Entry 1 Becoming ethical researchers

It is vital to consider ethical issues in order to conduct a good qualitative research. In this blog, I will refer to the general ethic codes first and then the ethical issues result from social media usage in qualitative research will be discussed. 
[bookmark: _Hlk44855128]According to Creswell (2013, 2016), Lincoln (2009), Mertens and Ginsberg (2009), and American Psychological Association (2010), ethical issues are summarized by Creswell & Poth (2018) in a table as ethical considerations are involved in the whole qualitative research process. Respect, welfare concern and justice are the three principles addressed in the ethical issues (Creswell & Poth, 2018). Respect is more aware by the researcher, especially on indigenous participants (LaFrance & Crazy Bull, 2009). Lincoln (2009) figures out the standards from some professional organizations for researchers to examine when conducting an ethical research, such as the International Communication Association and the American Educational Research Association. 
Before the research conducted, gathering the university or college approval from the institutional review board is needed. Before the study starts, it is important to disclose the study purpose to the participants. The informed consent is to make sure the study is voluntary and keep the participants from risk. Researchers should be mindful to protect the participants’ privacy by masking their names and developing combined profiles. APA (2010) indicates it is important to share the research information with participants and stakeholders, which is the emerging interest in ethics in study publication. Reciprocity is another ethical issue in the qualitative research as the data collected from the participants and site may contribute to the researcher’s personal gain, thus the strategy of reward might be used. 
[bookmark: _Hlk44858201]As Hatch (2002) notes qualitative researchers need to be sensitive to vulnerable participants, imbalanced power relations and leaving participants faced with risk. When collecting data through interviews and observations, researchers need to be more sensitive about the interview process nature and the imbalanced power created by a hierarchical relationship between the research and the participant (Creswell & Poth, 2018). Relate to the topic “European families and their experiences and responses to Brexit” we discussed on May 6, I pointed out the ethical issues when semi-structured interview is conducted. First of all, as for the informed consent, the subject of the research is European families, children as vulnerable participants are involved in the interview, thus the researcher need to be sensitive to provide the parent and child consent forms. Meanwhile, the researcher needs to respect the participants and more sensitive as the research about European families may be involved with gender, culture and religion aspects in as well. As for the confidentially, researcher need to think how to keep the data and how to deal with it after the research finished. Other ethical issues such as how to disclose the purpose to the participants, how to reward them, how to report honestly, etc., should be considered carefully as well. 
[bookmark: _Hlk44872642]Look at the marketing research context, more and more researchers collect customer’s personal information via social media platforms because of its cost-effectiveness and simplicity (Acquisti & Gross, 2006). However, the ethical issues of social media usage in the research have not been developed greatly yet. Take unobtrusive research for an example, which is a commonly used via social media, it has ethical challenges involved with multiple stakeholders (Mingers & Walsham, 2010). The privacy of customers or employees is threatened without the consent or knowledge and data could be exploited for commercial purpose when data is collected from social networking (Castellacci & Tveito, 2018). Thus, there is difficulties and challenges in balancing the research subjects protection against the value of gaining knowledge access.  Michaelidou, N. et.al (2019) define user’s ethical perceptions of Social Media Research and indicate the issues of security, privacy, anonymity, control and consent are raised by various stakeholders and for various purposes via the process of data collection, storage and analysis. Accordingly, the need of further research about benefits of different format for “consent pages” and consistent measures to ensure the eligible age of social media users is addressed. It is important to evaluate the different procedures when seeking permission for the personal data usage and assess the social media users’ value involved directly (e.g. reciprocity) in Social Media Research practices. 
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Entry 2 Online Interviewing  

Sandelowski (2000) points out semi-structure or structure interview is the most common data collection method in qualitative research. Polit & Beck (2014) note face-to-face interviews have been conducted primarily by researchers. However, with the advances of science and technology, online research interview methods have been increased in social science fields, such as email interviews, Instant Messenger (Hinchcliffe and Gavin, 2009) and Skype (Deakin and Wakefield, 2014). In this blog, I would like to discuss the online interview. 
