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[bookmark: _Toc118837092]Introduction
Sustainability in tourism is a great success factor for retaining customers in tourist destinations and the tourism industry must be acknowledged this. The Royal Mile of Edinburgh is the heart of Edinburgh town in Scotland, which connects to the palace of Edinburgh and the house of Holyrood. The place is popular for its significant history and how the place delivers a fantastic tourist experience. The venue now holds the law and court houses and the green tourism award (Saarinen, 2020). This report chooses this venue to demonstrate the effectiveness of sustainable tourism, by reviewing the venue based on different theories. The report will also showcase the practical implication of those theories along with feedback on the local community.  The report will conclude with some practical recommendations and a review of the academic implementation of theories and models. 


[bookmark: _Toc118837093]Three Sustainability Pillars on Edinburgh’s Royal mile
Sustainability is a critical success factor for any kind of business and relevant sectors. The tourism sector is no such exception. The UK is a great place for tourists, where people get attracted to the diversity of the culture, heritage, history, and the royal signature palaces. Any tourist destination must face the reality that the sustainability of the tourist attraction becomes narrow as people lose interest when they don’t find the place attractive. Sustainability refers to the resources and the ecosystem that can fulfill the demand of current and upcoming events (Mizik & Gyarmati, 2022). In the current situation, after the Covid outbreak, the impact of sustainable tourism is ominous for the tourism sector. Hotels, tourist locations, and other tourist spots need to be eco-friendly and have green practices for sustaining tourist interest. The core responsibility of sustainable tourism is to maintain socioeconomic development and increase economic and social stability. Sustainable tourism should open up new job openings, enhancing the economic stability among the local entrepreneurs, and must not hamper the cultural heritage of the place. Tourism has the highest impact on any kind of sustainability. The cultural and economic diversity impacts the people of the host country while adopting foreign trade and affecting biodiversity. According to a report from the world tourism organization and the United Nations environmental programs, accommodation businesses and other traveling business is responsible for 96% of carbon emissions (Gössling & Scott, 2015). 
There are three pillars of sustainability, on which sustainability puts its major impact. These three pillars of sustainability are established based on Economic, Social, and Environmental sustainability. Economic sustainability refers to the practices that ensure long-term economic stability, for example, sustainable supply chain logistics. Social sustainability refers to retaining social norms, values, and cultural heritage while conducting business in a diversified environment (Dedenuola & Ogbuji, 2017). And environmental sustainability is the sustainable practices for tourism that reduces the environmental footprint and sustain the biodiversity of the place. Edinburgh is the tourism heart of Scotland which has some of the most famous places for the tourist sector. The old town has some sustainable tourism practices. Such as, the most sustainable way to travel to Edinburgh is to use the train. The hotels in Edinburgh are very eco-friendly. The accommodation hotels are making sustainable decisions by using eco-friendly materials, reducing food wastage, and getting rid of plastic bottles. Radisson Blu hotel mitigates its carbon footprint in every official meeting they have (Mark & Nelson, 2016). The road from Edinburgh castle to the house of Holyrood is a mile long, which is known as the Royal mile of Edinburgh. It’s very sustainable and enjoyable at the very same time for tourists to take a walk here listening to an audio guide, which is free. Another sustainable and enjoyable opportunity for tourists is to attend the festivals of Edinburgh festivals. The tourists can also enjoy the eco-friendly scotch whiskey of Edinburgh which is served in reusable substances. This scotch has won a gold tourism award from the green tourism accreditation board (Hassan, 2020). All these sustainable practices indicate that the Royal mile of Edinburgh is a sustainable tourism destination. No tourist activity in Edinburgh is complete unless the tourists visit the local market and explore the local products. All the tourism activities on the spot are managed and maintained very sustainably. Starting from the hotel and resort management to, visiting the local market is faced with a variety of opportunities built around tourism activities. 
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Figure 1: Pillars of Sustainability
Source: (Yonaidi & Boosroh, 2017)
The main mechanism that fuels tourism around here is that the people around here love visiting the sustaining environment and the sustainable tourism activities that ensure economic growth and cultural promotion (Harvie, 2020). Mostly the festivities of Edinburgh attract tourists most of the time and then they stay, visit and buy traditional items that help the local business. Aside from economic sustainability, Edinburgh ensures environmental sustainability as well through multiple practices that lead to reducing the environmental footprint of the hotels and other tourism activities. For example, the hotels have policies for using reused and sustainable substances for their hotels and managing food and water wastage. Edinburgh shapes the sustainable environment by ensuring economic, environmental, and social sustainability. 
Along with the pandemic, there are different types of environmental and economic concerns that will require more sustainability measures for mitigating future needs and reducing the bad impact on the pillars of sustainability (Movano & Hughes, 2020). Royal mile of Edinburgh has also undertaken sustainable development goals (SDG) like clean water and sanitation, decent work and economic growth, and sustainable cities and communities. With the proper involvement of appropriate authority, the place can be safer and more successful in the long term. 
