Content Analysis
	Outline of method 
This method involves the analysis of written text or other ‘artifacts’ such as visual images, student presentations, student-tutor interactions, essays, interviews, discussions, conversations or any other form of communicative language.
The key aim of the method is to highlight the presence, meaning and relationships of words, concepts and messages within communications such as texts, images and speech. Content analysis therefore provides an unobtrusive means of analyzing social interactions 
To conduct a content analysis it is easiest if the text is presented in a written/visual format (verbal communications may need to be recorded and transcribed).  The text is coded by recording occurrences of words, meanings, phrases, themes and then analysed to understand their meanings and relationships. 
For example you may wish to look at the content of students’ assignments or seminar contributions (posters and presentations) to hunt for understanding and misunderstanding of key concepts and ideas. Alternatively content analysis could be used to highlight the use of positive and negative language used in student feedback or in student-tutor interactions in class.

	Key concepts and principles 
The data collection can be qualitative (to find patterns and themes) and/or quantitative (to count occurrences).
Reliability -  Like most qualitative methods, there may be a danger of not coding the same or similar data consistently as the researcher infers meaning from the texts. Consistency is key to this method.
Validity – there may be danger of ignoring the wider social context in which the text under analysis is produced.  It may be important to combine content analysis with observation in order to address this deficit.
Analysis can identify manifest and latent meanings within a communication. Manifest describes what is definitely written, while latent describes what is inferred by a communication (hidden meanings). Normally, content analysis only applies to manifest content (the actual words, sentences, or texts themselves). Analysis of latent meanings is more likely to use inductive qualitative analysis techniques; asking what does the data appear to be telling me?.. 
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