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AIM(S)

· To introduce the concepts of enterprise, small business ownership and entrepreneurship through an historical review and a comprehensive consideration of current issues and influences.

· To provide a critical review of the main theoretical debates about the characteristics and motivations of the owners of small business, entrepreneurs and intrapreneurs, and the operation of the organisations in which they operate.

· To develop the knowledge and skills necessary to initiate, manage and grow an entrepreneurial business; including opportunity identification, feasibility planning, business planning and management.

LEARNING OUTCOMES

By the end of this module students should be able to:  

· understand and evaluate the role of enterprise within economies and society, including social entrepreneurship and eco-preneurship;

· understand the prerequisites and processes involved in small business start-up, management and growth, and develop the skills to apply these to real situations;

· critically review, discuss and assess policy initiatives and support mechanisms that impact on enterprise and entrepreneurs, and examine regional/national differences;

· critically evaluate the characteristics of entrepreneurs and entrepreneurial businesses with reference to a variety of empirical examples

· appreciate the importance of intrapreneurship within large organisations, and the conditions necessary to enhance and support intrapreneurship.

CONTENT

· A review of definitions relating to the words/concepts, such as ‘enterprise’, ‘small business sector’, ‘micro-enterprise’, ‘entrepreneur’ and ‘entrepreneurship’, will provide a framework for other aspects of the module.

· An historical framework of the development of thinking in relation to enterprise and entrepreneurship.

· The role of enterprise and entrepreneurship within social and economic development and a review of key policy and support initiatives, including international comparisons.

· The relationship between small business ownership and entrepreneurship, and between the characteristics of small business owners and entrepreneurs.

· The contribution of economic theories of entrepreneurship, psychological trait theory and the social behavioural approach to our understanding of enterprise and entrepreneurship.

· The characteristics of owners of small businesses and entrepreneurs and their styles of management and business ownership. 

· The nature and importance of social enterprise and social entrepreneurship.

· The facilitation and importance of intrapreneurship.

· The concept of and various parameters of organisational success and the impact and relevance of failure, in the context of business and social small and entrepreneurial businesses.

· Skills and knowledge for the identification of business opportunities and the development of business ideas, feasibility plans, business planning leading to the launch, management and growth of new businesses.

ASSESSMENT

Coursework 

100%

Assignment 1 – Feasibility study OR review of a specific SME (2,500 words)  
50%   

Choice of business idea or business to be agreed between student and academic lecturer.  Topics to be covered to include Mission statement, organisational aims and objectives, market awareness (feasibility and understanding), Business planning and management structures and process.

Assignment 2 - Academic assignment (2,500 words)  



50%

Indicative topic -   Critically review that role of enterprise in the social and economic development of a region.  Include a comparison of different cultural contexts.
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Semester 1
1. 
Introduction

Some definitions 

Thinking entrepreneurially
Being enterprise
2.

A historical perspective

Importance of entrepreneurs

What is entrepreneurship?

3.
The small business sector

Some definitions

The importance of small business to the economy
The relationship between entrepreneurship and small business
4.
Approaches to entrepreneurship
Economic theories
Psychological trait approach

Social behaviour approach
5.

Characteristics of successful entrepreneurs

Types of entrepreneurs 

Moving into entrepreneurship (external forces)

6.
Entrepreneurship and Innovation
7.
Social enterprise and social entrepreneurship
8.
Eco-preneurship and cultural entrepreneurship
9.

Intrapreneurship
10.     

International perspectives of entrepreneurship

SBUS5004 Enterprise and Entrepreneurship

Semester 2

1. 
Starting a business

Frameworks and approaches

2.
Resourcing a small business

3.
Financing a small business

4.
Business growth

5.
Success and failure of micro, SME and entrepreneurial businesses

6.
Case studies

7.  
Policy initiatives and support programmes:  Wales / UK / EU / globally

8.
Case studies

9.
The entrepreneurship / management / leadership skills interface

10.
Module review and reflection
SBUS5004 Enterprise and Entrepreneurship
Assignment  1
Critically review the role of enterprise in the social and economic development of a specific region.  
Notes:
· The’ region’ is to be chosen by each student.  This might be as large as a small country (eg Wales) or as small as a municipality.

· The answer needs to consider both the general academic literature in this area, and the impact of cultural/social/economic/geographical context.

Word limit = 2500 words

Submission deadline:   
January 18, 2013  

(feedback and marks to students by February 15, 2013)

This assignment forms 50% of your overall module mark

Learning Outcomes

1. understand and evaluate the role of enterprise within economies and society, including social entrepreneurship and eco-preneurship;

2. understand the prerequisites and processes involved in small business start-up, management and growth, and develop the skills to apply these to real situations;

3. critically review, discuss and assess policy initiatives and support mechanisms that impact on enterprise and entrepreneurs, and examine regional/national differences;

4. critically evaluate the characteristics of entrepreneurs and entrepreneurial businesses with reference to a variety of empirical examples

5. appreciate the importance of intrapreneurship within large organisations, and the conditions necessary to enhance and support intrapreneurship.

	Assessment Criteria
	Learning Outcomes
	% of marks

	Clear understanding of academic theory relating to the role of enterprise in social and economic development
	1,2,3,4, 5
	40%

	Understanding of impact of cultural and geographical context on the topic
	1 2,3,4, 5
	25%

	Choice and utilisation of contextual empirical examples
	1,2,3,4, 5
	20%

	Evidence of appropriate academic reading and critical analysis
	1,2,3,4,5
	10%

	Layout and structure
	1,2,3,4,5
	5%


Format:  Report format
SBUS5004 Enterprise and Entrepreneurship

Assignment  2
Undertake a critical review of either:
A specific new business idea   OR   A specific existing SME
The review must include critical consideration of:
· The mission statement of the business or potential business
· A feasibility study OR business plan
· The entrepreneurial / small business traits and characteristics of the owner (which could be yourself if this is your business idea)
· Potential for, and approach to, business growth

· Sources of support and advice
Word limit = 2500 words
Submission deadline:   May 3, 2013  (feedback and marks to students by May 31, 2013)
This assignment forms 50% of your overall module mark

Learning Outcomes

1. understand and evaluate the role of enterprise within economies and society, including social entrepreneurship and eco-preneurship;

2. understand the prerequisites and processes involved in small business start-up, management and growth, and develop the skills to apply these to real situations;

3. critically review, discuss and assess policy initiatives and support mechanisms that impact on enterprise and entrepreneurs, and examine regional/national differences;

4. critically evaluate the characteristics of entrepreneurs and entrepreneurial businesses with reference to a variety of empirical examples

5. appreciate the importance of intrapreneurship within large organisations, and the conditions necessary to enhance and support intrapreneurship.

	Assessment Criteria
	Learning Outcomes
	% of marks

	Clear understanding of academic theory relating to business start-up, development and growth
	1,2
	30%

	Appreciation of support systems for business start-up growth and development
	2,3
	20%

	Consideration of entrepreneurial skills, traits and characteristics
	4
	20%

	Choice and utilisation of contextual empirical examples
	1,2,3,4
	15%

	Evidence of appropriate academic reading and critical analysis
	1,2,3,4
	10%

	Layout and structure
	1,2,3,4
	5%


Format:  Report format
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