ECSO6001: Assignment 2
Jessica Rowe: 2108311
Using theories of sustainability and an appropriate model of reflection assess your own contribution to maintaining a sustainable planet.
Introduction –

  This submission aims to assess my own personal contribution to a sustainable planet through sustainability theories (O’Riordan, 1989). As sustainability is such a large environmental issue that encompasses many global problems (The Brundtland Report, 1987; Thiele, 2013; United Nations, 2024; UCLA, 2024) for the purpose of this submission, I will only be focusing on one area of sustainability, the recycling and reusing of clothes also known as sustainable fashion (Thomas, 2019; Fletcher, 2014). This assignment will begin by defining sustainability (Thiele, 2013; United Nations, 2024; UCLA, 2024; Brundtland report, 1987) and exploring various sustainability theories (O’Riordan, 1989; Næss and Rothenberg, 1989; Lovelock, 2009). Further comparing and contrasting two theoretical perspectives (O’Riordan, 1989; Næss and Rothenberg, 1989) which will help me to explore my own position. This will then be followed by a personal reflection on how I can contribute to a more sustainable planet. I have chosen to use Gibbs’ model of reflection (Gibbs, 1988) as I personally prefer this model mainly for the way the model is set out and you can reflect back on your personal feelings. Due to the dynamic nature of sustainability, I will be referencing websites as well as academic texts. 

Mini Literature –
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 A sustainable planet refers to a condition in which the Earth's ecosystems, natural resources, and human societies coexist in a harmonious and balanced way over the long term, without depleting or damaging the environment, well-being and standards of life for generations to come (IISD, 2024; United Nations, 2024; UCLA, 2024; Brundtland report, 1987). Sustainability encompasses various aspects, including environmental, social, and economic dimensions (Meier, 2024; Purvis, Mao and Robinson, 2019). Also known as the 3 P’s; people, profit, and planet (Meier, 2024; Purvis, Mao and Robinson, 2019). Some examples of these are.
Environmental Sustainability –
Preserving natural resources like clean water, fossil fuels, minerals, forests, reducing pollution (Brundtland report, 1987; Purvis, Mao and Robinson, 2019). As well as combating climate change through strategies like reducing carbon emissions, transitioning to renewable energy, and improving carbon sequestration is crucial for our planets long-term sustainability (Brundtland report, 1987; Purvis, Mao and Robinson, 2019). 
Social Sustainability – 
Where a sustainable world promotes equality and social justice by providing essential necessities like air, water, food, healthcare, education, and economic opportunities (Brundtland report, 1987; Purvis, Mao and Robinson, 2019). It also respects cultural diversity, traditions, and heritage, ensuring their importance in human societies (Purvis, Mao and Robinson, 2019).
Economic Sustainability – 
Sustainable economies prioritize efficient resource use, waste reduction, and circular models. They are prioritizing long-term prosperity, stability, and resilience over short-term benefits, while focusing on green sectors, innovation, and job development (Brundtland report, 1987; Purvis, Mao and Robinson, 2019).
  
 Sustainability theories offer various perspectives and frameworks for addressing environmental, social, and economic challenges (Purvis, Mao and Robinson, 2019; Brundtland report, 1987). Hard and soft sustainable development (O’Riordan, 1989) are two distinct approaches used in policies, strategies, and decision-making procedures to achieve sustainability (Purvis, Mao and Robinson, 2019). Some examples of soft sustainable development are.
Techno Centric ‘Interventionists’ – 
Interventionists believe in human innovation, science, and markets to address issues and improve the environment (O’Riordan, 1989). They advocate for technical solutions, believing they can solve problems (O’Riordan, 1989). However, critics argue that relying solely on technology may neglect social, cultural, ethical, and equity-related considerations (Arogyaswamy, 2020).


Techno Centric ‘Accommodationists’ –
Accommodationists are moderately cautious interventionists, believing that technology can adapt to resource shortages and environmental issues (O’Riordan, 1989). They seek housing, care, luxury goods, and holidays abroad, exhibiting cognitive dissonance (O’Riordan, 1989). They believe the earth needs help without sacrificing their desires, despite their cautious approach (O’Riordan, 1989).
 Some examples of hard sustainable development are.
Echo-Centric ‘Environmentalism’ –
An environmentalist is somebody who actively works to save the environment, particularly against the negative impacts of pollution (OED, 2023; O’Riordan, 1989). They are often associated with the principles of conservationism and preservation.
Echo-Centric ‘Deep Ecologists / Deep Greens’ –
The term, formed by Arne Næss in 1973 and further developed in (1989), emphasizes the need to prioritize what is good for the planet rather than what is good for humankind. Human society can only be understood from the viewpoint of ecology, they see the connections between every organism as being important (O’Riordan, 1989; Næss and Rothenberg, 1989).
Echo-Centric ‘Gaianists’ –
The Gaia hypothesis, proposed by James Lovelock (2009), suggests that the world is an interconnected superorganism prioritizing life preservation (Gribbin and Gribbin, 2021; Lovelock, 2009; O’Riordan, 1989). Some view viruses like Ebola as nature's retaliation and may even have beliefs that share similarities with religious beliefs (Lovelock, 2009).
 
