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In the continuous way to personal development there are certain stages, will talk today about last weeks, about the revelation I had when I understood the importance of learning German a third language, considering Romanian as native and English. In previous year, I learned marketing, management and leadership, team working but lastly, communication skills remain a crucial stage in our way to fulfil the crown of knowledges of a hotel manager. Developing personal communication skills, including learning another language as German, is essential for individuals employed in the hotel industry for several important reasons as enhancing guest experience by an effective communication. When hotel staff can communicate with guests in their native language, it creates a more welcoming and comfortable atmosphere, nowadays hotels often serve a diverse clientele from various regions and backgrounds. “Language plays an important role in the way we perceive and communicate with the world” (Mullins, 2019, p,230). Knowing a second language like German can help me to connect with a wider range of guests and make them feel valued and understood. Having this skill in my resume, will increase my professional opportunities, because in the competitive hotel industry, employees with strong communication skills, especially in multiple languages, have a competitive advantage. Being multilingual can open up more job opportunities and potentially lead to career advancement. Also help to build trust and connection with guests, the effective communication fosters trust and rapport with guests. When staff can speak to guests in their language, it can lead to better relationships, repeat business, and positive word-of-mouth recommendations, a good communication could help to easily resolve issues and eventual complaints, especially with German-speaking guests, turning negative experiences into positive ones. Learning German will enlarge my horizon and develop me some cultural sensitivity, learning a second language also involves gaining insights into the culture and customs of the people who speak it because  “tourism has become a mediator in intercultural and interpersonal communication” (Grobelna, 2015, p.3). Also will help to improve our team collaboration, being known a multilingual staff, when they could communicate in multiple languages, it can enhance teamwork and coordination, leading to a smoother operation. Feeling confident in German I imagine this will diversify my travel opportunities, because knowledge of German can be an asset if my hotel chain has international properties I could choose to work in different locations. It can open doors to transfers even in other companies also travel opportunities within the industry. No matter where will work in future, will be an advantage to speak German, because will help the place to adapt to market trends, if there is a growing number of German tourists, for example, having staff who can communicate in German can give to that hotel a competitive edge. Knowing a second language may be essential for compliance with local regulations and eventual requirements if will be the case. After considering the professional advantages, there is another aspect, more personal, learning German could be a personal enrichment, learning a new language is a rewarding personal experience that can boost my self-confidence and cognitive skills. It can also be an enjoyable way to engage with the world and its cultural diversity, “intercultural experience proved to be significant” (Kenesei,2017 p.7).
In summary, developing personal communication skills, especially by learning a second language like German, is vital in the hotel industry to provide excellent guest experiences, cater to a diverse clientele, and create opportunities for career growth and professional development. It also helps in building trust, resolving issues, and adapting to changing market dynamics, also learning German as a second language while working as example at the front desk of a hotel can offer numerous advantages, including improved guest service, a competitive edge in the job market, personal and cultural enrichment, and potential career advancement within the hotel industry, particularly in positions that involve international guest interactions.
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