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	Title of Research (this must reflect the essence of your proposed research question, study design and study population and should be more specific than the broad topic area provided in the dissertation topics selection book).

Exploring the relationship between heavy viewing of reality TV, self-esteem and body image: a questionnaire and body chart study
 





	Please state your main research question(s) (specific hypotheses not needed at this stage but may be included)

[bookmark: _Hlk20389959]Does heavy reality TV viewing have an impact on an individuals’ perceptions of the perfect body image, their own body image perceptions and their self-esteem?

Hypothesis- Those who watch more reality tv will have a higher dissatisfaction of appearance and lower self-esteem compared to those who watch it less or not at all.  




	What empirical evidence supports your research question? (Please provide a 1500 word review of relevant psychological literature and theory and a minimum of eight references).  If you have already drafted a review of literature please attach it to the end of this document – you do not need to complete this section if so).


Reality TV has increasingly become one of the most popular genres of television programming (Ferris et al., 2007). However, what makes these programs appealing to many audiences is still uncertain. Although, McCracken (2012) claimed that television audiences tend to enjoy unpredictability, stating that reality TV leaves behind a sense of the unknown as there is a perception that no one knows how the programme will end. 
In recent years reality television has grown with a variety of different program 
types, including, celebrities’ lives (Keeping up with the Kardashians), dating shows (love island) and home makeovers (extreme makeover) along with many others. 