Different from face-to-face interview, there are divergent opinions regarding the suitability and evaluations of online interview because of its advantages and limitations. Like this year, a lot of interviews need to be conducted via online this year as we are faced with Covid-19. When the researcher has the difficulty to conduct the face-to-face research due to the location or time limits, online interview research method would be deployed. More specifically, for example, if the topic is sensitive and it is difficult to have a face-to-face communication; the interest site is difficult or dangerous for researchers to access, such as prisons, hospitals and war zones; the interviewee is disable or abroad, who are difficult to the interview location or distant from geographical space. Meanwhile, online research is most suitable for the specific group who are internet users (Comley, 1996 and Coomber, 1997). Best and Krueger (2004) argue it is neither simple to balancing the possibilities and pitfalls of Internet data collection. Hine (2005) advocates face-to-face interaction is gold standard against performance judged by the computer-mediated interaction.
[bookmark: _Hlk43502891]O’Connor et al. (2008) compare the characteristics between online and offline interview from the perspective of technical skills, cost, speed of response, transcription etc. The obvious advantages of email interview, which is asynchronous interview are that flexibility of data gathering for disabilities, convenience, no time restrictions and availability for participant in different time zones and no fast-paced stress (James and Busher, 2006; Kivits, 2005; Hewson et al, 2003). However, the advantage of email interview could be regarded as a disadvantage meanwhile because ‘social desirable’ reply is likely to be produced as the response has been considered and thought carefully while synchronous interview and traditional face-to-face interview may generate a more spontaneous response (Joinson, 2005). 
Table 1: A comparison of the characteristics of online and offline interview
[image: ] 
[bookmark: _Hlk43486884]Source: O’Connor et al. (2008) 
Compared to email interview, conferencing software like chatting room access and conferencing software are widely used as synchronous online interviews. Chen and Hinton (1999) note there are few strengths and limitations evaluation on synchronous online interview in contrast with the growth literature on asynchronous online interview. It is necessary to select and set up appropriate software to facilitate the interview in synchronous online interview, which the technology skill required is more complicated than email interview. Mann and Stewart (2000) indicate the response is more honest and answer is more spontaneous due to the furious and fast environment but the interview transcription generated by the fast-paced nature is difficult to interpret (O’Connor et al. , 2008). 
Online interview represents some advantages over face-to -face interview and online interview is chosen when the research is hard to reach by face-to-face interview (Mann and Stewart, 2000). As Poindexter (2003) makes an exemplar and illustrates the ubiquity of ambiguity as for interview research, I think researchers positioning is always important during the interaction and interpretive procedure both in the online or face-to-face interview research method. But I haven’t figure out if online interview conducted by me, how would I ensure the online one would be as effective as face to face ones. 
Last but not least, online specific practice have been established, however, there are many challenges in details like interview design and conduct, online recruitment, identity verification of respondent, representativeness, rapport establishment and research ethics including informed consent, privacy are represented for online interviewing researchers to take up (O’Connor et al., 2008). 
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Entry 3 Focus Group 

As Cornwall & Jewkes (1995), Morgan (1996) describe focus group discussion is a specific topic involved with a group of participants’ complex personal attitudes, beliefs, perceptions and experience, which is a moderated interaction conducted by the research. The reason for using focus group discussion is that the collective views behind the individual belief and experience could be generated in the research topic discussion or debate and the research topic maybe explored, the information obtained maybe used in the data analysis part (Wibeck, 2011; Zander, Stolz, & Hamm, 2013). 
As a qualitative research method, focus group is applied in social science to gain an in-depth understanding of social issues, such as supply chain management (Rose-Anderssen et al., 2010), information systems management (Stahl et al., 2011) and marketing. Especially, focus group is now very popular used in the marketing area (Fern, 1982; Morgan, 1988; Kehoe & Lindgren, 2003). According to Mishra (2016), focus group discussions are good tools to explain consumer attitudes and clarify an understanding. For example, focus group discussions can be applied in the research topics in relation to developing marketing or advertisement ideas, generating new products or service ideas and obtainment the marketplace understanding and the insight of consumers’ thoughts and behavior.
