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Culture has both a global and local significance, being displayed in many forms and influencing stakeholders in different ways (Smith, 2009). 
Cultural tourism is a significant element of tourism for many destinations (Hall et al, 2020), Cultural sights, attractions and events provide an important motivation for travel producing cultural tourism (Richards, 2018).
Switzerland is very culturally rich with landmarks including Lake Geneva and Bern which is a UNESCO Heritage City, these landmarks and cities make Switzerland a popular destination for cultural tourists however over recent years Switzerland has faced many tourist related struggles including the depreciation of the pound, covid-19 travel restrictions and the increased cost of living. All these factors negatively impact the number of tourists visiting up market travel destinations such as Switzerland as there is less financial stability.
Swiss tourism is diverse and inclusive with an annual revenue of 3700.50 million Swiss Francs in 2022 (Trading Economics, 2022), however tourism in Switzerland is on the decline and this is due to high costs and the increased cost of living making travel to expensive destinations unfeasible for many demographics.
Observational and experiential research conducted shows that the target demographic for cultural tourism in Switzerland is a younger, more adventurous age demographic however advertisement and issues including high financial costs and the depreciation of the pound mean this demographic is not attracted to the destination in the desired way resulting in reduced levels of tourists annually. This is supported by trading economics statistics which shows a decrease in tourists between 2018 and 2022.
In 2018’s high season there was an estimated 2250 thousand tourists going into Switzerland however during the pandemic this number dropped to 1600 thousand before rising to 1900 thousand in 2021 during the tourist recovery. Despite this increasing to 2150 thousand in 2022 Switzerland still requires desperate marketing to their target demographic (Trading Economics, 2022).
To improve this and better reach Switzerland’s target demographic there should be a larger online and social media presence to reach the younger age demographic with capturing and thrill-seeking content. Digital marketing allows directed marketing, the analysis of the target demographic’s requirements and supports capacity planning and forecasting ensuring appropriate adaptions to marketing strategies that can be applied when required (Kotler, 2009).
Offering a reduced cost alternative would produce a larger revenue stream for the country too as there would be an increase in tourists staying and spending within the country. Producing the correct balance on costing and capacity is vital as the destination needs tourist funding to develop and rebuild post-covid (Kotler et al, 2017).
The overall experience given by cultural tourism in Switzerland is rich and diverse including things relevant to the interests of many demographics although it could be improved by reduced costs ensuring it is accessible to a wider audience. For example, without the purchase of a Swiss travel pass entry to the Olympic Museum would be 16 Swiss franc (International Olympic Committee, 2023) which exceeds many people's price brackets as this is not a full day activity either. Observational research allowed a clear understanding of the demographic Swiss tourism currently attracts and highlighted economic and social problems faced by the Swiss cultural tourism industry that has led to a decline in tourists.
The Swiss trip captured key cultural sites within the country and highlighted areas ideal for cultural tourists to visit including the old villages, bond museum and the Olympic Museum. In review, to experience cultural tourism the proposed excursion captivated the best Swiss Culture available however to better the experience it is advised a guided cultural tour is undertaken to receive further educational experiences. 
As Switzerland has so many cultural monuments and attractions there is a large amount for cultural tourists, however there can be a high cost to travel between these destinations and as discovered through observational research this travel can also be very time consuming. Purchasing a Swiss travel pass is suggested for cultural tourists as this covers the cost of transportation along with discounts on entry to many culturally relevant attractions including admission to over 500 museums (Swiss Activities, 2023). At a cost of 232 Swiss franc for an adult for 3-day coverage (Switzerland Travel Centre, 2023) this expenditure is only advised for those looking to actively travel Switzerland’s cultural sites.
To conclude, there are many factors that have contributed to the depletion of tourists visiting Switzerland, these include the increased cost of living, impacts of the coronavirus pandemic and the depreciation of the value of the pound. Combined these factors mean that Switzerland has become out of many people's price ranges and there has been a reduction in visitors post-covid resulting in a struggling economic climate. If proper marketing is applied, it is felt that this economic struggle can be overcome and tourism within the area can be restored. 
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