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[bookmark: _Toc159601343]Executive Summary
The report scrutinizes Hyatt Hotel Group's sustainability efforts amidst greenwashing allegations. Also, concerns persist regarding green certifications, waste management and self-evaluation practices despite Hyatt's initiatives. Then, critics question the sincerity of Hyatt's environmental claims and cites discrepancies between rhetoric and action. Also, the report recommends augmenting it with third-party certifications, external audits and stakeholder engagement for enhanced transparency and credibility in Hyatt's sustainability endeavours while self-evaluation is employed.
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[bookmark: _Toc159601344]Introduction
Reputable American hospitality giant Hyatt Hotels Group oversees and franchisees a wide variety of lodging establishments like five-star hotels, resorts, and vacation homes (Hyatt, 2024). Hyatt is a leading global hospitality brand that was founded on family values and places a premium on guest care. Hyatt, a global chain of more than 1,300 hotels and resorts across six continents, is committed to solving pressing social, environmental, and governance issues via its World of Care platform (Hyatt, 2024). As Hyatt celebrates differences, Hyatt encourages its employees to reach their full potential and build genuine relationships with people all over the globe. This report goes into detail about the greenwashing claims made against the Hyatt Hotel Group, a well-known company in the hotel business that has gotten a lot of attention for its supposed eco-friendly efforts. As worries about the environment grow, so does monitoring of Hyatt's sustainability claims, with critics questioning whether or not the company is really trying to be green. Even though Hyatt's marketing makes it seem like it cares about the environment, there are still claims of "greenwashing" about its green licensing practices, waste management procedures, and self-evaluation methods. 

[image: Hyatt plans to open 11 new hotels in India by 2020-end]
Figure: Hyatt Hotel Group; Source: (Filimonau et al, 2020)
[bookmark: _Toc159601345]Accusations of Greenwashing
Here, Hyatt Hotel Group has had to answer more questions about its claims of sustainability as concern for the environment has grown over the past few years. Then, it has been accused of "greenwashing," which makes people wonder if its environmental efforts are really sincere (Pizzetti et al, 2021). 
Also, concerns have been raised by Hyatt Hotel Group about greenwashing, the dishonest marketing strategies companies use to say they care about the environment (Freitas et al, 2020). Hyatt has tried to take steps to be more environmentally friendly, but some critics say that some of these efforts are more for show than for real environmental care. People say that Hyatt is greenwashing when it comes to the way it handles green licensing (Hyatt, 2024). Hyatt properties proudly show awards and certifications for their environmental efforts, but these certifications have been called into question as to whether they are real. A lot of these certificates are based on self-reported information, don't have strict requirements, and can't be checked by someone else (Parguel & Johnson, 2021). This lack of oversight makes me wonder if Hyatt's promises about being environmentally friendly are true and believable. Critics also say that Hyatt's claims about being environmentally friendly are not always matched by its actions. For example, Hyatt stresses how important it is to use less water and energy, but guests and workers have said that conservation measures were sometimes ignored or even pushed aside in favor of saving money or making things easier (Filimonau et al, 2020). This difference between what Hyatt says it values and how it runs its business makes people think it is greenwashing. One more point of disagreement is how Hyatt handles trash and recycling. Some critics say that the company's attempts to reduce waste and start recycling programs don't go far enough to make a real difference. There have been reports that Hyatt hotels put cost-cutting over environmental responsibility by doing things like using single-use plastics and disposable amenities instead of investing in more long-lasting options (Inkson & Minnaert, 2018). 