As Coule (2019) notes how researchers adopt and adapt group methods to serve the different philosophical perspectives is significantly important with its increased establishment of group method. The questions designing, conducting and analyzing of group work are rooted in the special theoretical traditions and they are not simply practical and technical ones, which greatly influence the research aims. He encourages researchers to adopt group methods to reflect their special philosophical assumptions and following methodological consequences. 
It is important to consider whether the research question fits with the focus group method or not. Coule’s recommendation makes me think of the group discussion on 20 May. As group 2, our proposed group research question is: Motivational factors of entrepreneurship behaviors in rural homestay industry. This topic belongs to the tourism market area. As focus group discussion is appropriate when researchers are interested in learning about how people understand things happen in their everyday lives or that they have thought about, this research question is related to the motivation (thoughts) and experience perspective and it fits for the focus group method. I analyze the ontology and epistemology part before we raise this research question. As for the ontology, I think there are more and more people set up business with different motivations, and for many tourists nowadays, they choose to live in Airbnb rather than in hotels. It is a kind of popular choice in tourism industry because Airbnb is rich of individual decoration styles. Living in Airbnb make tourists feel like living at cozy home and they can make food whatever they like for themselves in Airbnb. This is the reality. As for epistemology, I think there are different people with different motivations due to their different education background, dynamic experience, professional knowledge, and cultural context. The research is based on the interpretivism research philosophy to inductive the motivation of different people who try to start-up with the same business venture and it is via focus group method to collect data. 
As for the research design in focus group, Nyumba et al. (2017) point out some important steps, such as participant identification and the number of invited respondents. Six to eight participants are generally sufficient for focus group discussion, however, some scholars indicate the minimum participant number is four and the maximum number could be fifteen (Krueger & Casey, 2000; Mendes de Almeida, 1980; Fern, 1982). What I concern most is that the number of eight participants will be difficult for me to conduct in a focus group discussion. But if the participant number is not compatible, there is no a rich discussion come out. Therefore, a pilot focus group is recommended to use to as a topic guide by many focus group researchers. Research design is still a big challenge for me in the focus group planning. 
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Entry 4 Unobtrusive Research Method 

It is important to figure out the strengths and limitations of unobtrusive research method for researchers if they want to apply the method effectively. In this blog, I will discuss the strengths and limitations first and then examples are given to illustrate the appropriate application regarding this research method. 
[bookmark: _Hlk43198381][bookmark: _Hlk43198390]Unobtrusive research method may not be valued as high as the conventional one but it is a discipline contributed to the understanding of human or social behavior. There is not any interaction with the people and what he is studying when the methodology deployed (Brabazon, 2010; Webb et al. ,2010). There are many potential sources for the unobtrusive researchers to collect data, such as movies, televisions, shows, printed papers, published statistics, worn paths and trash. Physical traces and material artefacts might be the interesting evidence left behind by humans for unobtrusive researchers to analyze the data. 
Strengths
[bookmark: _Hlk43306040]Firstly, Kellehear (1993) points out the biggest strengths of unobtrusive research method is that actual documentation and the method is cost effective. Thus, it is appropriate for the studies which is longitudinal one and the activities follow over a period of time. Secondly, the original data collection of unobtrusive method is relatively straightforward prospect, it is conductive for unobtrusive researchers to examine what happened in the past or the processes occur over time. Thus, unobtrusive researchers can go back to get more information or correct some mistakes easily than other method researchers. 
