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Management studies that are applicable to the hospitality business, of which tourism is a component, are referred to as hospitality and tourist management. Hotels, resorts, cafes, clubs, restaurants, and other customer-focused enterprises are all part of the vast hospitality industry that generates millions of new employments each. One subsector of the hospitality business, hotels, are projected to expand between 5% and 6% year by Deloitte (Higgins-Desbiolles, 2020). This report will analyse the extent to which sustainable tourism principles are reflected in a destination's development management strategy. Moreover, an evaluation of a tourism destination in terms of how well it adheres to the three pillars of sustainable travel: (economic, sociocultural, and environmental) and the degree to which these ideas are consistent with the larger growth principles would be carefully examined and discussed. 

[bookmark: _Toc120229613]Hospitality and Tourism in UK
The tourist industry in the United Kingdom is one of the most exciting and innovative in the world. In 2008–09, tourists spent over $92 billion, with $32.8 billion going toward boosting the UK economy directly. Investment volumes in the UK hotel industry were highly unpredictable across the study period due to the lingering uncertainty caused by Brexit. The hospitality industry saw a dramatic increase in investment in 2018, and many of its most important performance indicators also showed considerable improvement. London's top performers, on average, outperform the country as a whole. The tourist industry in the United Kingdom is very important to the country's GDP (UK). It is projected that this sector will add an additional 131.5 billion British pounds to the GDP in 2021. Although travel and tourism's contribution to the UK's GDP has increased by approximately 40% since the first year of the coronavirus (COVID-19) pandemic, it is still much lower than pre-pandemic levels.
The UK government has committed to a green strategy, with the goal of achieving zero carbon emissions by 2050 (Rasoolimanesh et al., 2020). The green tourism programme at Visit Britain provides practical advice on reducing food waste, "greening" hotels, and other topics to help businesses become more environmentally friendly and sustainable.


[bookmark: _Toc120229614]Principles of Sustainable Tourism
Sustainable tourism is an approach that aims to meet the requirements of present and future travellers without compromising the integrity of the planet's natural systems. The objective is to maintain the beneficial impacts of tourism on society and the economy while reducing its harmful effects on the natural world. Travel brings economic benefits to underdeveloped areas and also fosters cultural exchange and personal development among its participants. There needs to be a fair distribution of resources between tourists and the locals, the environment, and the cultural and historical context (Carr et al., 2019).
[bookmark: _Toc120229615]Environmental sustainability
Environments of land, sea, and air must be in pristine shape. The resources available to a given organisation can fluctuate. Therefore, we need to think about both the scarcity of resources and the environmental damage that comes from using them. Natural landscapes, animals, and agricultural practises all need to be safeguarded in addition to natural resources. There must be a shift in our habits toward lessening our impact on the environment if we are to keep the planet habitable. Saving energy and water, cutting down on garbage, and cutting down on emissions that pollute the air and water are all part of this. The objectives are to reduce negative impacts on ecosystems and maintain biodiversity. Because of its impact on development, pollution, and overcrowding, tourism is not always eco-friendly. As a result, this has repercussions for animals (Singal, 2015). Wildlife may suffer as a result of tourism due to habitat loss, disturbance of breeding, and modifications in diet. Responsible tourism is only carried out in ways that restore the local ecosystem and its resources.
[bookmark: _Toc120229616]Social Sustainability
Maintaining tourism's social sustainability depends on protecting and promoting locals' best interests. While the tourism industry is growing, it is imperative that the quality of life of the inhabitants be not neglected. Therefore, community involvement is crucial for the long-term success of tourism. Hotels, restaurants, and other enterprises in the tourism industry have a responsibility to their staff to provide them with a fair working environment, which includes a secure workplace, fair pay, and reasonable hours. 

There are several ways for businesses to contribute to their local economies, such as through charitable donations, sponsorships, fundraising events, and academic scholarships. The neighbourhood would gain from increased employment, higher quality educational options, and greater overall standards of living. To avoid making locals suffer, tourists shouldn't do things like block off their access to water sources or take up too much of their limited housing stock (Nordin and Westlund, 2009).
[bookmark: _Toc120229617]Economic Sustainability
Intelligent and efficient use of resources is fundamental to a sustainable economy. Long-term success for a business depends on this factor. Business initiatives that increase revenues without negatively impacting people or the environment are increasingly being developed. Some governments provide financial incentives and tax advantages to businesses that operate in a sustainable manner, prompting an increase in recycling and a decrease in trash production. The growth of many nations' economies is directly attributable to the tourism sector. In a perfect world, tourism would boost and integrate the local economy. Thus, sustainable tourism works to keep the bulk of its earnings within the country to help the native economy. The sustainability of the local economy is taken into account while planning tourist attractions. They help the local economy in other ways as well, such by creating additional employment and improving infrastructure (Maxim, 2016). The long-term health of the economy depends on people keeping jobs that provide decent working conditions and pay.


