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	Student Number
	
	Student Name
	

	2511657	 Mohammad Sadman Hossan

	Website Chosen 
	The Cooking academy

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly and opens without any noticeable delay. Pages respond well when clicked, and images load smoothly. This makes the website easy to use and gives a good first impression to new users.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has several subpages such as classes, prices, locations and contact details. Customers can navigate easily using the top menu bar. The layout is clear, so users can find information without confusion.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can book classes directly through the website. The booking process is straightforward and clearly explained. This makes it convenient for users to reserve a class online.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could improve by adding clearer step by step guidance  during the booking process. A search bar could also help users find specific classes more quickly. These changes would make the site even easier to use.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the website looks clean, modern and professional. The design is visually pleasing on both mobile phones and computers. On mobile, the layout adjusts well, although some text appears slightly smaller compared to desktop.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses high quality images of food and cooking classes, which make it appealing. The colours are warm and welcoming, fitting the theme of cooking. This helps attract customers and creates a positive experience.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: the website does not appear to have a live chat tool. However, it provides clear contact details and enquiry forms. While effective, adding a live chat could improve quick customer communication.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are easy to find and work correctly. They allow users to see updates, reviews and photos from past events. This helps build trust and encourages customer engagement.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are clearly explained through dedicated class pages with descriptions, dates and prices. Customers can easily understand what each class offers. This makes the service transparent and easy to choose from.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available through testimonials and external review platforms. They appear recent and relevant. This helps customers feel confident about booking a class.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is shown as high quality through professional images, clear descriptions and positive reviews. The instructors experience is highlighted, which builds trust. This makes the service easy to recommend to others.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: yes, prices are clearly displayed on each class page. The pricing matches the quality and experience offered. Showing prices upfront helps customers make informed decisions.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cookery Classes

	
	2.Cooking courses

	
	3. Cooking academy

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The website appears high in search results when relevant keywords are used. This shows good search engine optimisation. It makes the website easy for customers to find.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, the website is relevant in modern UK business because it offers online booking and clear service information. It meets customer expectations for convenience and accessibility. This helps the business remain competitive.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One recommendation would be to add a live chat feature. This would allow customers to ask questions instantly and improve customer service. Faster communication could increase booking and customer satisfaction.
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