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                            Health and Wellbeing- the emerging trend within hotels

According to a recent McKinsey poll, 79% of customers now feel that wellbeing is important to them, a statistic that shows how much more people have prioritized health over the past two to three years. The hospitality sector has responded to this elevated consciousness of the value of health and happiness by putting the needs of its customers' welfare at the center of their service.
The tendency in hospitality to promote wellbeing today extends beyond just offering a spa, exercise courses, or very healthy meals. The emerging idea of "wellness architecture" entails creating lovely environments that cater to the requirements of its residents on both a physical and mental level. In order to provide visitors with the best atmosphere possible, every choice—from lighting options to color schemes—is designed with health in mind.
Providing opportunities for visitors to experience a connection to nature is a crucial component of the current emphasis on wellbeing in hospitality. We are witnessing new and creative ways in which hotels are reflecting the natural world to enable their visitors to feel peaceful, grounded, and revitalized. These methods are based on the concepts of Biophilic Design, the art of bringing the natural world to bear on design and architecture.
Because it is so important, architects and designers are now putting the wellness of visitors at the center of all their creative choices. To attain the greatest possible advantages for their guests' welfare, many of the newest hotel openings have given careful consideration to everything from the orientation of the suites to the use of organically inspired materials.
With fresh and organic food available and a local staff of expert trainers, coaches, and nutritionists, health and nutrition will also take center stage. In Montenegro, the SIRO Boka Place will be the first hotel to open.
The romanticism of a hotel stay and wellness are almost mutually exclusive. A hotel stay, whether you're travelling for work or pleasure, provides an escape from the ordinary and serves as a place to rest your body and mind after a long day. While customers' perceptions of wellness and what this looks like are always changing, goods and technologies that aim to give a feeling of wellbeing are getting smarter and more sophisticated.
Sustainability and wellbeing go hand in hand, and when one is prioritized, the other shouldn't lag too far behind. A hotel experience should be aware of its environmental effect in addition to promoting wellness through its design and wellness amenities. Wellness is a holistic idea, and visitors will want to be able to unwind, enjoy themselves, and do so while being aware of how to use resources wisely and with consideration.

Technology has a role in the wellness industry, but it should be unobtrusive and practical rather than overt, showy, or superficial devices. We almost ever take the opportunity to disconnect from the digital world in our always-on lifestyle. We don't want to have to use complicated controls or interact with devices and applications unnecessarily in order to embrace the health ideals in a hotel setting. With advantages that improve health, convenience, and user performance, technology should be much more ingrained in the project DNA in the wellness industry. Personalization is a major trend in the wellness industry, but it must be simple to use, accessible, and intuitive.
Within the hotel where I do my work experience, they focus mostly on sleep wellbeing for the customers as well as physical health, giving discounted prices to customers to use their gym, ensure they have a good nights rest and they prioritize the food available as well. Moving forward with my career I can apply all of this theoretical knowledge into my career when I leave university and go into the business management industry, where it will not only help me with hotels, but the trend of health and wellbeing has taken over many industries such as supermarkets and gyms, ensuring me that my theoretical knowledge and first hand work experience will be enough to learn what the customers within that business want out of their experience with their stay or service at the business I will be working for. My personal reflections towards this trend are very good as I am a huge supporter and advocate for health and wellbeing so seeing this become a trend within this industry dos motivate me to understand more about how hotels are made to feel customers relaxed and boost their physical and mental health. 
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