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The basic concept regarding the butler’s life cycle for tourism areas is to manage the capacity of the tourism spot with the increasing demand. Especially after the Covid-19 pandemic, the demand in the tourism sector for the royal mile of Edinburgh has increased significantly. Moreover, Edinburgh has to offer many green sites which hold historic natural beauty. Butler’s life cycle model has 6 stages, in which there are 5 possible scenarios for development (Butler, 2016). The stages are:
1. The exploration stage: the exploration stage is the initial stage of development. The exploration stage consists of the primary attraction of the place. In the case of Edinburgh, the primary attraction is the Royal Mile of Edinburgh. Most tourists are attracted to this spot because of its historical significance (Kubickova & Martin, 2020). People will mostly visit this historical place, to explore the historical journey and know the history behind the places.
2. The involvement stage: In the involvement stage the local presidents of the place also get involved in cultural and tourism activities. This results in the building of new facilities for accommodation and transport systems (Filimonau, 2015). In Scotland, Edinburgh is known as the town of the university which has various seasonal festivals across the year. There are various residential hotels built across the town for the tourist to visit Its historical resemblance. 
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Figure 2: Butler’s Tourism Life Cycle Model
Source: (Artal-Tur & Correia, 2019)
3. The development stage: This stage mainly defines the economy and cultural value of the host destination. In the development stage, people become involved in the economic and cultural environment of the tourism industry. Happy promotional activities are done to increase the number of visitors and external organizations are also involved to provide secondary tourism attractions (Butler, 2020). In Edinburgh, many local vendors provide food and accommodation services to tourists along with providing audio guides visiting the Royal Palace of Edinburg and the house of Holyrood. People are becoming more and more economically involved with tourist activities, as the tourists visit the local market which financially helps the local entrepreneurs.
4. The consolidation stage: the consolidation stage is where the quantity of tourists exceeds the population of the residents. As a result, the impact of tourism exceeds the impact on the residents in the area. Major franchising starts developing Around the Tourist Association and huge amounts of advertising increase the growth in the tourism sector. In this case the Royal Mile of Edinburgh, the residents have somehow still preserved their cultural heritage while many merchandisers and huge franchises have initiated their business over the town of Edinburgh. The tourists have main attractions to the Royal mile, the house of Holyrood, and the local market which people start visiting at particular festivals.
5. The stagnation stage: This is where the situation starts getting Massy. The number of tourists exceeds the local capacity and it starts impacting the economic, social, and environmental elements of the host destination (Gore & Borde, 2021). In some tourist locations, overcrowding causes discipline and problems for the local authorities. Due to this reason, Edinburg has constructed multiple sustainable policies to reduce the impact of tourism on its biodiversity and cultural infrastructure. The legal and local systems ensure that the policies are well maintained and tourism activities are monitored. 
These are the five possible scenarios that might occur due to the development and expansion of the tourism destination and the business in the host destination place. After these five scenarios butler found out that there might be two possible outcomes. Either tourism activities will be increasing, while retaining the local elements’ security or they will decline.
6. The declining stage: the declining stage will either shape the tourism stage into a drop-out tourism place. Here tourism activities start declining when the holiday package is replaced with the weekend or day trippers. Tourism activities turn into non-tourism activities. Gradually the hotels and the accommodation facilities turn into residents. 
Or the rejuvenation stage: the rejuvenation stage states that after the stagnation stage the tourism industry will go through a major change. All the activities will optimize for the demand of the tourist’s enhancement and start progressing (Wallace & Njuguna, 2022). Newer potential resources start growing and people becoming more conscious of the advantages of the tourism industry. In this case, Edinburgh has retained the rejuvenation policy for the tourism industry. 
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The people of Edinburgh have always welcomed tourists from different countries and cultures while promoting their own culture and taking advantage of their economic trade. People’s attitudes towards tourism and tourist activities are changing and continue to make progress (Prentice, 2015). Doxey’s Irridex model represents people’s attitudes and positive or negative behavior toward tourism activities, by assessing the host and guest relationship. The model has four stages.
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Figure 3: Doxey’s Irridex Model
Source: (Fan & Liu, 2018)
· The Euphoria stage: in this stage, the people of the host destination are more welcoming to the tourists to the location. People from different cultural and festival functions to attract tourists. The place adopts sustainable activities for welcoming more and more tourists to the locations (Prentice, 2012). Edinburgh has won a green tourism award for both its functionality as a sustainable tourist location and a point of tourist attraction for great hospitality. The Royal mile of Edinburgh is now at the euphoria stage of the model.
· The Apathy stage: the visitors and the residents of the host destination take each other for granted and the relationship becomes more formalized. Need for Deeper collaboration between the residents and the tourist authorities. There should be more formalization in the promotional activities regarding the tourism location. 
· The Annoyance stage: the over-development of the tourist location becomes advantageous for the tourist while the residents grow more annoyed at their presence. People start to resist visitors present. 
· The antagonistic stage: excessive access of the tourist to the host location makes competition for resources, increasing traffic and pollution in the area. This exceptionally annoys the residents as they start protesting against it and start building resistance. 
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Conclusion
The Royal Mile of Edinburgh is a historic resemblance to Queen Mary. It has been retaining its cultural and historical attraction to tourists for a long time, which led the place to win the green tourism award from the m world tourism organization. Here people are enjoying festivals and the cultural beauty of the place which is encouraging more and more visitors and sponsors to invest in this location (Aronsson, 2016). The general recommendation for Royal Mile of Edinburgh is to retain its sustainable policies and take advantage of modern technology to increase its promotion worldwide. 
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