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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly and efficiently, providing a smooth user experience. Pages typically open within a few seconds, which helps retain visitor interest and reduces bounce rates. Navigation between sections is responsive, with minimal delays or buffering. Images and content appear well-optimized, avoiding long waiting times. Overall, the site is easy to access on both desktop and mobile devices, ensuring users can interact with content without frustration or interruptions, which contributes positively to usability and engagement.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains several sub-pages that organise information clearly for users. These pages are typically grouped under main menu categories such as products, services or contact information. A prospective customer can navigate easily using the top navigation bar, dropdown menus and internal links within pages. Clear headings and logical structure help users find relevant information quickly. Overall, the navigation system is user-friendly, allowing visitors to move between pages efficiently without confusion or unnecessary complexity.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customer can make a booking via the webpage. The site provides a clear and accessible booking feature, often through a “Book Now” button or a dedicated booking page. Users can choose their preferred date, time and service, then enter their personal details to confirm. The process is simple and efficient, with confirmation typically provided instantly or via email, making it convenient for customers to arrange service online without needing additional contact.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website’s usability could be improved by simplifying navigation, ensuring, menus and links are clear and intuitive. Increasing page load speed would enhance user experience and reduce bounce rates. Making the site fully mobile-responsive would help visitors on smartphones or tablets. Clearer headings, consistent layout and prominent call-to-action buttons, like “Book Now” or “Contact Us” would guide users more effectively. Adding a search function could also help customers find information quickly and easily.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage appears visually appealing with a clean layout, balanced colours, and easy to read text, creating a positive user experience. Images and spacing are used effectively, making the content feel organised rather than cluttered. On a mobile phone, the design adapts to a smaller screen with simplified navigation and stacked content, while on a computer it looks more spacious with wider layouts. Overall, both versions remain consistent, though the desktop version offers slightly better visibility and navigation comfort.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website use imagery, video and colour effectively to enhance user engagement and overall appearance. High quality images help showcase products or services clearly, making the content more attractive and informative. Videos, where used, provide additional detail and create a more interactive experience. The colour scheme is consistent and visually pleasing, helping to reinforce the brand identity while maintaining readability. Overall, these elements work together to create a modern, engaging and user-friendly website experience.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website includes an online chat tool that allows users to quickly enquire about products or services. This feature is effective as it provides instant support, reducing the need to wait for email responses. It is usually easy to access, often appearing as a pop-up or icon on the screen. The chat tool improves customer experience by offering real time assistance, though its effectiveness depends on response speed and the quality of answer provided.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are effective as they allow users to easily connect with the brand on different platforms. They are usually clearly visible, often placed at top or bottom of the page, making them easy to access. These links help users stay updated with news, promotion and content. However, their effectiveness depends on how active and engaging the social media pages are, as inactive accounts may reduce user interest.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?

	Answer: The services offered by the company are made clear through well organised menus, headings and dedicated section on the website. Each service is described with simple and informative text, helping customers understand what is provided. Visual elements such as images and icon also support the explanations. Clear call to action buttons, such as “Learn More” or “Book Now”, guide users effectively, ensuring they can easily navigate and access the services they are interested in.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are made available on the website through dedicated sections, often displayed as ratings, testimonials or feedback comments. These reviews help build trust by showing real customer experiences. They are usually easy to find and clearly presented. If the reviews include recent dates, they appear up to date and reliable. However, if there are only a few or outdated reviews, it may reduce credibility. Overall, accessible and current reviews improve customer confidence.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through professional design, clear descriptions and positive customer feedback. High quality images and detailed information help build trust and show attention to detail. The website may also highlight benefits, guarantees or expertise to reassure customers. I would use or recommend the company’s service because it appears reliable, easy to access and well presented, giving confidence that customers will receive good value and a positive overall experience.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are made reasonable clear to customers, either listed directly on the website or provided through clear enquire options. When visible, the pricing appears to reflect the quality of the service, suggesting good value for money. If some prices are not shown, it may be because service are customised based on customer needs. This approach allows flexibility, but could also make it slightly less convenient for user who prefer upfront pricing information.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Local service provider 

	
	2. Professional services UK

	
	3. Affordable service near me

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: After typing these keywords into Google, the company’s website does not always appear in the top ten results. This may be due to strong competition from other businesses and limited search engine optimisation (SEO). Websites with the better keywords, higher traffic and more backlinks usually rank higher. If the company improved its SEO by using relevant keywords and updating content regularly, it could increase its visibility and appear more frequently within the top search results on Google. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites still have strong relevance in modern UK business because they act as a central hub for information, branding and customer interaction. A professional website builds trust and credibility, especially for new customers who often search online before making decisions. It also allows businesses to showcase products or services, provide contact details and operate 24/7. In addition, websites support digital marketing strategies such as search engine optimisation (SEO) and online advertising, helping businesses reach a wider audience. Even with the rise of social media, a website remains essential as it gives full control over content and customer experience, making it a key too for long-term growth and competitiveness in the UK market.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One recommendation to improve the company’s website would be to enhance its search engine optimisation (SEO) and user experience. This could include using more relevant keywords, improving page loading speed and making the website mobile-friendly. Additionally, adding clear navigation menus and more detailed content about services would help users find information quickly. I suggest this improvement because it would increase the website’s visibility on search engines like Google and attract more potential customers. A better user experience would also encourage visitors to stay longer and engage with the site. Overall, these changes would help the business grow by improving online presence, increasing customer satisfaction and boosting conversion rates in a competitive digital market environment.                                                                                                      
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