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Task 1 – Reading Task Template 
Upload your photo of your A3 in-class notes here:


1. Answer these questions using the sentence starters below
a. What is the main idea of the text?
The main idea is that social media platforms such as TikTok, Instagram and Facebook have completely changed the way many small businesses attract customers and become successful. The article says that companies don't need to spend a lot of money on ads anymore because they can reach tens of thousands or even millions of people with short posts and videos. People share content with others when they like it, which helps businesses become well-known very fast. The text talks about a number of businesses that got a huge boost in customers after videos or customer posts about them went popular. People are also more likely to trust real people and real content than they are to believe traditional ads. The main point of the piece is that social media is now one of the best ways for small businesses to market themselves because it lets them connect with customers, make more sales, and build a good reputation.
b. What are two key points?
One key point is that social media can help small businesses grow much faster than traditional advertising. Some of the businesses mentioned in the article that got a lot of new customers after their videos went viral online are a sandwich shop, a mobile pamper bus, and a clothing store. Some people even drove several hours just to go to these stores after watching TikTok videos. This shows that social media can connect people from far away and make them want to visit places they might not have found otherwise. The article also talks about how some companies got millions of views very quickly, which helped them make more money and become more famous.
Another key point is that people prefer authentic and relatable content instead of obvious advertisements. In the text, a marketing expert says that people are aware when they are being advertised to and usually don't pay attention to traditional ads. Instead, they like seeing real people use goods or talk about their honest experiences. Customers believe businesses that make funny videos or show what goes on behind the scenes. People are more likely to buy from and tell others about a business if they trust it. This is why marketing on social media is such an important part of having a business these days.
c. What part of the text did you find most important? Why?
The most important part is the section explaining that "people buy from people" because it helps explain why social media has become so successful for businesses. The message is important to me because it shows that customers care more about being honest, trustworthy, and making human connections than they do about expensive ads. People would rather watch commercials with real business owners, workers, and customers because they seem more real. The article talks about a number of companies that did very well by sharing honest videos about their goods and daily work. This taught me that trust is more important than spending a lot of money on ads a lot of the time. It was also interesting to me that people went for hours after watching videos online. The fact that this happened shows how much social media affects people's choices. I knew social media was popular before I read the piece, but I had no idea it could completely change a small business. This part helped me understand how effective online marketing can be and why a lot of companies now spend time making videos for Facebook, TikTok, and Instagram. This lesson from the text is the most useful to me because it can be used in a lot of different work situations.
d. Was anything unclear or difficult to understand?
I was not sure about exactly how social media algorithms decide which videos become viral. The article says that many businesses were successful after their videos were watched by millions of people. However, it doesn't say why some videos become famous and others don't. I would have liked to know more about how Instagram and TikTok pick out material to show users. Also, I was interested in whether luck plays a big part or if businesses can improve their chances by posting in a certain way. Another part that was a little hard for me was picturing how businesses can keep growing after they become well-known online. The piece mostly talks about the success stories and doesn't talk about the problems that businesses might face when they get a lot of new customers all of a sudden. To meet customer needs, they might need more people, more products, or better organization.
e. How did your group help you understand the text better?
My group helped me by discussing the main ideas together and explaining parts of the article that I did not fully understand when I first read it. We talked about how we understood the text, which helped me see important details I had missed before. We talked about different businesses and how they used social media to make money and then compared them. It was easier to find the main idea and the most important things after this discussion.
3. One sentence reflection
Question: What did you find challenging about this task?
The hardest part was reading a long article, selecting the most important information, understanding how social media marketing works, and summarising the ideas clearly in my own words while following the sentence starters provided in the template.
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