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Introduction
For this assignment, the first task given is to undertake research and evaluate Digital Identity, how it develops and how it compares to personal identity. The second task for this assignment is to talk about my personal brand on different social media sites and then compare it to the brand of someone well known by looking at their goals and objectives on social media and then looking at my goals and objectives.   
[bookmark: _Toc530140477]What is a Digital Identity and a Personal Identity?
A Personal Identity is the notion that someone develops about themselves that evolves during their life. This can include characteristics of their life that they have no control of, for example, hometown and skin colour and characteristics that can be controlled meaning the choices someone makes in life such as certain beliefs, and how time is spent and life goals (Serva, 2018). People demonstrate portions of their personal identities by the way they interact with others and what they wear, they can also choose what they share with other people or they can keep certain aspects of their identity to themselves whether they are important or not (Serva, 2018). Identity can go beyond physical features. For example, favourite food, vehicle driven, address and other bits of data that are linked to a person’s identity. Overtime, all of these can change, but physical features such as eye colour and height are always apart of someone (Bardinelli, 2018). A Digital Identity is an identity networked or online that is adopted by an organisation, electronic device or an individual. It is possible for users to project multiple digital identities through a variety of online communities. The essential areas of Digital Identity that must always be looked at are privacy and security (Techopedia, 2018). 
A digital identity emerges from the usage of personal information on the internet and the user’s actions and activity online (Rouse, 2018). Since the internet became of importance in everyday lives, people have given up the desire to mask their real identity online when interacting with other people that they know. Depending on how the user uses the internet, their web searches, social network activity and web page visits can give off traces of their real identity and personality. Digital Identity for these users act as an extension of their personal identities (The Guardian , 2015).
[bookmark: _Toc530140478]Pros and Cons of Digital Identity

The benefits of having a digital identity allows people to show proof of their identity without the need to present any paper documents to people that they meet online such as new friends, colleagues or employers. Another benefit of digital identity is giving the users access to log onto online websites without the need for passwords and can assist with striking the balance between privacy and security, along with making interactions online and offline more secure for businesses and individuals (IANS, 2018). Lastly, another benefit of digital identity is that it provides age verification that can stop underage internet users from accessing inappropriate content or social media accounts and from buying alcohol, cigarettes and other dangerous equipment (Long, 2017).  However, the cons of having a digital identity include identity theft and other security and privacy risks. For example, hackers are always after personal information, and/or credit/debit card numbers to which they use for their own purposes after tricking users into thinking that they are helping them (Mandrian, 2017). Hackers can do this by just simply locating a breach or weak point in the user’s firewall or by just tricking users into clicking on a link that may seem legit which isn’t. Phishing is another problem when it comes to digital identity. Phishers are well known for sending false emails that can look real, but its real intention is to get hold of credit card information, social security numbers or passwords (Mandrian, 2017). Also, with the increase of people’s liability to entrust a rising amount of their private life on their computers, theft of personal data could accelerate (Maryline Laurent, 2015). 
[bookmark: _Toc530140479]Social Media and Large Brands 

The presence of social media is important for all businesses. Large brands and big corporations are eagerly aware that 81% of consumers make purchasing decisions that are established on their friends and families posts on social media. The social media posts that companies make influences 78% of people’s purchases (Fernandes, 2018). As stated by ‘We Are Social’s Digital 2018 Global Overview’, the second most visited website worldwide is Facebook, which is closely followed by YouTube and Google taking the lead. Facebook and YouTube were the most searched through Google meaning that around 4 billion active users use social media platforms every day (Shaw, 2018). 
Facebook is a social networking platform where its users can share photos, post comments and keep in touch with friends and family and interact with new people (Nations, 2018). According to statistics, the company had 2.27 billion active users as of 30th September 2018 (Facebook, 2018).  
Twitter is a social networking platform and an online news site where users can communicate in short messages known as tweets (Gil, 2018). Users can create connections by following the twitter feeds of other users (Webwise, 2018).  
Instagram is a social networking platform where users can share photos and videos from their mobile device (Moreau, 2018). Anyone over the age of 13 can sign up and get involved with the platforms community (Instagram, 2018).
Personal brands can be affected by what people post online such as photos, comments and what they get involved with online (Reynolds, 2013). It goes beyond stunning logos and trademarks, it’s also how someone presents themselves online and offline (Lake, 2018).

[bookmark: _Toc530140480]How I use Social Media/Personal Brand

[image: ][image: ]The main social media platforms that I use are Facebook and Twitter. In person people see me as quiet, kind and approachable. When it comes to social media, I can be different. With Facebook, my goal is to make myself look friendly, approachable and academic. On occasion, I share comedic media such as funny videos and pictures to show that I have a sense of humour and that other people can see that I’m not bland or feel the need to avoid me. With Facebook, I try to keep my brand basic, funny and respectful. So, for example, I would pay respect to the soldiers of the First World War by sharing a post that was dedicated to them and/or if a well-known celebrity passes away. This would show other people that I’m a respectful individual. When someone comes across my profile on Facebook, I want them to see that my brand presents basic, humorous and appropriate manners and that they see I’m approachable.            











