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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads within a reasonable amount of time. However, if this was to change it could be due to several obstacles unrelated to the websites ability to run such as internet connection or device standards.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has a plethora of sub-pages to choose from which are clear to read and simply presented, including Bowling, parties, arcade, food and booking (Acocks Green Bowl, 2024). As a prospective customer, it would be easy to find your way through the sub-pages and locate the exact thing you require.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: As soon as you open this website, within a quick scroll you are met with a booking option. So within a quick answer, yes you can make a booking on the website and quite easily.


	Question 1d - What improvements could be made to the usability of the website?


	[bookmark: _Int_4Z7zVQDy]Answer: The usability of the website is great. However, within the sub-pages there is an option for their Lazer quest section that will take you to a new page. This can be confusing for new customers depending on what they want. If they were to make the websites separate perhaps it would be clearer.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The websites webpage is filled with vibrant colours. However, the layout and fonts of the page feel out-dated and could be looked over and modernised. But comparing the two, there isn’t much difference in the layout of a mobile and a computer perspective. Although, one key difference is that on mobile you would have to click a menu button for sub-pages to be shown. Whereas on a computer, they would be shown when you open the website.


	[bookmark: _Int_8COtDW13]Question 2b - How does the website use imagery, video and colour? 


	Answer:  Vibrant images and bold colours are used throughout the website to form a lively, family-friendly environment. Even though there is little to no video material, the pictures do a good job of capturing the lively atmosphere, helping prospective customers visualise there booking before making the reservation.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: A live online chat feature is not available on the website. The phone and form choices are considerably basic and functional, but the lack of a chat bot prevents fast support.


	Question 2d – How effective are the social media links on the website?


	Answer: One of the most noticeable social media links on the website is to its Facebook page, that is often updated with events and promotion. Although, the website does hold other social media handles, said handles are not as current as their Facebook page. Having one dominant social media presence can restrict further marketing.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: With sections like bowling, parties, arcade and food and drink properly presented, the services provided by the company are clearly stated. The options are made simple to understand by the explanations, prices and pictures included in each sub-page. The customer experience is improved by this structure and therefor enables customers to schedule trips with ease and gain further understanding of the services provided.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: TripAdvisor, Trip.com, and Facebook all have reviews of Acocks green Bowl, the most current comments date from 2024-2025. These comments are made clear to see and gives a representation of the business, for example customers have a lot of complaints on parking (TripAdvisor, 2025).


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  Acocks Green Bowl uses eye-catching graphics, transparent pricing, and comprehensive event options including kid’s parties and group reservations to represent their high-quality service. Multiple reviews display a pleasant atmosphere and friendly staff, which supports the business’ image. For outgoing families searching for a nearby location jam packed with different activities I would suggest this business for its reasonable pricing and pleasant service.


	[bookmark: _Int_chS3QDOu]Question 3d -  Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not always shown on the Acocks Green Bowl website. Details are included in certain party packages, but the basic cost of bowling and the arcade is either non-existent or unclear. Which may be a marketing scheme to gain customer attention.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. Party

	
	3. Outings 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The simple answer is no, but this could be due to other factors such as poor marketing of the website or poor promotional skills.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are still quite relevant in today's UK business category. Even with the popularity of social media and other apps, a sturdy website provides complete service information, up to date information and credibility. Customers will expect companies to have a formal setting to their website with available help if needed. A website acts as a focal point for locations such as Acocks Green Bowl, providing you with booking options and social media connections. Also, with websites you will need to show a significant amount of these key points stated and key customer interests to draw in the customer, compared to social media which is built to push your platform forward to the applicable audience.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	[bookmark: _Int_OfpUE1eO]Answer: A live chat function would be a terrific addition to the Acocks Green Bowl website. Enquiries must be made by phone or by a form, which causes delay for the customer and their enquiry or motivate them to choose elsewhere for business. Instant responses to popularly asked questions would also be a great way of helping the customer navigate their way to the answers they are looking for and boost confidence in the use of the website and the use of their service in general. On top of that, real-time customer support workers would influence prospective customers to enquire more therefor learning and potentially gaining more interest in the process.




Reference List 
	Acocks Green Bowl (2024) Home page. Available at: https://www.acocksgreenbowling.co.uk/bowling/ (Accessed: 20 July 2025).

TripAdvisor (2025) Acocks Green Bowl. Available at: Acocks Green Bowl (2025) - All You Need to Know BEFORE You Go (with Reviews) (Accessed: 20 July 2025).









