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	Student Number
	2442935
	Student Name
	OLIVIER KADER DEGRI

	

	Website Chosen 
	Highfield Town House Hotel

	Insert hyperlink to website
	https://www.highfieldedgbaston.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the webside loading is 2 seconde on average which is good.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: yes indeed the website contain sub-pages which is much easier for customer the navigate such as : how to book a table in advance via social media or by telephone.
customers can visit the website and go through the menu before booking a table.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:yes  customer can make a booking via the website , reservations or purchase services directly trough the website, customers can sign up to the newsletter of the company through the website , they can also follow the company via social media such as instagram and facebook etc.. or even make a complain or a review.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: uploaded more pictures and show variety of the food menu, the website could have also creating a live chat for foreing customers also customers have to feel free to access head office contact details for any enquiries.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:the webpage look so appealing and colorfull with  bright pictures and an easy access to information ame as on the mobile phone but on the computer images are more bigger and easy to understand with no backgound noise 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the website uses imagery to help presenting informations clear, it also connect the audience,through images the reader can easily relate to the image.
website uses video to dispacth messages to the viewers. website uses video for sensibilising people.
website uses colour to attract viewers


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:No unfortunately the website does not have an online chat. As i mentioned it could have been so easy to navigate and reduced the amount of phone call made each day by customers for enquiries.


	Question 2d – How effective are the social media links on the website?


	Answer: very much effective through facebook and instagram. these media links on the website is very benefiacial for customers to have the leastest news and update.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:the company made it very clear to customers via the website customers can access menus, company address


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:No the website review is not accessible and not up to date so therefore no review can be made on the website.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: after browsing through the company's website, the dishes presented as high quality food. the company is located in high class neigbourhood. I would recommend the company's service to friends and family for their high quality food and their warm welcoming environment.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:yes customers are aware of prices, yes indeed the prices reflect the quality of service shown the restaurant very clean , tables are tidy, customers are always welcome there because good service is provided.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.standard 

	
	2.quality

	
	3. tasty

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:unfortunately the company's website does not appear when typing these words in the top ten website, however the the company's website is well known and has a good reviews via social media, I did few research on the company's website and i must admit few comments were disappointing, but overall customers were satisfy and happy


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes I do feel that the website still have relevance in modern uk business because the website has all the relevant informations needed to run a business.the website has a menu with the price. the website has a company's info.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: shoes zone would be my chosen company to recommend on how to improve their website because it's not accessible to any users, the website has not much option available, they always run out of sizes. the company's website crashes all the time and payment option are reduced .
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