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Introduction

	This Research Proposal is entitled “How does Social Media effect a Business?”
This topic has been chosen as it is a huge part of the new way of running and buying from or using a company. The way we shop and look for outside business has changed.
Social Media plays a huge part in the lives of most people in this day in age and is used in Businesses both by the organisation itself and the consumer. There are increasing amounts of different Social Media sites popping up monthly online and Businesses are jumping on them as source of advertising. Is the use of Social Media in this way an advantage or a disadvantage for the organisation? 
This Research paper will investigate the advantages and disadvantages of Social media from the point of view of both the Businesses and of their consumers. It will highlight how Businesses can benefit from the feedback and reviews left by consumers and other Businesses on their pages on various Social Media platforms that they choose to use. 
There will be research into how Businesses create the perfect online profiles to attempt to get the result they are hoping for from the sites. 
This Research proposal will include a summery and description of the Literature relating to the Social Media Platform usage, the research strategy, the research Methodology as well as how the ethical and social and economic factors would be dealt with. 
Questions asked within this proposal will include ones to aim to find out how and why the Businesses choose certain Social Media platforms as well as if consumers use this same avenue to find a product or service themselves. Is this way of online shopping a sustainable way of doing things?

There will be a conclusion at the end of the research which will conclude the findings of all the various research that has been conducted within the Proposal.
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Literature Review
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Social Media serves as a basis for Businesses and organisations to share their services and their products very quickly all over the world for 24 hours a day and 7 days a week.
“Social media offers many benefits to business owners, as it allows them to reach out to their customers and to gain the attention of more people/potential customers” (Agrawal, 2019)
The way that Businesses and Organisations reach consumers has changed dramatically within the last 10 years. Gone are the days of getting out the Yellow Pages to find a builder or a Garage to fix your car, these days consumers are turning towards Social Media platforms to find what they need. 
The first Yellow Pages, A business directory, was published in 1966 and that was how consumers would find a business to supply a product or service they needed if they didn’t want to go to the High Street for it.  The last Yellow Pages was printed on 1st September 2017, after over 50 years of use, marking the company’s full transition to an online service only. (O'Rafferty, 2019)
Online services are a more sustainable way of advertising now. The internet changes and improves daily and this way it is extremely easy to keep company information up to date. 
Social Media is a safe and efficient way of getting information, pictures, and reviews to and from the consumer. Businesses do need to be careful and to make sure they Humanize their brand. To connect with potential customers and consumers, to do this successfully the Businesses need to show real life people using and reviewing the products and services which they are offering. (Newberry, 2018)
Across Social Media, people mostly log into their social media accounts at least once a day. So, Businesses need to be aware and make sure that their advert is high on the news feed all the time. 
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According to a study done in January 2018 this is the percentage of adults who use their social media daily.
                   Few times daily        Once a day      Less often         NET daily
Facebook             51%                       23%                26%                  74%
Snapchat              49%                       14%                36%                  63%
Instagram             38%                       22%                39%                  60%
Twitter                 26%                       20%                53%                  46%
YouTube             29%                        17%               55%                   45%
(social Media users, 2018)

There are many web sites, blogs, articles, and research on the use of Social Media within a Business that show both the view from the consumers side and that of the Organization itself.  There are points both for and against the use of advertising in this modern new way and many opinions to be investigated through more research in the final Dissertation. 
Other topics to be investigated in detail are: Is this the best way to showcase the business? Is this a sustainable way of working? Are Businesses creating the right kind of Social Media profiles? Are the businesses aiming at the correct target audience appropriate for the product or service they offer? 
There are numerous web sites that help to steer Businesses to the correct Social Media platform for them and to help them to create their profile to go onto it. Falcon.io.com offer businesses the chance to “Manage all your Social Channels with one platform” (falcon.io.com, 2020) they boast feedback such as: “I love using Falcons Engage and Listen Products to talk to our customers and find out what makes them tick” (Suzie Ryan, 2020)
Within the dissertation there will be a thorough investigation as to whether such websites are really needed to aid businesses to create their Social Media IDs and the for and against arguments to support the research.
A detailed Literary review will be undertaken using the resources available on this subject, with the primary focus being on is this a good way to advertise and showcase a business? 
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Research Strategy and Methodology

