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Important Regulations:
Certain important regulations like the Tobacco and Vapes Bill 2024 and NHS Digital Data Protection for Data Protection Laws are helpful to the campaign and using the law will also show people how there are strict prohibitions and rules in place to protect the community. The rules created by the NHS are vital to keep people's personal and health information safe. The Tobacco and Vapes Bill 2024 has made it illegal for young people under the age of 18 years to buy vapes. Recently, the government has also banned the sale of disposable vapes.
Conclusion:
The Breath Better UK Campaign is important because it represents a practical, empowering and fresh approach to assisting people with getting rid of vaping and using e-cigarettes. It is important to have this campaign because so many people see it as a harmless habit but it is actually spreading and becoming quite common. We need early intervention in place. The main strength of the campaign involves combining real life practical supportive methods and honest information and education. In order to really persuade people to quit they must be educated and given facts about the financial risks and the health risks of vaping. By using the correct tools and providing accessible resources to the community, the campaign will encourage people to feel motivated and positive. Young people need to understand why it is important to stop this habit and replace it with better and healthier ones. Doing so will help them improve their health, mental clarity, confidence and their overall quality of life.

Pitch:

In the United Kingdom (UK) vaping and using ether grits has become a huge public health issue. Although some people may believe that it is safer to vape than to smoke, vaping  still has its own risks and health concerns especially for young people and teenagers. People who are vaping put themselves at a risk of developing long-term mental health and physical health consequences. In order to try and address this health issue I have created the campaign called Breathe Better which is designed to encourage and support young people to understand the implications of vaping and quitting it. They can get assistance in quitting by combining a range of different support methods such as community support, social media engagement and the use of technology and apps. 

There is no doubt that vaping by using e-cigarettes has become a big issue in our Society and it
It is extremely detrimental to the health of the people who are using them especially if used over the long term (Jackson 2024). It has been found that in the UK vapers aged between 11 to 17 years old used disposable vapes and that increased significantly from 7.7% in 2021 to a staggering 69% in 2023. (Meehan 2024). 

Many young people who vape have reported issues such as anxiety, sleep disturbances, lack of concentration and anxiety. There is no doubt that this will have negative long term effects on the brain development of young people and can even go on to cause a risk of addiction  because youngsters who are vaping have a three to five times higher chance of starting smoking tobacco as compared to those who don't vape (Meehan 2024).

The UK Government found that disposable vapes were always thrown away after use and the government wanted to stop the sale of them especially as  young people and adolescents were regularly using them. This was introduced in the Tobacco and Vapes Bill 2024. However studies have found that the actual ban itself has not stopped or reduced the number of smoking and Vaping full stop instead only the type of vape was changed so people have now started to use the fillable e-cigarettes and devices (Jackson 2025). This clearly shows us that there is still an issue of vaping and how as a society we must work together to try and control this as much as possible before it takes over the health and well-being of so many individuals.

Additionally it has been noted that some vapes are also single use devices so that means they will have a huge impact on the environment as they are generating more waste (Jackson 2024).
Even though there are some anti-smoking initiatives that have existed, there is still a big gap in the amount of support that is available for people who vape, especially young adults and teenagers. The traditional and typical campaigns for smoking have always focused on creating fear amongst smokers by discussing and depicting images of  risks of cancer and potential long damage. However in today's day this approach has not had much effect on the younger audiences and instead they are more influenced by things like social media engagement, influencers, trends, behavior of peers and lifestyle image.

We can use a more behavior based approach over the course of a year which will include research, focus groups, launching the campaign online and in educational settings. Towards the end the outcome and results will be assessed to see how efficient the campaign was. The implementation of the campaign will be by different professionals like teachers and lecturers at schools, colleges and universities and youth centers and hubs. They will be given help, tips, motivation and recommendations. Guest speakers or people who have influence especially on social media will use popular social media apps like snapchat, Youtube, Instagram, Tiktok to send messages through encouraging videos and skits. As young people spend a lot of time online, social media will be an extremely powerful tool and short clips, videos and challenges about smoking can show that it's cool to not do it. Whilst following the NHS Digital Data Protection for Data Protection Laws, the NHS Website will have information on it and informative links about help quitting and the NHS App will also have a personalised plan for individuals. This includes support and help from GPs who can encourage quitting and even provide nicotine replacement patches. Health professionals can also work in education settings and help provide leaflets and posters too to raise more awareness. The Health Workers and professionals can also share their real experiences and stories of how they quit smoking and vaping and discuss the impact on health. They will give tips and ways to reduce smoking cravings and not fall into peer pressure. It has been found that sending text messages can help many young people under the age of 24 years to quit smoking (Butler 2025). The whole community can also help with this campaign. Parents, neighbours and friends can support the campaign by sharing messages or even volunteering to help. This way young people in society will see how the whole community is working together and how it's normal to not smoke and give value to quitting. By working together, the community will show people that their health and future is vital.


