Dissertation Research Proposal Plan

This study aims to evaluate the impact of active learning on student engagement among business students in higher education.
2. Key Research Question
The Impact of Active Learning on Student Engagement among Business Students in Higher Education
Supporting Research Questions
· To what extent have business students experienced active learning activities in their courses?
· To what extent do business students believe that active learning activities increase engagement during class?
· To what extent do business students believe that active learning helps them understand business concepts better than traditional lectures?
· To what extent do business students believe that active learning activities improve critical thinking and problem-solving skills?
· To what extent would business students like to see more active learning activities included in their courses?
3. Background / Introduction
Problem Area
Teaching methods in higher education have normally relied on lecture-based learning, where instructors deliver information and students passively receive knowledge. While this approach has been widely used for many years, researchers and educators have increasingly questioned its effectiveness in promoting deeper learning, critical thinking, and long-term knowledge and retention among students. In business education, students are expected to develop practical skills such as problem-solving, teamwork, decision-making, and communication, which may not be fully developed through the normal teaching methods alone.
Active learning has become an alternative teaching approach that encourages students to participate actively in the learning process. This approach may include activities such as group discussions, case studies, problem-based learning, simulations, and classroom debates. These strategies aim to engage students more directly with the subject matter and promote higher levels of understanding and skill development.
However, despite the growing popularity of active learning in higher education, there is still ongoing debate regarding its effectiveness in business education. Some studies suggest that active learning improves student engagement and academic performance, while others highlight challenges such as increased workload and student resistance.
Therefore, there is a need to further examine how active learning impacts business students in higher education. Understanding its effects on student engagement, academic performance, and skill development can help educators design more effective teaching strategies that better prepare students for real-world business environments.
Research Problem
Despite increasing interest in innovative teaching methods in higher education, many universities still rely heavily on traditional lecture-based teaching. While lectures allow instructors to deliver large amounts of information efficiently, this approach often limits student interaction, participation, and deeper engagement with the learning material. In business education, where students are expected to develop practical skills such as critical thinking, problem-solving, teamwork, and decision-making, passive learning methods may not be useful for some students as they might get information overloaded. 
Active learning has been introduced as an alternative teaching strategy designed to involve students more directly in the learning process through activities such as discussions, case studies, group work, and problem-based learning. These methods aim to improve student engagement, understanding, and skill development. However, although active learning is increasingly used in higher education, there is still limited evidence regarding how effective it is specifically for business students.
Furthermore, some students may find active learning challenging due to increased participation requirements, while instructors may face difficulties in implementing these strategies effectively. As a result, there is a need to assess the impact of active learning on business students in higher education to better understand whether it improves learning outcomes, engagement, and overall educational experience.

Justification
This research is important because higher education institutions are always seeking effective teaching strategies to improve student learning outcomes and academic performance. In business education, students are expected not only to acquire theoretical knowledge but also to develop practical skills such as critical thinking, problem-solving, communication, and teamwork. Active learning has become an increasingly popular teaching approach in higher education, as it encourages students to participate more actively in the learning process through discussions, case studies, and collaborative activities. However, there is still a need to evaluate how effective these methods are specifically for business students. Understanding the impact of active learning on student engagement, participation, and learning outcomes can help educators design more effective teaching practices. The findings of this research may support lecturers and higher education institutions in improving teaching methods and enhancing the overall learning experience for business students.

Research Aim
This study aims to evaluate how active learning affects the higher education of business students. The study specifically aims to investigate how active learning approaches affect student participation, engagement, and the effectiveness of critical academic and practical skills. The study intends to learn if an active learning approach improves the overall learning experience and leads to better educational results in business education by assessing students' experiences and views of these teaching strategies.

Key Concepts
Active Learning
(University Of Minnesota 2023) defines active learning as “a broad range of teaching strategies which engage students as active participants in their learning during class time with their instructor.”  It includes activities such as group discussions, case studies, problem-based learning, classroom debates, and collaborative projects that promote deeper understanding and student engagement.

Student Engagement

[bookmark: _Int_aBmsraRK]Student engagement refers to” the level of interest, involvement, and active participation exhibited by students in the learning process.” As stated by (Baltimore, M. 2024.) High levels of engagement are often associated with improved academic performance, motivation, and deeper learning.
Higher Education (HE)

 Higher education refers to “Higher education is third level education after you leave school.” as stated by (nidirect 2019) it is basically education provided by universities and colleges after secondary education. In this research, higher education focuses specifically on students studying business-related courses at university levels.
Business Students

Business students are individuals enrolled in undergraduate or postgraduate roles related to business disciplines such as management, marketing, finance, accounting, or entrepreneurship.
Learning Outcomes

Learning outcomes refer to the knowledge and skills that students are expected to develop because of participating in educational activities or completing a course.