            The proposed research will be looking at the media influence on body image, focusing on reality TV and analysing if watched more, could it be linked to having a negative impact on body image perceptions and self-esteem. 
Body image is seen as ‘multidimensional constructs encompassing self- perceptions and attitudes regarding one’s physical appearance’ (Annis et al., 2004).
Although, a negative body image perception can be defined as the psychologically significant difference between a person’s perceived body and their ideal body which can lead to negative thoughts and a lowered self-esteem (Halliwell, E., & Dittmar, H. 2006).
According to Newman, Sontag and Salvato (2006), poor body image is also associated with low self-esteem, elevated anxiety, and depression. Body image relates to self-esteem as it is, as Rosenberg’s 1965 original theory showed self-esteem is also a positive or negative attitude toward the self and can be viewed as a key indicator of psychological well-being (Rosenberg 1965). 
Individuals self-esteems are often damaged due to the media portraying thinness positively, while being overweight is commonly known as a negative. It been found recently that as there is more pressure on body image in the mass media by consistently portraying an unrealistic image of female beauty that is largely thin, toned and complemented by perfect skin, teeth and hair (Grabe, S., & Hyde, J. S., 2009), young people are more conscious about the way they look (Karsli and Karsli 2015). 
[bookmark: bbib0450]        Additionally, when heavy television viewers begin to see this portrayed on TV as the thin-ideal, they begin to believe it is realistic and physically attainable (Holstrom., 2004).                According to Bearman, Presnell and Martinez (2006), approximately 50% of girls and undergraduate women report being dissatisfied with their bodies and report feeling pressure from the media to symbolize these thin ideals (Schaefer et al., 2015) and has been shown that girls overestimate their body sizes based on media (McCreary and Sadava, 1999).
To support, Beth Bell (2011) created an article ‘Does Media Type Matter? The Role of Identification in Adolescent Girls’. This focused on body image and demonstrated that regardless of media type, exposure to the perfect body within different media types led to higher body and appearance dissatisfaction.
      Fouts and Burggraf (1999) found that across media including television programs, thinness is consistently rewarded for women. Which led a more recent study by Matthews, Lynch, & Martins (2016) analysing how ideal and hyper-ideal video game bodies affected women's and men's body image dissatisfaction. They focused on Fouts and Burggraf (1999) statement about thinness being rewarded as a basis for their research between body image and gaming. This relates to the proposed study as although it is a gaming study, it revolves around the thin ideal and different body perceptions relating to the social comparison theory. They found over-idealized game characters negatively affected men but positively affected women. 
In addition, the social comparison theory and cultivation theory should also be considered when researching media effects on body image and self-esteem as this has been identified as a key process underlying media-induced body dissatisfaction (Tiggemann and Polivy, 2010). 
[bookmark: bbib0195]The cultivation theory states that the more time people spend living in the reality TV world, the more likely they are to believe social reality corresponds with TV reality.
Morgan et al, (2012) stated that cultivation relates to body image as it affects how a person deals with their own body contentment, their sense of the appropriate body, and what activities motivates these perceptions and feelings.
             Likewise, Lundy, Ruth, and Park (2008) found that viewers were motivated to watch reality TV to escape from reality and to fulfil social affiliation needs as a sense of social realism, defined as “the extent to which television content, whether real or fictional, is similar to life in the real world” (Busselle, Ryabovolova, & Wilson, 2004).
This is supported by Cavender and Fishman (1998) as they argued that reality television is recognized by programs that “claim to present reality”. 
Furthermore, a study conducted by Peek and Beresin, (2016), known as the Girls Scouts of America, collected a survey of 1100 girls ages 11–17 to find out their amount of viewing of reality television. 47% identified themselves as regular viewers of reality television, 30% watched sometimes and 23% rarely watched. Most of the girls believed the reality shows reflected real life, stating they were mainly real and unscripted. It was found that the participants who were heavy viewers focused and spent more time on their physical appearance and stated they would rather be recognized for their outer beauty than their inner beauty than the participants that were not heavy viewers. This in turn results in to an obsessive behaviour and may lead to addictions of cosmetic surgery to change their appearance.
            Furthermore, this directs on to research into body image where, Lew et al, (2007) suggests that the media have the potential to influence appearance satisfaction through the process of social comparison. This enables individuals to evaluate their own qualities based on how they perceive their ingroups and outgroups. For example, according to Festinger’s 1954 original theory of social comparison, people have an innate desire to assess themselves based on other people’s characteristics such as age, race, appearance, and along other dimensions that are alike their own. This results in extreme viewing prominently leading to internalisation of the thin ideal impacting both self-esteem and body perceptions.        For instance, if the characteristic comparison results being more superior than their own, known as an upward social comparison, this leads to an increase in negative self-evaluation, whereas if the comparison is inferior, known as, downward social comparisons, this typically leads to an increase in positive self-evaluation. (Tesser 1988; Wills 1981). An additional recent statement by Corcoran, Crusius, and Mussweiler, (2011) suggested likewise that whenever an individual wants to know how they are or what they can or cannot do, they do so by comparing their own attributes, fortunes, and flaws to those of others. This basic comparing need was required to maintain an accurate perception of the self. 
          To support this, Brown, et al (1992) found that female college students felt more attractive when they compared themselves with a photo of an unattractive woman than when they compared themselves with a photo of an attractive woman.
            Moreover, Markey (2010) found consumers with a favour for reality TV that featured cosmetic surgery had more of a tendency to pursue this on their own accord and have more of a desire to alter their appearances.
Impending back to the proposed research question, there are many evidences showing media influences on self-esteem and body image, including, Tiggemann, M. (2005), this particular study found a relationship between several aspects of television viewing, including a selective viewing of specific genres, the motives for viewing these TV programmes, and how this linked with adolescent’s body esteem. They found that television watching did have an impact on young people's sense of body image with it affecting boys and girls in a similar way, although, it’s been seen that if a reality TV show portrays male members who embody the muscular ideal, this may cultivate unrealistic beliefs of what the typical male body should look like. This leads to men suffering lower levels of body dissatisfaction but are more likely to use harmful behavioural consequences to fix their dissatisfaction, for instance, the use of steroids. (Dallesasse and Kluck 2013). 
Linking this to reality TV, Egbert and Belcher (2012), studied the influence exposure that reality television had on body image including, body dissatisfaction and drive for thinness. They found that exposure to competition-based shows (e.g., strictly come dancing) increased body dissatisfaction and drive for thinness and in particular, found women felt unhappier about their bodies when they viewed these competition-based programmes. 
To conclude, this research is needed therefore to identity if reality tv is overly watched, in turn does this link to their self-esteem being affected, and do they perceive their body in a different way to what individuals that choose not to watch as much reality TV do. This research will also include the amount males watch reality TV and analyse whether this links to levels of male’s self-esteem and how they perceive their body image compared to the typical masculine images perceived on reality TV programmes, as it is assumed most males don’t watch reality tv or are required to be the masculine gender as opposed to females. This study will use Rosenburg’s self-esteem scale and a body image chart to identify the link between the IV and DV’s. 
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	Please describe your participant group (including anticipated number of participants required) and any specific inclusion/exclusion criteria.  