 Echo-Centric ‘Deep Ecologists/Deep Greens’ and Techno-Centric ‘Accommodationists’ represent two contrasting perspectives within the broader field of environmentalism and sustainability (Mijač, Slivšek and Džajić, 2022; Næss and Rothenberg, 1989; O’Riordan, 1989). These perspectives differ significantly in their approaches to addressing environmental and sustainability challenges (Mijač, Slivšek and Džajić, 2022; O’Riordan, 1989; Næss and Rothenberg, 1989). Deep ecologists, also known as deep greens, believe in a holistic, eco-centric approach to environmental and sustainability challenges (Mijač, Slivšek and Džajić, 2022; O’Riordan, 1989; Næss and Rothenberg, 1989). They view nature as intrinsically valuable and prioritize ecosystem preservation and biodiversity (Mijač, Slivšek and Džajić, 2022; O’Riordan, 1989; Næss and Rothenberg, 1989). They often resist human intervention in ecological systems and advocate for a simpler lifestyle (Mijač, Slivšek and Džajić, 2022; O’Riordan, 1989; Næss and Rothenberg, 1989). They oppose globalization and large-scale technological interventions, focusing on local, community-based solutions for sustainability (O’Riordan, 1989; Næss and Rothenberg, 1989). Deep ecologists also express concerns about perpetual economic and population growth, advocating for a less consumption-driven lifestyle (O’Riordan, 1989; Næss and Rothenberg, 1989). Whereas Techno-Centric Accommodationists prioritize human interests and well-being, focusing on technology and innovation to address environmental challenges while accommodating existing human systems (O’Riordan, 1989). They advocate for technology integration to enhance efficiency and address environmental problems (O’Riordan, 1989). They believe that technological advancements can lead to economic growth, job creation, and market competitiveness (O’Riordan, 1989). They support regulatory frameworks for responsible technology use, balancing innovation with security, privacy, and ethics concerns (O’Riordan, 1989). They advocate for incremental adjustments to existing systems, minimizing disruptions while integrating technology for sustainability (O’Riordan, 1989). 
 My own personal position on sustainability would fall in line with Techno Centric ‘Accommodationists’ (O’Riordan, 1989). Although I acknowledge that change needs to me made in order to support and better the planet, I personally have selfish morals that make me value certain materialism (O’Riordan, 1989). Such as a car, house, holidays and more, as well as always falling victim to consumerism (O’Riordan, 1989). With my own personal lifestyle, I find myself expecting convenience and actively avoiding solutions that does not offer said convenience. 

Personal Reflection 

Introduction – 

 To assess my own contribution to sustainability I will be reflecting back at my personal input into sustainability. For this I will be using Gibbs’ model of reflection (Gibbs, 1988). Because sustainability is such a wide magnitude issue encompassing a large variety of global issues (The Brundtland Report, 1987; Thiele, 2013; United Nations, 2024; UCLA, 2024), I will be focusing this reflection on one specific sustainably issue, that being recyclable clothing versus fast fashion (Thomas, 2019; Fletcher, 2014). Touching on the contribution of sweatshops (Stringer, Payne and Mortimer, 2022). Recyclable clothing provides a sustainable alternative to fast fashion, emphasising the use of environmentally friendly materials, long-lasting products, and ethical manufacturing methods (Thomas, 2019; Fletcher, 2014). Fast fashion raises concerns due to its resource-intensive, disposable nature, and reliance on exploitative labour practices in some cases (Thomas, 2019; Fletcher, 2014; Stringer, Payne and Mortimer, 2022). Sustainable fashion advocates for conscientious consumption and production, while fast fashion often fosters a loop of excessive consumption, wastage, and unfavourable labour conditions (Thomas, 2019; Fletcher, 2014; Stringer, Payne and Mortimer, 2022).

Description – what happened?