4. Literature Review
Previous Research
Studies on Active Learning in Higher Education
(Advance-he.ac.uk. 2026) describe active learning environments in higher education as “buzzing innovation hubs” that support collaboration, creativity, and professional skill development. Their study of Year 1 Chemistry students indicates that while many students benefit from increased engagement and confidence, some face challenges such as feeling overwhelmed or lacking confidence. They emphasize that effective active learning requires not only well-designed activities and physical spaces but also a culture that supports students' active participation and builds students' skills. This aligns with constructivist learning theory, which highlights the importance of interaction and experience in the learning process. (ELM Learning 2024) states that “Constructivism in education is an approach that focuses on allowing students to construct their own understanding of a subject by actively engaging with the material presented to them.” This allows students to have a deeper understanding of the subject because they can learn it in their own way.

Research on Student Engagement and Learning Outcomes
Empirical research highlights the important link between student engagement and learning outcomes in higher education. (Xu et al. 2023) applied a four‑dimensional student engagement framework which is " behavioral, affective, social and cognitive” as stated by Bowden, Tickle and Naumann, 2019 its aim is to explore how engagement relates to students’ knowledge and skill acquisition in an educational context. Their findings suggest that higher levels of engagement across these dimensions are associated with stronger learning outcomes, including deeper comprehension and improved application of knowledge, providing evidence that engagement is a key to have academic achievement. This perspective aligns with active learning principles, which aim to foster not only participation but also emotional and cognitive investment in learning tasks.
Theoretical Models and Frameworks
Constructivist Learning Theory
(University of Buffalo, 2024) defines Constructivism as “the theory that says learners construct knowledge rather than just passively take in information.” It argues that learners construct their own understanding through experiences and social interactions rather than passively receiving knowledge.  Active learning strategies allow students to engage with content, collaborate with peers, and reflect on their learning, which promotes deeper comprehension and skill development. In business education, case studies and problem-based learning tasks help students apply theory to real-world scenarios, helping with both cognitive and social engagement.
Experiential Learning Theory
Kolb’s experiential learning cycle emphasizes that “learning is the process whereby knowledge is created through the transformation of experience. Knowledge results from the combination of grasping and transforming experience” as stated by (Toronto Metropolitan University, 2024) Active learning activities provide experiential opportunities that let students test concepts, reflect on outcomes, and refine their understanding. Business project work allows students to experiment with decision-making, strategy, and teamwork in a controlled, yet realistic environment.
Bloom’s Taxonomy 
Bloom’s taxonomy is “a classification of the different objectives and skills that educators set for their students otherwise known as learning objectives “it puts cognitive learning into levels, from basic knowledge and comprehension to higher-order thinking skills such as analysis, evaluation, and creation. Active learning strategies move students beyond rote memorization toward higher-order thinking, encouraging analysis and problem-solving, Group problem-solving exercises or case analysis in business courses help students progress through Bloom’s hierarchy, improving critical thinking and decision-making abilities

Key Findings from Previous Studies
Previous studies indicate that active learning positively impacts student engagement, confidence, and skill development. Higher engagement across behavioral, cognitive, affective, and social dimensions is linked to stronger learning outcomes. Constructivist and experiential learning theories explain why these approaches are effective, emphasizing knowledge of construction and learning through experience. Active learning also promotes higher-order thinking, supporting the development of problem-solving and decision-making skills in business students.
However, challenges exist as some students may resist active learning due to increased workload or unfamiliarity with collaborative tasks, and instructors may face difficulties implementing these strategies effectively. Few studies look at which active learning methods are most effective in improving engagement, motivation, and practical skills.
Research Gap
Previous studies show that active learning can enhance student engagement, confidence, and skill development. However, there is limited research on which active learning methods such as case studies, simulations, or group discussions are most effective for improving engagement, motivation, and practical skill development. Additionally, few studies have examined how different dimensions of engagement behavioral, cognitive, social, and affective are influenced by active learning. This indicates a need for further research to evaluate the effectiveness of various active learning strategies in higher education. 
Contribution of This Study
Providing insights into the effectiveness of active learning strategies in enhancing student engagement, participation, and motivation in higher education.
Examining how active learning influences learning outcomes, including critical thinking, problem-solving, and practical skill development.
Identifying which active learning methods are most effective, such as group discussions, case studies, simulations, or collaborative projects.
Informing teaching practices and curriculum design by offering evidence-based recommendations for educators seeking to improve student learning experiences.