The participants will be recruited by an online experiment management system known as EMS and will be students within UWTSD studying one of the psychology degrees programmes. They can then sign up to these research studies to gain course credits for their modules. Participants will be required to state how often they watch reality TV so therefore the participants must watch TV in order to participate. This will be advertised through the EMS system. 
The number of participants needed will include 70 participants overall to get an accurate outcome for a between subject’s design.






	Please provide brief details of the anticipated design (e.g., between, within, mixed, regression, focus groups, interviews, experimental, questionnaires) and main procedure for your study (it should be clear from this how you are actually planning to carry out your study, and what will be happening to your participants).


This study will be a 2x2 between subject’s design and will be a quantitative questionnaire study. It will include the participant providing demographic data, the participant will then need to declare how much reality TV they watch, and a Likert scale questionnaire and body chart will then be required to analyse their level of self-esteem categorising these from high to low and how they perceive the perfect body along with their own body perceptions.

The first independent variable will be the perceived body images of the participant and how they perceive their own body images measured using a body image chart.
The second independent variable will be the level of self-esteem with 2 levels being categorized by high or low. 
The dependant variable will be the number of hours they watch reality tv. 

Firstly, a consent form will be given to participants to gain fully informed consent along with a demographic information sheet. A sheet will them be given to the participant for them to state how much reality TV is watched. A self-esteem questionnaire will then be given to the participant which will analyse if they have high or low self esteem by asking a series of questions. A body chart will then be given to assess their views on the perfect body and how they perceive their body and to analyse if this is linked with how much reality tv they consume. A debrief will then be given to explain what the study was about with information for the participant to contact me if there are any questions. 






	What measures are you planning to use for data collection and how will this data be used in the analysis in order to answer your research question?  (Be as specific as possible here – what type of data will you be obtaining, what specific topics/measures/scales/instruments will you be using and what will you do with this data?)

The data will be analysed using a 2x2 ANOVA which will analyse if reality TV links to a lowered body image perception and negative self-esteem. Rosenburg’s self-esteem Likert scale (RSES) will be used to evaluate their level of self esteem from high to low. This questionnaire scale will ask 20 questions and includes reversed scoring questions, including, questions about performance self-esteem items, social self-esteem items and appearance self-esteem items.

Stunkard’s 1983 body figure scale will be used to identify the participants self-perceived body size and their desired body size and will be linked to how much reality TV they watch to see if there is a link between lower self-esteem and negative body image perceptions. 

The ANOVA will produce the level of self-esteem from high/low and positive/negative body image perceptions against the amount of reality TV consumed to see if there is a correlation between more reality TV being viewed and lower self-esteem and a negative body image. 








	What are the main ethical issues that you will need to address in this study? (Please note all students will need to complete the full ethics form prior to final approval for data collection being given).

This study will also follow the BPS code of ethics, as this values respect, this will include the participants privacy and confidentiality where full consent will be obtained from research participants prior to the study and the confidentiality and anonymity of the research participants will be ensured by taking away their names and using their unique number for the data and keeping the paper results in a secure place and discarding appropriately when finished with the data. 

As this is a sensitive subject, protection from harm will be considered as the topic of body image and self-esteem could be sensitive to some people. I will do this by debriefing the participant and allowing them to ask me any questions or concerns they have along with the freedom to withdraw. 
[bookmark: _GoBack]I will then provide them with an email address, so they are able to ask any questions after the study.  
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	Proposal Outcome 

	Supervisor to tick one only

	Satisfactory proposal  (proceed to SREC ethical approval; all final materials to be approved by supervisor before data collection).
	

	Satisfactory proposal – some minor areas requiring clarification before submitting for SREC approval (see below for required actions)
	

	Proposal requiring full consideration by Faculty REC due to the nature of the study  

	

	Unsatisfactory – proposal lacking significant detail - must be resubmitted within seven days following feedback (see below) 
	

	Unsatisfactory -  proposal is considered unethical/unworkable in practice.  New proposal to be developed following feedback from supervisor (see below)
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