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Introduction
This task looks at employability skills, personal growth, and career planning in the field of marketing. It tries to figure out what skills and knowledge employers want by looking at job ads and also by comparing my own skills to these standards. I have found that businesses always look for abilities like good communication, computer literacy, and analytical thinking when I look at a lot of job ads. Understanding these requirements has helped me learn what is required of me at work and how I may start to match my own talents to what is anticipated in the field. 
For this assignment, I did a SWOT analysis to look at my strengths, weaknesses, opportunities, and threats. This was part of a self-assessment. This technique helped me become more conscious of myself since it made me think about my schoolwork, group work, and comments from teachers and classmates. This perspective made me think about what I'm good at and what I still need to work on to make myself more employable.
Based on this assessment, I have established both short-term and long-term career objectives aimed at enhancing my talents and preparing for a future profession in marketing. To help with this, I devised a personal development plan that lists concrete steps, explicit deadlines, and goals that can be measured. In general, this assignment shows how important it is to keep learning, thinking about what you've learned, and making plans to do well in the competitive marketing field

















Compare Job Adverts
This part looks closely at two job ads for a Marketing Executive position to find out what skills and knowledge are most important in today's marketing sector. The first job was posted by a digital marketing agency that specialises in social media campaigns. The second job was at a business that focused on building the brand and getting customers to interact with it. Both ads show a number of important abilities, such as being able to communicate well, knowing how to do digital marketing, being able to think analytically, working well with others, and managing your time. This means that these talents are not only useful, but they are also seen as necessary in many sectors of marketing. 
For these jobs, applicants must show that they know how to use social media, create content, and use analytical tools like Google Analytics. This shows how important it is for marketers to make decisions based on data. They need to look at how well their campaigns are doing and change their plans as needed. Furthermore, these jobs stress the need of knowing how customers act and how to build a brand. This is related to important marketing ideas like the marketing mix (4Ps) and the AIDA model (Attention, Interest, Desire, Action). These frameworks show how important it is to make marketing plans that are specific and interesting to encourage people to change their behaviour.
But the two jobs are very different, which shows that each organization has different priorities. The agency work puts more weight on being creative, coming up with new ideas, and being able to react swiftly in a fast-paced setting. This is in line with how quickly trends and customer tastes change in digital marketing. The corporate function, on the other hand, is primarily about long-term brand consistency, strategic planning, and communicating with stakeholders. This points to a more organised way of doing things, where marketing operations are in line with the company's overall aims and brand identity. 
Even though these two professions are different, the fact that they are similar shows that there are some basic skills that are the same in all marketing jobs. One of the most important talents that people need is communication. Communication is at the heart of almost all marketing efforts, whether it's working with other teams within the company or reaching out to people outside the company. It also plays a big part in making sure that marketing messages are clear, convincing, and in line with the goals of the organization. 
Also, good communication is important when you are understanding and showing data. Marketers often must turn complicated analytical data into clear, useful insights for those who need to know. This shows how communication and analytical thinking are related, since both skills need to work together to help people make good decisions. Even the best marketing plans can fail if they're not carried out adequately or if people don't understand them. 
(CIPD, 2023; Prospects, 2024).





Self-Assessment
I used a SWOT analysis to think about my strengths, weaknesses, opportunities, and threats when it comes to getting a job and moving on in my career in marketing. This method helped me learn more about my present skills and find ways to improve them.
One of my best qualities is that I can communicate well, both in writing and in person. I learned this skill in school when I had to do written work and give presentations. This is especially crucial in marketing because messages need to be clear, interesting, and convincing. I have also learned how to utilise Microsoft Office, social media sites, and basic data management applications. You need these skills to work in a current digital marketing environment. 
I also think that my ability to manage my time and stay organised is a strength. I can handle a lot of work and fulfil deadlines by putting the most important jobs first. I've also learned how to operate as a team through group projects, where I've shared my ideas, listened to others, and worked together to reach common goals. 
But there are things I need to work on. One of my biggest limitations is that I don't have much real-world experience in marketing; most of what I know is based on theory. I also know that I don't feel confident speaking in front of a lot of people, but I do feel more at ease in smaller gatherings. I also need to work on my advanced analytical skills, especially when it comes to using Google Analytics and Excel to better understand data. 
There are several ways I can get help with my growth. Internships or work placements, for example, would give me useful hands-on experience and make it easier for me to find a job. Taking online classes and getting certifications in digital marketing is another way I can improve my technical skills. Going to career events and using sites like LinkedIn to network can also help me learn more about the field and make professional connections. There are also other dangers that could affect my career growth at the same time. (Kotler et al., 2022; CIPD, 2023).
 