5. Methodology
Research Design
This study adopted a quantitative research approach using a structured online questionnaire combining both quantitative and qualitative research to provide an understanding of the impact of active learning on student engagement and learning outcomes.
Quantitative Approach
A survey will be used to collect data on students’ perceptions of active learning, their levels of engagement, and reported learning outcomes. The survey will include structured questions on behavioral, cognitive, social, and affective engagement. Quantitative analysis will allow for the identification of patterns, trends, and relationships between active learning strategies and learning outcomes.
Qualitative Approach
Interviews will be conducted with selected students to gain deeper insights into their experiences with active learning. This approach will explore students’ perceptions of which methods are most effective, challenges faced during active learning activities, and how these strategies influence motivation and skill development. The qualitative data will complement the survey findings and provide a deeper understanding.

Data Collection
Secondary Data
Secondary data will be collected from existing sources to provide context and support for the study. Sources will include:
Academic journals – to review previous research on active learning, student engagement, and learning outcomes.
Business reports and industry publications – to understand current trends and practices in higher education teaching strategies.
Online databases – such as Google Scholar and other relevant educational databases, to access reliable and up to date data on student engagement and active learning methods.
This secondary data will help to frame the research, inform survey and interview design, and provide evidence of gaps in the existing research.

Primary Data
Primary data will be collected directly from students to assess the impact of active learning on engagement and learning outcomes. Methods include:
Online questionnaires will be distributed to students to gather quantitative data on their participation, engagement levels, and perceived learning outcomes across different active learning activities.
Sampling
The study will use purposive sampling to select students who have participated in active learning activities in higher education courses. Approximately 30- 50 students will be targeted to provide sufficient data for quantitative analysis while keeping qualitative interviews manageable. This is also important as according to (Charlesworth Author Services, 2022) “Larger studies provide stronger and more reliable results” Participants will include undergraduate and postgraduate students who have experienced methods such as group discussions, case studies, simulations, or problem-based learning. This approach ensures that the sample can provide relevant insights into the effectiveness of active learning and how it influences student engagement and learning outcomes.
Data Analysis
The collected data will be analyzed using both quantitative and qualitative methods. Quantitative data from the online questionnaires will be analyzed using descriptive statistics which is “the act of describing and summarising data” as stated by (Oxford Brookes University, 2024) This will be useful to summarize patterns in student engagement and learning outcomes, and regression analysis to explore relationships between active learning strategies and academic performance. Tools such as Excel will be used for this analysis. Qualitative data from semi-structured interviews will be examined using thematic analysis to identify recurring themes and insights regarding students’ experiences, motivations, and challenges with active learning. 
6. Research Approach
This study will adopt an applied research approach which according to (Appinio Research, 2024) is “a systematic and organized inquiry aimed at solving specific real-world problems or improving existing practices, products, or services” focusing on solving practical problems in higher education. The research aims to evaluate the effectiveness of active learning strategies in enhancing student engagement, participation, and learning outcomes. By examining real classroom experiences, the study seeks to provide evidence-based recommendations for improving teaching practices and designing learning activities that promote deeper understanding, critical thinking, and practical skill development among students.
Research Logic
This study will adopt a deductive approach, building on existing theories and frameworks such as Constructivist Learning Theory, Experiential Learning Theory, Bloom’s Taxonomy, and the Student Engagement Framework. The research will test the applicability of these theories in explaining how active learning strategies influence student engagement and learning outcomes. By starting with established concepts from the literature, the study will develop hypotheses and evaluate them through the collection and analysis of both quantitative and qualitative data, providing evidence to support or refine the theoretical understanding of active learning in higher education.
7. Expected Results
Identification of the most effective active learning strategies for enhancing student engagement and participation.
Insights into how different dimensions of engagement behavioral, cognitive, social, and affective are influenced by active learning methods.
Understanding how active learning impacts learning outcomes, including critical thinking, problem-solving, and practical skill development.
Evidence based recommendations for improving teaching practices and designing learning activities in higher education.
The quantitative data will be analyzed to explore how different active learning strategies relate to student engagement and learning outcomes. Meanwhile, the qualitative interview data will provide deeper insights into students’ experiences, challenges, and perceptions of active learning.

8. Evaluation
Educators and institutions improve teaching strategies by identifying which active learning methods most effectively enhance student engagement and learning outcomes.
Students benefit from more engaging and effective learning experiences that develop critical thinking, problem-solving, and practical skills.
Researchers expand understanding of how different dimensions of engagement behavioral, cognitive, social, and affective are influenced by active learning strategies.
Possible limitations of the study include
Limited sample size, which may affect the generalizability of the findings.
Time constraints that may restrict the depth of data collection or analysis.
Challenges in obtaining responses, as some students may be unwilling or unavailable to participate in surveys or interviews.

9. Time Scale
Example dissertation timeline:
	Stage
	Time

	Proposal Development
	Week 1–2

	Literature Review
	Week 3–6

	Research Design
	Week 7

	Data Collection
	Week 8–10

	Data Analysis
	Week 11–12

	Writing Dissertation
	Week 13–15

	Final Editing & Submission
	Week 16
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