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A VISION OF CHANGE: SUSTAINABILITY IN THE HOTEL INDUSTRY
The hotel industry is becoming more dependent on the travel and tourism industry. Over the years, the tourism industry has played a crucial role in supporting sustainable development and, by extension, accomplishing the Sustainable Development Goals (SDGs). The tourism industry maintains track of the millions of people that visit different destinations annually for a variety of reasons. As a part of the hotel industry, its primary objective is to ensure that guests have everything they may need throughout their stay. Certain economies place a greater emphasis on this industry than others. Therefore, the majority of governments have taken strategic participation to ensure the sector's proper operation. There is a reciprocal link between the hospitality industry and the tourism industry; thus, changes in one sector will have repercussions on the other. In recent years, sustainable development and sustainability in the hotel business have gained widespread attention as economies of all sorts strive to maintain the tourism industry. According to Hossain et al. (2021) sustainability will be a determining element in any possible future advancements in the hotel industry, according to projections. While the operational level is attentive to the customer experience, the alterations must be assessed for their impact on the environment and the bottom line. Consequently, the goal of this research is to explore the hotel industry by examining sustainability and the potential effects of different changes on the sector.
Sustainability provides continuous prosperity for the foreseeable future. The environmental aspect is included in the concept of sustainability, despite the fact that the words are not interchangeable (Roostaie et al., 2019). Therefore, sustainability is dependent on the condition of the earth, the economy, and the wealth that may be passed on to future generations. It is essential to remember that many natural resources cannot be replenished after they have been depleted. Loss of resources is unavoidable, but it may be compensated for by increasing capital and implementing suitable procedures. There has been an increase in the number of sustainability-focused policy-oriented research initiatives across a range of sectors. In general, the purpose of sustainability is to safeguard individuals from harm by limiting the depletion of resources used to satisfy fundamental human requirements. According to Purvis et al. (2019) social justice, environmental protection, and financial viability are the three major pillars of sustainability. These elements are often shown as overlapping rings with sustainability at their centre. Economists may use the economic pillar to highlight a number of unsustainable practises resulting from a consumer-driven culture that regards scarce resources as a source of wealth (Chiffoleau and Dourian, 2020). In such a scenario, economists claim that market forces may lessen the consequences of numerous natural calamities. People believe that in order for mankind to continue to grow and progress, the environment must be safeguarded. The social pillar considers humans to be a component of the Earth's ecosystem and its resources (Simangan et al., 2021). This necessitates the implementation of specific measures so that people may reside there. The hotel industry has a stronger relationship with sustainability and its three pillars. Notably, an increase in income and a decrease in expenses are two ways that social and environmental activities may help to financial success. 
Revenue improvements in the hotel industry are often correlated with customer loyalty and satisfaction (Nobar et al., 2018). In order to meet the environmental requirement, hotels must also participate in eco-friendly projects. In terms of the social pillar, hotels that are part of a bigger network of local organisations and whose guests, employees, and community members are socially conscious tend to have a higher social performance (Abaeian et al., 2019). In the 21st century, businesses must prioritise sustainability in order to prosper. Sustainability, accomplished through socially responsible activities, is widely used to assure the continuing sustainability of businesses such as the hotel industry (Raza et al., 2021). As with other economic and governmental sectors, the hotel industry is increasingly concerned with social responsibility. Respect for visitors and the environment is the core of hospitality, thus hotel owners and management must be cognizant of both. But increasing regulatory restrictions, growing costs, and competitor actions have driven the hotel industry to include sustainability into its CSR approach (Madanaguli et al., 2022). Consumers and travellers are more aware of the need for environmental responsibility. Therefore, hotel visitors have learned to expect eco-friendly practises. These clients often choose hotels that prioritise environmental responsibility. Hotels may readily embrace and take responsibility for sustainability in order to attract and keep more customers now that they are aware of their competitors' actions (Arshad, 2022). As for the second issue, the government has mandated that the sector react to various developments in order to guarantee sustainability in the hotel business. As a consequence, all key companies in the industry have published sustainability reports demonstrating their level of social responsibility. While these reports are purportedly intended to indicate the hotels' understanding of the challenges produced by unsustainable expansion, they also reflect the establishments' desire to solve the societal issues that have evolved as a consequence of such activities. When costs continue to climb, businesses in the hospitality industry encounter difficulty. The success of hotels is contingent on their ability to maintain profitability while working to reduce their environmental and social effect. CSR kay allows for more cost reductions. Corporate social responsibility (CSR) activities must be conducted since they may have a good or negative impact on a company's bottom line.