This research paper will include a full analysis of the theory related to the use of Social Media both now and when it all first started from the point of view of the consumer and the business. It will outline the pros and cons of advertising in this way and the research will help to decide whether this is a sustainable way for businesses and organisations to progress. 
Let’s face it, Social media is not only available on a computer anymore but also accessible on a smart phone, tablet and even a smart watch so is literally available any time of the day and in any place. 
“Social media marketing is the process of creating content that you have tailored to the context of each individual social media platform in order to drive user engagement and sharing” (Patel, 2019)
In order to gain enough information and research there will be a combination of both qualitative and quantitative research methods used. These will be used to form a hypothesis. The quantitative data will be useful in this study to determine how many businesses are reliant on using Social Media within their businesses and how many consumers choose to look for businesses this way. The Qualitative research in the form of interviews will be with consumers to find out how and why they choose to shop for products and services in this way.
The quantitative research studies will be shared to 20+ people by email and social media and then the data analyzed from the results of that and the qualitative research will comprise of 3-5 interviews with potential consumers and then analyzed by any similarities ibn the reasons they choose or don’t choose to shop in this way.
Some sample questions for the interviews are:

· Do you use Social Media to look for Businesses offering a service you require?
· Why do you/don’t you?
· Have you any previous experiences, good or bad of this?
· Would you read reviews before choosing an organization?
· Can you give an example of a company you see advertised on Social media a lot?
· Are there any sectors that you think need to advertise more or are more difficult to find?
· Which Social Media platforms do you use personally?
· Are there certain platforms you would use to find a specific organization or business and why?
These research strategies, once analyzed, will help to discover whether the consumer is happy with the way businesses portray themselves over Social Media.
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Logistical and Ethical Considerations

The Ethical considerations are the most important when considering doing interviews and/or questionnaires. The kind of things that need to be considered are
· What age group will be targeted?
· Will any questions make a person feel uncomfortable?
· Not to ask anyone anything too personal
· Make sure they understand why you are doing the interview/questionnaire?
· Inform the person that it is completely confidential and make sure they are happy with the way their data and information will be stored.
· Ensure an ethics form is filled out and signed for each person that is a part of the research. 
A conflict of interest could cause a problem between interviewer and interviewee, so it is extremely important to make sure the interviewee is fully aware of the reasons behind certain questions. Within this research report of Social Media, the questions will be about asking for their opinion so as to not cause and conflict or distress. The questions will be open ended in order to gain the most useful answers to the questions in order to get a good mix of answers from different people. 
From a Logistical point of view the surveys will be emailed or sent via social media to cut down on paper usage and waste making it more sustainable. A problem this could cause is the lack of a personal touch. To overcome this a personal message explaining why and what this is all about will be attached to the forms. There is also the potential problem of a computer or internet error. To combat this the forms can be printed put and handed to the participant to fill in by hand.
Any interviews will be digitally voice recorded again saving on paper and time as well as getting every word from the interviewee. The interviewees will be of various age ranges and in different areas to cover a range of different topics and discussions.
The data collected from the research will be safely stored as discussed with any participants.
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Conclusion

There are a number of outcomes from this dissertation research. Many different opinions will be gathered from various sources and using different methods. By collaborating all of this data and correctly analysing it, an outcome of whether or not Social Media in Business is perceived to be a good or a bad thing both by the consumer and of the businesses themselves will become apparent. 
Without a doubt, Businesses in the 21st Century have had to adapt to change so much over the last 10 years and some are mostly all digitally dependant now so this report will outline how they have coped with this change and how they have adapted as well as how consumers have had to adapt the way they shop about to find what they want. 
The opinion of different age ranges and areas of the UK will be apparent after the data is analysed as different areas have different ways of doing things.
The conclusion after all this research will define how businesses are coping with digitalisation.
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