Task 3 – Source Evaluation Template 
Student Details
Name and student ID: 
Stefano Idiaghe – 2539052
Topic chosen: 
The use of social media to promote businesses
Title of source: 
Social media marketing efforts of luxury brands: Influence on brand equity and consumer behavior
Author(s): 
Godey, B., Manthiou, A., Pederzoli, D., Rokka, J., Aiello, G., Donvito, R. and Singh, R.
Year published: 
2016
How did you find this source?
(e.g. Google Scholar, library database, google)
I found this source by searching Google Scholar. I typed in "social media marketing business promotion" and looked through the results. I chose this article because the title was directly related to the topic and it was available to read.

Why did you choose this source?
(Think about relevance, credibility, usefulness)
I chose this source because it is directly relevant to the topic of how businesses use social media for promotion. It looks at how social media marketing affects brand awareness and consumer behaviour, which is closely linked to the assignment topic. It is also from a well-known academic journal, which made me confident it was credible.
Is it relevant to the topic? 
Yes. The article is about how businesses use social media marketing to build brand awareness and influence consumers, which is directly related to the topic of using social media to promote businesses.
Is this a useful article? 
Yes. It provides clear findings about the effects of social media marketing on businesses and explains which activities are most effective, which is useful for understanding the topic.
Is this an academic source?
Yes. It is published in the Journal of Business Research, which is a peer-reviewed academic journal. This means other experts checked the research before it was published.


When was it published? Is it recent enough? Why?
The article was published in 2016. I think it is recent enough because social media marketing has been important since the early 2010s and the ideas in the article are still relevant today.


Author Credibility
Who is the author? What are their qualifications or expertise?
The lead author is Bruno Godey, who is a professor of marketing. The other authors are also academics specialising in marketing and consumer behaviour. Their backgrounds suggest they are qualified to write on this topic.

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
Yes, I think this source is reliable. It is published in the Journal of Business Research by Elsevier, which is a well-known academic publisher. The article is peer-reviewed, meaning other experts checked it before publication. The authors also used a clear research method with surveys and statistical analysis, which makes the findings trustworthy.



5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