The anticipations of tourists are a secondary factor in investigations. The relationships between first-order items are considered and these include advertising, personal experience, the reputation of the place, and word of mouth (Rosli et al., 2019). Notably, travellers have expectations about the locations they want to visit owing to the aforementioned factors. Nonetheless, the place's reputation is the most influential factor in determining their expectations, since the great majority of tourists examine the destination's general look before to visiting. To attract and retain a large number of tourists, it is crucial that the proper authorities maintain the destination's image and quality experience.
Furthermore, tourism-focused perspectives investigate the notion of collaborative creation. In other words, this encompasses the mental state and experiences of the traveller before, during, and after their journey. It is essential to recognise that tourists affect the overall or cyclical character of the tourism experience. Co-creation covers processes of related interactions and activities that connect the tourist and other actors before to travel (before consumption), during a stay at the destination (during consumption), and after the voyage" (Buhalis et al., 2022). Tourists' firsthand reports of famous attractions and activities provide information on the preferences of tourists for certain retail shops. Several hotels focus their strategy on revenue generation and revenue management. Companies have procedures in place to preserve their survival, but visitors often have a greater influence on these strategies (Alves et al., 2020). One example is the fact that hotels must make every effort to preserve the excellent public image that clients have grown to expect from the hospitality industry. These variables have a substantial influence on earnings. To increase profits, the co-creation hotel industry must match the increased demands of modern tourists.
The circular economy is a realistic economic strategy because it makes use of the first and second laws of thermodynamics (Norouzi, 2022). Circular economy is a procedure that modifies the use of resources in manufacturing. Thus, the outputs of one process may be utilised as inputs for another, and rather of being wasted, goods can be recycled or reused. Hossain et al. (2020) provides a similar definition of the strategy, highlighting its focus on physical resource restriction, recycling, and reuse to avoid the waste of any resource. The circular economy is essential because it maximises the utilisation of finite resources over their entire life cycle. Redesigning systems and recycling obsolete items is not only beneficial for the environment, but also for the human population. Circular economy and corporate social responsibility are intimately intertwined. In today's competitive business climate and fast expanding global economy, CSR has gained importance. Corporate social responsibility (CSR) is the incorporation of environmental and social issues into company operations to aid in the success of businesses (Sehgal et al., 2020). However, the circular economy considers environmental factors alongside economic ones by establishing three economic functions that comprise the ecosystem. Assimilator, provider, and utility constitute three of these positions. Therefore, it is apparent that environmental analysis and long-term sustainability are connected.
The Ellen MacArther Foundation was constructed with the strong belief that supporting sustainable development is crucial for having a positive influence on the global economy, society, and environment (Rasiah, 2019). The hotel demonstrates its support for the policy in several ways, including the "A "Giving Something Back team" and "Sustainability Taskforce." "A cross-level and cross-department team is responsible for preserving this policy via a range of programmes and activities. As the hotel regards CSR as a collective activity, participation is open to anyone. To encourage CSTR, steps have been implemented such as forcing staff to recycle items and discouraging the printing of emails (Dallinger et al., 2020). In addition, companies must assess the ethical attitudes of their suppliers prior to making orders, dispose of any chemicals they use safely, and consider the impact of their activities on the local and global population. For example, a sustainable hotel chain prioritises social and environmental responsibility without sacrificing profits. The legitimacy and, most importantly, the success of a CSR programme rests on these bedrock principles. Lego, one of the most trusted brands in the world, is committed to promoting the healthy development of children through imaginative play and the preservation of the planet. Lego is the only toy company to get the Climate Savers Partner accreditation from the World Wildlife Fund for its efforts to reduce its impact on the environment.
Sustainability is supported by the three pillars of environmentalism, economics, and social organisation (Braccini, A.M. and Margherita, 2018). As part of its Corporate Social Responsibility (CSR), The Ellen MacArther Foundation makes philanthropic contributions. These issues coincide with the social pillar of sustainability because they benefit individuals and communities. Examples are the COSMIC action, the springboard charity, and the hospitality action. The hotels' understanding of the necessity to properly dispose of and recycle a range of chemicals supports their use of environmentally friendly products (Yusliza et al., 2020). Therefore, it can be said with certainty that this CSR activity has solid environmental sustainability grounds. While the hotel's philanthropic activities are designed to enhance community ties, the enterprise is equally concerned with ensuring the profitability of its revenue management platform.
This research has investigated the hotel industry through the perspective of sustainability, analysing how different changes might impact the industry. It has been shown that the hotel industry is an essential economic component in many countries. Notably, the hotel and tourist industries are interwoven; hence, traveller preferences influence hotel operations and vice versa. In order to exist, hotels must thus incorporate green practises that comply to the three pillars of sustainability. The London Landmark Hotels is an excellent example of a hotel whose corporate social responsibility (CSR) activities have resulted in significant advantages.
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