Employment Goals & Personal Development Plan
 In consideration of the shortcomings indicated in my SWOT analysis, my immediate objective is to acquire practical marketing experience through internships, part-time positions, or volunteer opportunities during the next 6 to 12 months. This objective is significant since it will enable me to implement academic knowledge in practical contexts and cultivate industry-relevant competencies. A supplementary short-term objective is to enhance my confidence in presentations by engaging in class presentations and pursuing opportunities to speak in group contexts. My long-term objective is to obtain a full-time position as a Marketing Executive within 2–3 years, in accordance with my ambition to engage in a dynamic marketing environment and contribute to innovative advertising and commercial expansion. To mitigate my deficiencies, I will apply for a minimum of five internships or volunteer positions within the next six months and monitor the number of applications submitted and interviews obtained. I will enhance my presentation skills by consistently practicing in academic environments and possibly joining a public speaking group, with progress assessed by heightened confidence and feedback from peers and instructors. To enhance my technical skills, I will obtain an online digital marketing certification within three months, with success assessed by the completion of the certification and the actual application of the acquired information. I will augment my data analysis skills by practicing Excel and analytics tools weekly, with progress assessed through enhanced data interpretation capabilities. Necessary resources encompass access to online learning platforms and university career services. 
















Conclusion
This task has shown how important it is to understand employability skills and how to connect personal growth with industrial standards. The study of job ads showed that companies in the marketing profession often put communication, computer literacy, and analytical skills at the top of their lists of important skills. Communication was seen as a crucial skill that enhances effective collaboration, content creation, and decision-making. 
The self-assessment provided valuable insights into personal strengths, such as proficient communication, collaboration, and organisational skills, while also identifying areas for improvement, including gaining practical experience, enhancing presentation confidence, and advancing technical skills. Finding these areas is important for continuing to grow personally and professionally. 
Setting short-term and long-term work goals has made it clear how to move up in your job. The personal development plan laid out steps that could be taken, such as getting job experience, getting certificates, and improving technical and presentation skills, all with measurable results and reasonable deadlines.


















References
CIPD (2023) Employability skills factsheet. Available at: https://www.cipd.co.uk (Accessed: 26 March 2026).
Kotler, P., Keller, K.L., Brady, M., Goodman, M. and Hansen, T. (2022) Marketing Management. 4th European edn. Harlow: Pearson.
Prospects (2024) Marketing executive job profile. Available at: https://www.prospects.ac.uk (Accessed: 26 March 2026).
Armstrong, M. (2020) Armstrong’s Handbook of Human Resource Management Practice. 15th edn. London: Kogan Page.
Jackson, D. (2015) ‘Employability skill development in work-integrated learning’, Studies in Higher Education, 40(2), pp. 350–367.
Kolb, D.A. (1984) Experiential Learning: Experience as the Source of Learning and Development. New Jersey: Prentice Hall.
Robbins, S.P. and Judge, T.A. (2017) Organizational Behavior. 17th edn. Harlow: Pearson.
World Economic Forum (2023) The Future of Jobs Report. Available at: https://www.weforum.org (Accessed: 26 March 2026)

image1.jpeg
Prifysgol Cymru
% Y Drindod Dewi Sant

® University of Wales
Trinity Saint David

»