Therefore the Breath Better UK Campaign has been designed to be innovative and have an impactful attitude towards youngsters. It is necessary to try and create a solution. By combining different approaches such as technology, community support and the use of social media engagement,  the campaign will be able to address the information or questions that people may have. People will be able to make the correct informed choices when it comes to their health. It will aim to lower the addiction to nicotine and reduce the usage of vapes and even try to create a different culture where quitting vaping and e-cigarettes is seen as being more empowering. This campaign is a movement that will push  the community towards good health, clear Minds and overall improved well being.
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What is Project Breath Better UK?

Breathe Better UK is a new campaign that has been created to help
young people and even adults quit vaping with the help of community
support, technology and social media advertisements and
engagement. The campaign exists to create a positive and
empowering approach to create a movement that will help people
quit vaping.

Why is it needed?

Disposable e-cigarettes and vapes can provide high-concentration of
nicotine. This campaign is very important because it will encourage young
people to stop vaping and negatively impact their health and bodies. The
nicotine in vapes are addictive and this makes it even harder to quit. After
2021 there has been a sharp rise in the number of vapes used and has
become popular among young people aged 18 to 24. We must urgently
stop the rise in vaping for health reasons. If it weren't for vapes, these
people would otherwise avoid nicotine in their daily lives completely
(Tattan-Birch 2024). This campaign will teach adolescents and young
people the dangers, truth and risks of vaping and smoking e-cigarettes
and this will push them to make more informed choices. By stopping
vaping as early as possible, people can prevent many long term problems
with their health and create a healthier community.

How will Innovation Be Promoted?

People who are ready to quit vaping will have support every step of the
way! Adolescents and young people will also be encouraged to take part
in fun video challenges on Tiktok and watch short clips and messages
from their favourite influencers and Youtubers.

Who is this campaign targeted at?
The primary target group is young people including children that fall in the age bracket of 15 to 24 years
old. It also targets secondary audiences such as parents, health professionals, partners, families and
teachers. The expected impact is to reduce vaping and therefore its effects on health. By stopping
vaping it will help improve a person's respiratory health and mental health.

In the long term this will help reduce the chances of addiction to cigarettes and other addictions.

Who willimplement the campaign?

Teacher, Councillors, Guest Speakers at settings such as: Schools, Colleges, Universities, Youth
Centres, Youth Hubs
Online digital platforms like NHS Website, NHS App, give tips on quitting

GP services- talk about quitting and getting free things like nicotine replacement patches

Influencers and Advertisements on Social Media Apps such as Instagram. Snapchat, Tiktok and
Youtube.

What's the Campaign timeline?

1- 4 months- Research focus groups with young people and
5th month onwards- Launch and update NHS app, NHS website, Advertisements
6th month onwards- Speakers at Schools, Colleges, Universities and Centres launch. 7-12 months-
Assess and evaluate impact

those who vape

How can technology help with quitting?

Using the NHS Apps will make it easy to quit vaping! The NHS Apps will give
individuals a personalised plan that will match according to their needs and
help them track their progress every day. It will also give tips and
suggestions on how to handle cravings, motivating quotes and messages
and send constant reminders to them. People with the apps can access
support any time whether they are at home, at school, college or out on the
go. Moreover, social media apps like Instagram, Facebook, Tiktok, Youtube
and Snapchat will also have advertisements for the campaign along with
well known influencers to promote the campaigns message. These apps
will help make quitting vaping feel fun, achievable and like a challenge. By
using technology we can help show people that it is possible to quit vaping
and that they are not alone.
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