[bookmark: _Toc159601346]Areas of Concern
Hyatt Hotel Group which is a well-known name in the hotel business has gotten a lot of attention for its eco-friendly efforts and dedication to protecting the environment (Hyatt, 2024). Concerns have been raised about possible cases of greenwashing in the Hyatt name though as corporate responsibility and eco-friendliness become more important (Cooper, 2021). Greenwashing, which is the act of giving the impression of something being better for the environment than it really is can show up in many ways in how hotels like Hyatt run their businesses and sell themselves. Hyatt has done a lot to be more environmentally friendly but there are still some places that need to be looked at more closely to see if they are greenwashing (Jong et al, 2020). Also, Hyatt Hotel Group's programs to reuse towels and linens are one area that could be used for greenwashing. Again, one common way to save water and lessen the damage that laundry does to the earth is to ask guests to reuse towels and linens. But sometimes, hotels put saving money and running their businesses more efficiently than caring about the environment. Like other hotel chains, Hyatt pushes towel reuse programs as a key way to be more environmentally friendly but it is not paying enough attention to bigger environmental problems like how much energy it uses, how it handles waste, and how much carbon dioxide it releases (Cai et al, 2020). 
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Figure: Environmental Sustainability in Hotels. 
Source: (Chkanikova & Sroufe, 2021)
Also, Hyatt's waste management practices are another place where greenwashing is happening. Hyatt puts a lot of emphasis on recycling programs and other ways to cut down on waste but these efforts are not successful and sincere at all properties. Then, some critics say that Hyatt's commitment to managing trash is only on the surface, since hotels often choose convenience and cost savings over being truly environmentally responsible (Haski-Leventhal, 2018). For example, Hyatt hotels use single-use plastics and disposable amenities even though there are better options that are better for the environment. Also, the way Hyatt gets green certifications makes people wonder if they could be used for greenwashing (Amicarelli et al, 2022). Hyatt properties have eco-labels and certifications that show they are good for the earth, but the validity and strictness of these certifications vary. Then, many licenses are based on self-reported data and do not have any independent checks. Again, this means that hotels can lie about how environmentally friendly they are without being held accountable. This lack of openness can make people think that Hyatt is greenwashing which hurts the credibility of its sustainability promises. Also, Hyatt's reliance on self-evaluation and internal reporting systems to figure out how it affects the environment makes greenwashing even more of a problem. Then, If Hyatt's self-reported data is not checked and inspected by a third party, it is possible that it has been inflated and changed to make its sustainable practices look better (Chkanikova & Sroufe, 2021). Also, people who care about the environment and customers who expect companies like Hyatt to be more accountable lose trust in them because of this lack of openness.
[bookmark: _Toc159601347]Self-Evaluation Practices
Also, the Hyatt Hotel Group, like many other companies in the hospitality industry evaluates its own environmental effect and sustainability efforts as part of its commitment to sustainability and corporate responsibility (Sloan et al, 2017). Again, self-evaluation includes evaluating oneself, gathering data and analyzing it to see how well sustainable efforts are working and find places where they can be improved. Also, Hyatt regularly checks different parts of its business like how much energy and water it uses, how well it handles waste, and its community involvement programs as part of its self-evaluation process (Filimonau, 2021). Then, Hyatt wants to find ways to improve, set goals for sustainability and keep track of progress over time by doing internal audits and performance reports. Thus, Hyatt Hotel Group does evaluate itself to improve its environmental performance and green efforts. Also, Hyatt checks many parts of its business like how much energy and water it uses, how well it handles waste and how involved it is in the community through internal audits, data tracking systems and performance measures (Wickham et al, 2021). Also, these assessments help Hyatt keep track of progress, spot trends, and set goals for making all of its sites around the world more environmentally friendly.
[bookmark: _Toc159601348]Reasons for Self-Evaluation
Now, Hyatt Hotel Group's sustainability strategy is based on self-evaluation which is done for a number of reasons that are in line with the company's commitment to corporate responsibility and ongoing improvement.
· Tailoring Strategies to Individual Properties: Also, Hyatt hotel has different environmental concerns depending on its location, size and the wants of its clients. Hyatt can make sure that its sustainability plans are tailored to each property's unique problems and possibilities through self-evaluation. Also, Hyatt can create specific sustainability plans that are in line with environmental concerns and the needs of stakeholders as it learns about the unique features and circumstances of each location (Floričić, 2020).
