0.1 Chapter 1 

1.1 Introduction 

The main aim of this dissertation is to critically analyse the utilisation of elephants within tourism attractions. The four aims that were produced from this aim are; 

1. To explore previous academic literature based on the ethics behind using elephants as tourist attractions and to provide a greater understanding of the subject area. 
2. To conduct primary research in the form of focus groups and interviews to evaluate individuals’ awareness of the affects that tourism has on wildlife, specifically elephants. 
3. To understand the perceptions of individuals when having visited elephant related attractions. 
4. To synthesise extensive literature and primary research to make recommendations for tourists to consider, when booking a future elephant-based tourist attraction. 


1.2 Background of Tourism
According to the United Nations World Tourism Organisation (UNWTO) (2020), tourism includes the movement of people to experience places and different environments to what they usually do in day to day life. Youell (1998) reveals that the modern concept of tourism became significant after the second world war, as people were left with more leisure time and developments in transportation were beginning to have an impact. Youell goes on further to suggest that there are various historical developments in tourism, however, particular developments have had more of an impact than others. Examples of these are elaborated on within chapter 2. With respect to tourist visitation, Maslow (1984) argues that people have specific needs that are to be met and these are ranked through a hierarchy. Maslow states that as part of the phycological and self-actualisation needs, the sense to experience fulfilment is what drives people to want to try new things with regards to tourism. This has therefore led to the development of ‘Niche Tourism’ (Novelli 2005). Robinson and Novelli (2005) reveal that ‘Niche Tourism’ is a contrast to the term ‘Mass Tourism’. 



1.3 Elephants in Tourism 
In today’s society there is a huge demand for niche tourism activities. Therefore, Elephant tourism, which is part of wildlife-based tourism, may be considered to be a main niche tourism product, but arguably a controversial one also.
Markwell (2015) argues that animals have multiple contributions to tourism, but the main factor is for entertainment purposes so that the needs of the tourist is addressed. Cohen (2009) believes that tourism exploits animals and the relationship between them and humans is often a negative one for example tourists purchasing tourism products such as packages that include hunting and poaching animals.
According to the WWF (2020) some of the world’s best scientists who have been studying climate change and conservation, are urging us to make better choices and inform us that 2020 must be the year that changes are dramatically made in order for the planet to improve and circumstances to  improve especially with regards to animal protection. An example of an animal that is seen as a key contributor and aspect of the tourism industry is Elephants. Elephants are often used as part of a tourism attraction within many countries. 
People for the Ethical Treatment of Animals (PETA) (2017) the largest animal rights organisation in the world, state that many elephant attractions within Asia including sanctuaries and elephant camps are notoriously known for falsely educating people that these attractions are beneficial to elephants. However, in reality many are not, and are just a “scam” as a way of generating profit. This is demonstrated through providing physical interaction with the elephants at the expense of tourist satisfaction. PETA also state that in Thailand, elephant rides cost anywhere between 600 THB for a 20-minute “trek” to 6,000 THB for a full-day. That is the equivalent to or £13-£138 GBP. The treks that are often offered to tourists include physically riding the elephants which can arguably be considered as unethical. 
In today’s society more than ever before there is huge debate when discussing the use of elephants in tourist attractions. In places across Asia, for example Thailand, elephant tourism is a massive contribution to their economy. However, a study carried out by World Animal Protection (2017) (WAP) across Asia found that the demand for elephant tourist attractions has resulted in many wild elephants being captured and used for the purpose of entertaining tourists. The case study found that three quarters of the 3,000 animals that were assessed, were living in cruel conditions and being treated very badly. 

However, there is evidence to suggest that change is being made. Thomas Ellerbeck, Chairman of the Board of TUI Care Foundation, states that there has been positive movement towards the protection of elephants within the travel and tourism industry since the introduction of the TUI care foundation’s strategic 2017-2020 plan. Ellerbeck goes on further to state that tourism can be a driving force for positive change when managed correctly and are proud to work with World Animal Protection (WAP) to support an elephant friendly future in Asia. TUI Care Foundation and World Animal Protection (WAP) are also working closely with the travel industry and policymakers to create welfare requirements for elephant venues and give recognition to those genuinely offering higher welfare for elephants. They aim to set guidelines for elephant venues and aim to eventually and completely put an end to the demand for cruel elephant entertainment. 

1.4 Structure of the Dissertation 

In order to ensure that all objectives are met, chapter 2 will address objective 1, that is to explore previous academic literature based on the ethics behind using elephants as tourist attractions and to provide a greater understanding of the subject area. This will be done through collecting secondary data from books and articles, for example, to collate information that has previously been collected about the topic. 
Secondly, chapter 3 seeks to reveal the appropriate method of data collection and what methodology will be used in order to collect primary data for the research ‘gap’ that has been acknowledged in the secondary research collected in chapter 2. 
Furthermore, chapter 4 will follow objectives 2 and 3, as the researcher will conduct primary data in the form of interviews and a focus group. The researcher will address the findings followed by evaluation of the data and draw a comparison to the findings discussed in chapter 2 on the secondary data surrounding the topic. 
Lastly, chapter 5 will follow objective 4 as conclusions and recommendations will be made by the researcher after both primary and secondary data collection. Recommendations for both the industry and if the research were to be carried out in the future, will be made and justified. 






1.5 Conclusion

This chapter has discussed the aims and objectives of this dissertation, produced an insight into the background of the topic and discussed the structure that will occur throughout this dissertation. 

Chapter 2, as mentioned, will analyse the secondary data that has been gathered by the researcher. The purpose of this is to determine the current situation within the industry of elephant attractions and the ethics behind them and address where there is a gap for further research to be conducted. Chapter 2 will address both the positive and negative data that has been produced in order to consider comparisons and contrasts. 