Weaknesses
However, unobtrusive method comes with a number of weaknesses. Firstly, Kellehear (1993) notes subjects may skew data or leave different impressions to outsiders when they know they are observed. The original records could be distorted by intervention. Secondly, O’Brein (2011) argues there are potential problems with data validity because the unobtrusive research is different from sampling and surveying. Due to researchers’ social positioning in unobtrusive method, the observational data record maybe selective unconsciously as well. Different researchers have different point of view rather than the subjects and the interpretation could be different. Even different researcher experiences the same event, they will have different views. For example, there are different findings result from the gender of researcher who observe a group of women. The topics or questions could be limited by data availability in unobtrusive research which means the researchers may be forced to twist their former research interests or questions which data that are available to them. Research triangulation strategy is necessary to offset the drawbacks of the unobtrusive research as well as other strategies to completely evaluate both of sources and findings for representativeness, authenticity, and credibility (MacDonald, 2006). Thirdly, since communication between subjects and unobtrusive researcher is indirect and responsive, it is easier to observe than to get understanding and explanation in unobtrusive method (Gratton & Jones, 2004). Thus, it can be difficult to account for social context. 
Application
In summary, unobtrusive researchers are relatively objective because they are sufficiently distant from the subject, therefore when a topic is sensitive or personally close to the researcher, it is appropriate for the use of method (O’Brein, 2011). For example, if the research from the feminist perspective, it is a better option to use unobtrusive method to make comparison due to the distance or the researcher privacy. Compared with other methods, utilization all sense in the research procedure not only visuality, unobtrusive method is an effective tool to capture valuable research results if it is applied to the appropriate research questions.
For me, the most obvious characteristics I leant for unobtrusive research method is that it is a historical, comparative or both historical and comparative one. In Rachel’s lecture class, when we are asked to develop a research question to use unobtrusive research, I proposed the topic “what the preference difference in mobile phone use at work between male and female employees”. I think the research based on gender perspective is fit for the use of unobtrusive method, which is a comparison study. The two data source to analyze the question could be the identified by company official statistic sales report online and media observation. Especially, as I am involved with of visual sources, I remind myself with reflexivity and careful consideration on ethical issues to complement the unobtrusive research methods with visuality. 
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Entry 5 Data Analysis and Coding

The qualitative research work includes transforming audio/video files into text via transcription process. With the science and technology development, media files transcription and coding are supported by many programs. Kozama (1994) views learning is influenced by the new media technologies absolutely while Clark (1994) argues learning is influenced by the method underlying the new media. There is a debate existing for a long time regarding which one is a better data analysis technique, by hand or with software one. The comparison is similar regarding data analysis techniques decision made between “by-hand” and “software-supported” (Basit, 2003; Davis and Meyer, 2009; Welsh, 2002). Evers (2011) discusses whether it is necessary to transcribe media files before analysis. When researchers choose “software architecture” (Salliard, 2011), it is essential to understand the benefits and constraints as well as the appropriate features suitable for the data analysis needed (Paulus et. Al, 2014). However, during the transcription process, the transparency and trustworthiness need to be ensured as well. Qualitative research diversifies from a small-sample prevalence to larger-data inclusion, hence, the issues of representativeness, replicability and reliability are more and more urgent. In the big data context, new challenges are presented, such as larger coders and reliability assessment of inter-coder (Silver & Bulloch, 2017).  
[bookmark: _Hlk44975275][bookmark: _Hlk45061941]The computer-assisted qualitative data analysis software (CAQDAS) is developed greatly, such as NVivo. The function of organizing the data of NVivo is the best through its case when combined with the searching queries features and attributes (Paulus et. Al, 2014). There are particular strengths lies in NVivo, such as its facilitating work ability including all kinds of format of data sources, query tools range offered and the relationship between quantitative and qualitative data. The consideration of NVivo is related to the practical research design work because when preparing for the research design, the tools are useful. There are some points need to be aware at the project design stage when researchers are going to use NVivo for data analysis (Bazeley, 2012). Data should be prepared so that the coding and query tools in NVivo could be facilitated effectively and efficiently.  Case is regarded as the analysis unit as it is the basic concept in NVivo’s data management. Researchers need to organize nodes (sources) in sets. Once researchers code on the various data sources content for concepts and themes, a broad range of analysis strategies are allowed in the flexible data management system (Bazeley, 2012) 
I learnt how to use the NVivo via the Youtube tutorial video and finished an exercise under the lecturer’ instruction. Provided by the interview video about “Explore your asthma symptoms and provide some nice online software to help other suffers”, I transcribed the interview first, which I think it was a huge project for me. Heading formatting is Word to structure is used. And then I produced a matrix analysis of qualitative data regarding the research questions, interview and summary. After the practice, I can produce “Word Cloud” and “Word Tree” (Text Search Query). Also, I make the summary of “Node Hierarchy Best Practices”, in which, I learn how to import text base data, create notes in code, create mind maps, run coding queries and create case nodes. It is a very practical and useful part during this module’s study, which impressed me a lot. 