[image: ][image: ]With Twitter, my goal is to make myself look passionate, opinionative, and friendly. When using this platform, if I see something that I find interesting, I retweet it or I tweet my opinion of it. This shows that my brand on Twitter is opinionative and passionate. When using Twitter, I want other users to be able to feel like they can start a discussion about a certain topic that we both have an interest of with me. If possible, I want to be able to be supportive and give other users that impression such as boosting self-confidence. My brand with Twitter also shows that I am a passionate fan when it comes to my favourite TV show The Walking Dead. I do this by setting my background cover photo as the show’s promo picture so other users know that I am a big fan. 





With Instagram, I use this platform to show off my brand as photogenic and personal. My goal with Instagram is to make my brand look casual yet meaningful. So, for example, when I post a selfie on my profile, it shows that I have some confidence despite being self-conscious about my appearance. So, I hope that when people I know visit my profile, I want them to see my brand as inspiring to give others that are self-conscious about their appearance inspiration. Back to the meaningful point, I aim for my brand on Instagram to carry a message about self-importance and self-esteem. I show this by posing inspirational quotes as this help my brand stand-out due to its realism. 


[bookmark: _Toc530140481]Russell Brand

[image: ][image: ]Russell Brand is an award-winning comedian, actor, presenter and writer. He became well-known in 2003 for his presenting work on MTV network and presenting on Big Brother’s Big Mouth (Chambers Management, 2018). Russell Brand has made himself well-known on the internet and on social media for his work. He has his own website which is where he updates his content, his work and his interactions. Russell Brand’s core social media platforms are Twitter and Instagram which is where he shows his brand. Russell Brand’s brand is known for being comedic or controversial. Through Twitter, Russell Brand talks about controversial topics that catches his fans attention such as talking about Donald Trump’s ‘Childhood Trauma’ with Dr Gabor Mate on his podcast. He also talks about drug addiction which he has been through himself to which he embraces his mistakes and spreads the message to his fans, this helped his brand stand out which he makes clear that instead of hiding your mistakes, embrace them. Fans that watch his podcasts on Twitter show appreciation and gratitude to which he then retweets. This shows that Russell Brand’s goal with using Twitter is to stand out and make himself noticed. Another controversial topic he talks about on Twitter is ‘Can Vegan Jokes Kill?’ This is an example of Russell Brand stating his opinion no matter what anyone else thinks simply because he wants to get his view across. That’s how his brand stands out, by saying things that are normally funny. However, some stuff he says can be controversial and on occasion can be over the line, but everything he says carries a message that sparks conversation.      
       
  


Through Instagram, Russell Brand uses this to show off his brand as personal and inspiring. On this platform, he posts inspiring quotes that are either from himself or quoting other people. This shows that his brand is all about self-esteem and meaning. Russell Brand’s goal with using Instagram is to inspire and show his fans a means of living life to the fullest and to not give up after encountering obstacles. He also shows that his brand with Instagram is fun and approachable by posting a picture of himself with the caption “Caption this”. This enables his fans to feel like they can interact with him.    
[image: ][image: ][image: ]





















[bookmark: _Toc530140482]Brand Comparison on Twitter and Instagram

Twitter
Russell Brand’s brand on Twitter compared to my Twitter brand is quite different. As previously stated, Russell Brand’s brand on Twitter is make himself stand-out and noticed. He does this by talking about controversial topics that catch his fans attention. He also aims to inspire his fans to open up about their errors and to learn from them to continue forward as a better person. His brand with Twitter shows that he’s opinionative meaning that he will speak his mind no matter the theme of the topic. His Twitter page also shows that his brand is promotional which is proven by his cover photo. My brand on Twitter is passionate and friendly. Unlike Russell Brand, I try to keep my brand controversial-free, basic and appropriate. My aim when using Twitter is to look opinionative and enable others to feel that they can engage in a friendly discussion with me on a topic we’re both passionate about. A key similarity between our brand on Twitter is excitement and appreciative of other users’ tweets.
Instagram
Russell Brand’s brand on Instagram compared to my own brand on the platform are quite similar. One similarity is that his brand is personal and inspiring and my aim is to make brand look the same. This similarity is proven as Russell has included inspirational quotes on his profile and I have done the same. However, his brand has a stronger inspirational vibe than my own as he includes a higher number of quotes from others and his own in general. There is one difference between our brand on the platform however as he makes his brand look approachable and interactive by posting a picture of himself with the caption ‘Caption this’. Which I believe makes his brand more noticeable by allowing his fans to engage with his content.     
[bookmark: _Toc530140483]Conclusion

Overall, Russell Brand’s brand is known for being controversial, noticeable but also personal and inspiring. While I aim for my brand to look academic, approachable and friendly. A healthy brand enables others to see your values and brings beneficial opportunities for career goals.   
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