 The proliferation of fast fashion has significantly exacerbated the worldwide problem of clothing waste (Thomas, 2019; Fletcher, 2014). Engaging in sustainable fashion is a conscientious and environmentally friendly approach to minimising the amount of textile waste (Thomas, 2019; Fletcher, 2014). Personally, I possess selfish ethical principles that cause me to prioritize certain material possessions (O’Riordan, 1989). In my daily lifestyle when it comes to clothes for myself and my family, I prioritize convenience and fast fashion. As my children are always growing due to their ages, I regularly purchase cheaper clothes online, for my children and occasionally for myself, quite frequently, in some cases this could be as often as every month. With the highest consumption period normally taking place just after Christmas, since we often find ourselves receiving gift vouchers for certain stores such as Primark, H&M and Boohoo (Lill, 2021).

Feelings – what were you thinking and feeling?

 Purchasing new items brings a sense of immediate satisfaction and joy (Baker, et al, 2004), especially when it aligns with current fashion trends (Thomas, 2019; Fletcher, 2014). Fast fashion provides me with this immediate gratification (Harris and Laibson, 2013). The affordability can make me feel financially responsible as well as enable me to access a wide range of styles (Thomas, 2019; Fletcher, 2014). The frequent variety that comes with fast fashion makes me feel excited about the endless options as well as the ability to experiment with different looks (Thomas, 2019; Fletcher, 2014). Fast fashion clothing can contribute to me feeling a sense of social validation and self-esteem, upon receipt of compliment and positive feedback from others (Thomas, 2019; Fletcher, 2014). It also allows me to remain current with the newest fashion trends and actively participate in the current fashion culture (Thomas, 2019; Fletcher, 2014), which tends to boost my self-confidence. However, with positive feelings also comes negative emotions too. The knowledge of the industries impact on the environment and exploitation of workers often leads me feeling guilty as well as morally conflicted (Lindenmeier, et al, 2017). Often leading me to feel the ethical dilemmas and feelings of discomfort about supporting such practices (Lindenmeier, et al, 2017). A lot of purchases made in the heat of the moment lead to regret later when the novelty of the item has worn off (Lindenmeier, et al, 2017). Fast fashion items often have a shorter lifespan due to lower quality materials and construction (Thomas, 2019; Fletcher, 2014). This leads to me feeling very disappointed when clothing wears out or falls apart quickly (Lindenmeier, et al, 2017). Due to these clothes being considerably cheaper than high end brands, and poor quality of clothing causing the clothes to break very quickly after consumption (Thomas, 2019; Fletcher, 2014). I find myself purchasing more frequently, leading to me overspending (Thomas, 2019). This then leaves me feeling a sense of financial strain, and regret when I end up adding the cumulative cost of my clothing purchases (Lindenmeier, et al, 2017; Thomas, 2019).

Evaluation – what was good and bad about the experience? What went well and what went badly?   
 Fast fashion brands offer clothing at lower prices, making trendy and fashionable styles accessible within my budgets (Thomas, 2019; Fletcher, 2014). Allowing me to purchase more items for my money (Thomas, 2019; Fletcher, 2014). Fast fashion brands quickly produce and release clothing collections that mirror current fashion trends (Thomas, 2019; Fletcher, 2014). Allowing me to remain current with fashion trends and styles (Thomas, 2019; Fletcher, 2014). Fast fashion is widely available both in physical stores and online, providing me with convenient shopping options (Thomas, 2019; Fletcher, 2014). The convivence of fast fashion provides me with this feeling of instant gratification (Harris and Laibson, 2013). However, many items are produced with lower-quality materials and construction, leading to shorter lifespans and frequent being replacement (Thomas, 2019; Fletcher, 2014). The fast fashion industry contributes significantly to textile waste, water pollution, and resource depletion (Thomas, 2019; Fletcher, 2014). UK fast fashion businesses are mandated to adhere to legal waste disposal regulations and are encouraged to adopt responsible recycling practices to reduce textile waste (The Environmental Protection Act, 1990). The manufacturing and disposal of textiles have negative environmental consequences (Thomas, 2019; Fletcher, 2014). Fast fashion companies have been criticized for their substandard labour practices, including inadequate payment, hazardous work environments, and exploitation of workers (Ethixbase360, 2023). Even in countries where this is illegal, such as the UK (Health and Safety at Work etc Act, 1974; Modern Slavery Act, 2015). Fast fashion promotes a disposable culture where clothing is discarded quickly, contributing to a throwaway mentality and excessive waste (Thomas, 2019; Fletcher, 2014). Transparency regarding supply chains, sourcing practices, and labour conditions can be lacking in the fast fashion industry, making it difficult for consumers to make informed choices (Thomas, 2019; Fletcher, 2014). The affordability and availability of fast fashion can encourage overconsumption, leading to closets filled with clothing that may go unworn (Thomas, 2019; Fletcher, 2014). The dominance of fast fashion can negatively impact local and sustainable fashion businesses, which may struggle to compete with low prices and mass production (Thomas, 2019; Fletcher, 2014).