· Fostering a Culture of Sustainability: Then, Hyatt has a culture of sustainability that is supported by letting workers take part in self-evaluation. Again, Hyatt can make people more aware of environmental problems, spread best practices and get people at all levels of the organization which is involved in sustainability efforts as it involves staff in sustainability projects and decision-making (Jauhari, 2021). Also, Hyatt can use the knowledge and dedication of its employees to make good changes and new discoveries in sustainability by involving and empowering them.
· Enhancing Credibility and Trust: Then, Hyatt wants to make its sustainable reporting more credible and trustworthy as it puts money into self-evaluation. Hyatt can be sure that its sustainability measures are accurate and reliable as it follows strict rules and guidelines for gathering, measuring and reporting data (Costa & Costa, 2022). Also, Hyatt wants to build its image as a leader in environmentally friendly hospitality and boost trust in its commitment to corporate responsibility as it gives all stakeholders clear and verifiable information about how it treats the environment.
[bookmark: _Toc159601349]Utilisation of Green Technology
Hyatt Hotel Group has used different kinds of green technology in all of its buildings to make them more environmentally friendly. So, this includes spending money on lighting systems that use less energy, improved HVAC (heating, ventilation, and air conditioning) technologies, smart building management systems and clean energy sources like wind and solar power (Tiwari & Thakur, 2021). Also, Hyatt wants to reduce the number of resources it uses, improve operational efficiency and lessen its effect on the environment by using new solutions. 
Advantages of Green Technology: Then, the use of green technology has many benefits that help Hyatt reach its environmental goals. First, green technology helps cut down on carbon emissions and energy use which saves money and is better for the earth (Korstanje & Nedelea, 2020). Again, Hyatt can cut down on electricity use and greenhouse gas emissions across all of its properties as it installs energy management systems and replaces standard light fixtures with LED bulbs. Green technology also makes operations more efficient and guests more comfortable which is good for both the environment and the guests (Memarzadeh & Anand, 2020). 
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Figure: 7R’s of Green Technology; Source: (Abdou et al, 2020)
Enhanced Sustainability: Here, using green technology shows that Hyatt is serious about being environmentally friendly and doing the right thing as a business. Also, Hyatt shows its commitment to reducing its impact on the environment and acting in a socially responsible way as it invests in solutions that are good for the environment (Cai et al, 2020). Hyatt can meet its environmental goals, follow the rules and keep up with changing industry standards and best practices by using green technology. 
Challenges and Opportunities: Then, while green technology has a lot of benefits for the environment, it is hard to get people to use it because it costs a lot to start up and is hard to connect to current systems. But the long-term benefits of lower operational costs, better brand reputation and a positive effect on the environment make these problems less important (Wickham et al, 2021).
[bookmark: _Toc159601350]Alternatives to Self-Evaluation
Self-evaluation is a useful way to figure out how actions affect the environmental sustainability.
· Third-Party Certification: Here, Hyatt can try to get approvals from outside groups like Green Key or LEED (Leadership in Energy and Environmental Design). Also, these certifications give consistent standards for judging environmental performance and are checked by a third party which gives them more trustworthiness and openness (Parguel & Johnson, 2021).
· External Audits: Hyatt can hire outside auditors to do full sustainability checks on all of its sites. Thus, independent audits can look at environmental practices, make sure data is correct, and find places where things could be better, giving unbiased opinions and proof (Abdou et al, 2020).
· Stakeholder Engagement: Also, Hyatt can include guests, workers, local communities, and environmental groups in its efforts to be more environmentally friendly. So, Hyatt can improve transparency, build trust, and make sure they're meeting stakeholder standards as it asks for feedback and encouraging collaboration (Amicarelli et al, 2022).
[bookmark: _Toc159601351]Conclusion
Here, Hyatt Hotel Group has done a lot to protect the environment through its many programs and investments in green technology, but people are still worried about greenwashing. Also, Greenwashing claims come from differences between what the company does and what it says it does when it comes to trash management, green certifications and following conservation measures. Then, while self-evaluation is a good way to check and improve sustainability efforts, adding third-party certifications, external audits and stakeholder engagement could make things more open and trustworthy.
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