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Entry 6 Qualitative Writing 

Crewell & Poth (2018) describe six parts for a plan or proposal for a thesis and dissertation. Firstly, introduction of studied problem is given, and then description of study procedure, preliminary study findings, the anticipated study implications, references and appendices are followed separately. It is worthwhile to writing a plan and before data collecting, Myers (2019) suggest the qualitative researchers to fill out the modified version template  (Myers, 2013), which helps the researchers to focus on the ultimate goal. Without the focus on ultimate goal, the manuscripts are easily to be rejected by journal publication. 
Table1: A writing template
[image: ]
Source: Adapted from Myers (2013) 
Many scholars realize the importance of interesting writing and discuss how to make the qualitative writing interesting (Caulley, 2008; Ely et al., 1997; Grills, 1998). Writing as a creative process, researchers need to decide what the story and how the story style going to tell. Consideration regarding whether the research would be interesting or not will vary depending on the audience. Myers (2019) notes it is especially important for business and management researchers to focus on the different audiences in qualitative research writing and he suggests that academics, students, business professionals, institutions/organizations and the general public are the main five audience, though, there are different audiences to be categorized variously for writing (Richardson, 1990). I am also start thinking about the research topic I raise, which should be in my great interest area during the lonely research journey because the interest is the best teacher. For another, only the topic which I am interested in can arouse the readers’ interests.
Different audience would like to choose different output to read. As for us DBA students, we definitely prefer to read the academic journal articles. For research writer, some tips to publish in top-tier qualitative research journals are suggested by Clark & Thompson (2016). Firstly, a good contribution to theory is required in top-tier business and management journal, researchers need to shape the theory actively rather than just make it a part of conversation (Corley & Gioia, 2011). Secondly, Thirdly, providing enough evidence to convince the readers is important, thus, each researcher should make the research purpose clear. Take the case study for an example, if I will conduct the case study research, I should decide the angle which one I am going to take. It will be a good qualitative research and it is possible to finish a few papers from one case study and every research paper is from a different perspective (Myers, 2019). 
Richardson & St. Pierre (2005) note the demonstration of researchers’ reflexivity and subjective self-awareness is welcome in the academic qualitative journals. Weis and Fine (2000) discuss self-reflectiveness on the questions about responsibility representation in qualitative writing as well. For example, in ethnographic study, the researcher “position” is often mentioned in the introduction, methods, and the themes or findings (Mac an Ghaill & Haywood, 2015). 
Myers (2019) provides good advice to us doctoral students, we should have a good communication with the supervisor and know what he (she) like and dislikes. Based a good literature review and good problem identification, a theoretical contribution is anticipated. If considering writing a journal article, researchers are advised to be socialized into the social club to be a part of the conversation as research is both a rational scientific and social process (Myers, 2019). I also think of Dr. Caroline’s significant suggestion for qualitative research writing on the lecture class. She suggests us to go to some seminars or conferences, communicate with peers in the coffee time and go to ask for help from supervisor or some expertise…… 
Qualitative researcher is the person who is engaged in a conversation with fellow academics and makes contributions to the field. As a DBA student, I know, the more communication engagement in the social academic environment, the better seminal work we may raise, the better qualitative research we may produce. 
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