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Introduction

Now when people prefer to search online for everything, business needs to introduce appropriate internet communication tools and services. Business can communicate with customers online. This will benefit their brand and it is a way for successful business. There are a lot of ways to communicate with customers online. Getting to know the customers better and interact with them to build an effective customer relationship.




· To communicate effectively with customers online, we need to establish a successful customer relationship.
Now when the internet is a part of our daily life, we can easily to find products and services, leave feedback and receive help. If we want to build a successful relationship with customers, we must make some steps to engage and impress them.                                           
First, we need to provide one easier way for searching products, ask questions, find answers for it and make a purchase online. Customer usually using a mobile device to connect with our site, so our account must also be available via mobile app.                
Second, it is necessity for successful business to be on social media. We can use social media platforms to promote our products, offerings, post news and connect with our customers. Using social media, we can connect with customers and give answer to their questions and feedback.						  	                      
Third, we must offer loyalty programs. People like incentives and with loyalty programs for customers we can increase the revenue and improve the relationship with them. We can offer a not too expensive rewards to encourage them to including in our loyalty program.                                                                                                                                Another important part of customer relationship is to learn from our customers. To keep up with the customers' needs and expectations, we must seek their feedback and suggestions regularly. Using Facebook and Twitter we can know about customer opinions and must respond on time and send thanks to them for their feedback. Also, we must send out occasional surveys to our customers, to ask them for our products, customer service and their buying experience. When we listen carefully our customers and remember what they say, we are going smarter about them. We know something for our customers that our competitors do not know. So, we can offer to our customers products and service according to their preferences. We need to manage customer relationship effectively to keep our customer in the future.                                                                                          
The goal of our customer relationship management is to keep and grow customers, making our website an integral part of customer's life.

· Our business can be very prosperous when we practice effective customer interaction.
When customer feel that he is communicate with a human, not with a faceless company, he is going on an emotional level on communication with our company, that increase the loyalty. That show that we must work for developing an emotional customer interaction.
First way is webinars/live streams. Now visuals are everything. Customers prefer real time interaction. This gives our customers possibility to ask questions and receive answers in real time. In result they develop an emotional relationship with our company. This is especially important in customer retention and customer satisfaction.                                  
Second way is on-site chat. If we want to support our customers as fast as possible, we can use on-site chat. This the best method for customer interaction. Customers always prefer to use live chat for their questions and queries rather than to go to a FAQ section. By using real time chat we can offer an emotional experience for our customers. We can communicate with them in a customized and personable way, that will build a customer satisfaction about their experience with our brand.                                                           
Third way is the customers reviews. When leaving a review, the customer is most honest about our product. To improving our business, we must pay attention not only to positive reviews and to negative reviews as well. With negative feedback we can find what is wrong and to learn how to change negative interaction with positive one. From positive feedback we can learn what make the customer to feel satisfied.                                                            

Fourth way to interact with customers online is rewards programs. When the customer receives a reward for his loyalty, he will continue to interact with our brand for longer time. One effective way for using a rewards program is to combine them with other interaction methods. We can give rewards for referring friends, sharing on social media, reviewing products, in result customer will positively interact with our business and stay engaged.      
Fifth way is to use Facebook, Twitter, Instagram, and Snapchat for customer interaction. Using this we can create an online community that will give us possibility to share essential information with our customers about our brand and allow its members to communicate each other and share reviews about our product and service.                          “Customer interactions is the lifeblood of your business because they humanize your brand.”   (The 7 best ways to interact with customers online, Matt Fish, 26 July 2018)     

· Knowing our customers is essential to successful business and effective communication.     
Knowing and caring about our customers is important. Now business know more and more about their customers. Companies have a variety and volume of customer information. They can analyse this information and establish innovation process. There are some steps that companies can take to minimize online abandonment.                                                      
First, they must work reasonable charges, taxes, and fees, like a delivery charge and some processing fees. This Better practice is to be upfront about all fees. We must provide simple online forms for our customers to reduce the number of pages and questions and to reduce the amount of information that we want from customers. For the customer should be easy to do this on mobile devices using one hand quick and straightforward. Websites must include quick-loading and functioning pages. Speed is also important in keeping customer interest in the purchase. When they can make quick transaction, they do not think to drop out. The best way is one touch payment. Now when most of the online commerce is international, we must know differences of our customers depend on where they reside. Different countries have different preferred payment methods. In some countries like a UK the preferred payment method is debit and credit card payments. In other countries like a Germany people prefer to pay via bank transfer. In eastern Europe people still use cash payment on delivery. For fast payment customer can use the thumbprint identification. This type of transactions becoming more popular, as they are easy to use. People like websites, where they can make easy payment, they prefer to shop on reputed websites where they feel more secure.                                    




Conclusion


Know your customers can help you to grow your business. Understanding customers is the key to giving them better service and to improve loyalty.                                                        “As people are spending more and more of their time online, businesses need to think ahead and be where their customers and prospects are as well. A company that struggles to communicate and adapt to its customers’ needs risks losing them.” (How To Effectively Communicate Online with Your Customers, HostPapa,11 Nov 2020https://www.hostpapa.ie/blog/customer-showcase/how-to-effectively-communicate-online-with-your-customers/
Effective communication with customers is one of the most essential elements of successful business.
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