Analysis – what sense can you make of the situation?

 Fast fashion is a complex issue that requires careful consideration of individual values and priorities (Thomas, 2019; Fletcher, 2014). Many individuals balance fast fashion with sustainable and ethical purchases for a more responsible wardrobe (De Oliveira, Miranda and De Paula Dias, 2022). Fast fashion offers a wide range of stylish clothing options, making it accessible to a wider range of consumers (Thomas, 2019; Fletcher, 2014). The ability to quickly produce and distribute clothing allows consumers to stay updated with the latest trends and express their personal style (Thomas, 2019; Fletcher, 2014). Fast fashion brands offer a wide variety of clothing options, both in physical stores and online, making it convenient for those seeking quick access to clothing (Thomas, 2019; Fletcher, 2014). The business model can be highly profitable due to low production costs, rapid inventory turnover, and high profit margins (Thomas, 2019; Fletcher, 2014). The rapid production cycle allows fast fashion brands to capitalize on emerging trends and adapt to changing consumer preferences more effectively than traditional retailers (Thomas, 2019; Fletcher, 2014). Global supply chains and e-commerce have further facilitated the distribution of fast fashion, allowing brands to reach a global audience (Giddens, 1990) and offer a convenient shopping experience (Thomas, 2019; Fletcher, 2014). The competitive nature of the fashion industry drives businesses to adopt fast fashion strategies to keep pace and retain market share (Thomas, 2019; Fletcher, 2014).

Conclusion – what else could you have done?

 When comparing symbolic Interactionism (Goffman, 1959; Blumer, 1969) and globalization theory (Giddens, 1990) I can see why purchasing new items brought a sense of joy and immediate gratification (Harris and Laibson, 2013). Symbolic interactionism offers a micro-level analysis of how individuals engage with fast fashion on a personal and symbolic level (Mead, 1934; Goffman, 1959; Blumer, 1969), while globalization theory provides a macro-level analysis of the structural and systemic forces that shape fast fashion production, consumption, and their broader societal implications (Giddens, 1990). Both perspectives contribute to a comprehensive understanding of how people's feelings toward fast fashion are influenced by social interactions, symbolism, and global economic and cultural processes (Giddens, 1990; Mead, 1934; Goffman, 1959; Blumer, 1969). Looking at ethical fashion theory’s (Fletcher, 2014) approach I could have purchased less frequently and only with a genuine necessity for clothing. I also could have reused my old or unwanted clothing items by passing them on to other people, donating them to charity via shops or donation bins (Fletcher, 2014), As well as selling them online through social media or pre-loved websites (Jian Xu, et al, 2022), such as Vinted or Depop (Thrifted ,2021). These sites are created for people to sell unwanted items, from clothes and shoes to toys, video games and many more (Thrifted, 2021).

Action plan – if it arose again, what would you do?

 Because of the environmental issue of fast fashion and the lack of recycling clothing items is a global concern that will persist into the future (Thomas, 2019; Fletcher, 2014; Ethixbase360, 2023). I have personally started to sell my unwanted clothes on pre-loved websites. Where it is possible, I have also started purchasing items for myself and my children on these sites, as certain clothing can be difficult to purchase on demand, such as school uniforms (Fletcher, 2014). Pre-loved sites have limitations on certain clothing items like uniforms due to a lack of supply and demand perspective (Fletcher, 2014). I have also started to only purchase when these items become a necessity. This has led to buy items less frequently and unnecessarily.



Conclusion –

 Clothing consumerism is driven by societal, psychological, and economic factors, leading to overconsumption (Thomas, 2019). The fast fashion industry's focus on rapid production and low costs contributes to poor sustainability practices (Thomas, 2019; Fletcher, 2014). To address these issues, consumers can support sustainable and ethical fashion brands, reduce clothing consumption, and advocate for responsible practices (Fletcher, 2014). They can also recycle unwanted clothing items online or donate them to charity, reducing poor working conditions like sweatshops (Fletcher, 2014; Stringer, Payne and Mortimer, 2022). By purchasing from pre-loved sites, demand for fast fashion decreases, creating a reduction of sweatshops (Fletcher, 2014; Stringer, Payne and Mortimer, 2022). Everyone has a role in sustainability, and if everyone changed one aspect of their lifestyle to a sustainable one, global environmental issues would decrease dramatically (Fletcher, 2014; Thiele, 2013).
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