[bookmark: _Toc120229618]UK’s Development Plan of Tourism
The hotel sector has launched the International Hotel Environment Initiative (IHEI) to lessen the negative effects of hotel stays on the environment. The same year, a group called Tourism Concern in the United Kingdom established its own list of criteria and began strongly encouraging the business community to consider sustainable development.
The UK development plan of tourism include the pillars of sustainability that outlines: 1. Responsible resource use
2. Waste and overconsumption reduction
3. Diversity preservation
4. Tourist planning integration
5. Local economy support
6. Local economy participation
7. Stakeholder and public input
8. Staff training
9. Responsible tourism marketing
10. Research (Lundtorp and Wanhill, 2001)
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Figure 1: Research Distribution for Tourism 
Source: (Higgins-Desbiolles, 2020)

Using these guidelines, the interplay between society, culture, and the natural world appears more stable. To mitigate the effects of global warming, the Kyoto Protocol was established in 1997 (Hall, 2019). Even though it is not absolutely necessary, leisure travellers nevertheless add to global warming pollution by burning fossil fuels to get to and from their destinations and power their hotels while they're away. Since the tourism industry is the biggest source of carbon dioxide emissions, it is at the forefront of these debates. More than forty percent of all greenhouse gas emissions from transportation in the tourism industry come from aeroplanes. Emissions per passenger kilometre are predicted to decrease by 32% between 2005 and 2035 because of increased energy efficiency in transportation. Long-distance travel is the primary source of extremely high emission levels, although the number of emissions does vary depending on the mode of transportation employed. Sustainable tourism development guidelines and management strategies apply to all forms of tourism, from mass tourism to niche markets (Edgell Sr, 2016).
The tourism and hospitality industries are gradually turning toward a more environmentally friendly branch, but there are still a few outlier "eco-hotels," such as the famous InterContinental Hotels Group (IHG) on Bora Bora or a Millennium Gloucester Hotel London. UK hotel managers are generally familiar with sustainability and environmental preservation, but this has not yet played a big part in marketing campaigns. A lot of things could be at blame. The tourists in UK may not be familiar with or interested in eco-hotels. The second issue is that some people may regard eco-hotels as being too pricey because of the "innovative" and "advanced" technologies found within.
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Figure 2: Sustainability Tourism in UK
Source: (Rasoolimanesh et al., 2020)
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Figure 3: Publication on Key Pillars of Sustainable Tourism Development Source: (Dabeedooal et al., 2019)
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Doxey's theoretical framework from 1975 is widely considered a seminal work in the field of tourism studies. Doxey believes that as the tourism industry grows and more visitors come to a given area, locals will get resentful of the influx of outsiders. That is to say, it's possible that the host and the guest will grow apart because of this. Internal strife has also arisen when an individual resident launched a tourism development or when an outsider attempted to partner with an individual or a small group of residents. Modifications to social capital have uncertain effects on people's standard of living over the long term. There is no doubt, however, that in such dry and distant regions, a household's lifestyle is influenced by its membership in the community and the group's organisational capacities (DOXEY and Moore, 2015). Effective community institutions are essential for rural households because they manage and mediate relationships between families and the land, natural resources, social networks, and informal marketplaces on which they all depend, and they also represent the community's interests to outsiders.
[bookmark: _Toc120229620]Butler’s life cycle model
Butler's Tourism Destination Lifecycle Model, which states universal phases of a destination's evolution, all of which are relevant to the industry as a whole. 
Discovery Stage- A UK tourism land is discovered by a small group of people, who then spread the word. As time goes on, more and more people will visit, bringing with them the opportunity to expand local businesses by catering to the needs of tourists (Cordero, 2008).
Growth and Development Stage- Building new hotels, restaurants, stores, and services to handle the influx of people will be necessary to accommodate the additional tourists attracted by the publicity and individuals anxious to explore something new.
Success Stage- Increasing numbers of guests have maxed out the resort's infrastructure. What was once the settlement's main source of income is now provided primarily by tourists (Carr et al., 2019). Some locals may feel slighted if they did not benefit from the new business district or if they believe the town has lost its unique character as a result of this. The local culture may seem to be losing ground to a more globalised and generic culture.
The Stagnation Stage- Perhaps fame doesn't last forever. After the novelty of the resort wears off, guests may begin to lose interest. As a result of hearing people's complaints about how it "used to be," they may decide to visit a different location entirely (Budeanu et al., 2016). If a resort stop being popular, tourism drops and the economy suffers along with it since fewer people are using the resort's facilities. In the long run, the closure of some businesses will exacerbate the labour force's inability to find gainful employment.
Decline- As a result, the vacation spot can either continue to decline or revitalise and create more environmentally friendly practises in response to reduced visitor numbers (Butler, 2006).

[bookmark: _Toc120229621]Conclusion 
The best method to prevent social, cultural, or environmental decline at popular tourist destinations is to adopt sustainable practises. When done right, tourism has the potential to boost local economies and aid in their growth and development. Tour operators may get funding from banks and investors; therefore, the industry is often seen as simple to finance. Sustainable practises help cut down on expenses by decreasing waste production and utility usage. However, the requirement for human capital will increase as more skilled workers are required (Bilgihan and Nejad, 2015). Businesses in the tourism industry are more resilient to short-term market and economic volatility as a result of their improved market position and the value their brands receive from their associated reputation for sustainability. In this way, sustainable development concepts can be advantageous even if the process is expensive.
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