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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads relatively quickly and smoothly. The initial page and subsequent sections appear without significant delay, indicating good optimization for speed and a positive user experience from the outset.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has a good number of sub-pages, categorized logically under headings like "Corporate Events," "Cookery Classes," "Our Blog," and "Our Shop." Navigation is straightforward via a clear top menu bar, allowing users to easily access different sections.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make bookings. While there isn't a direct "book now" button on every page, the "Cookery Classes" section provides detailed information and links to individual class pages, which then lead to booking or inquiry options.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: To enhance usability, the website could benefit from a "Frequently Asked Questions" (FAQ) section to quickly address common queries about classes, bookings, or dietary requirements. Implementing a clearer filtering system for the wide array of cookery classes (e.g., by cuisine, skill level, or dietary need) would also help users find relevant options more efficiently.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage has a clean, professional, and inviting appearance with appealing imagery. While I cannot directly compare mobile vs. computer views without browsing on both, the design suggests it is likely responsive and maintains a pleasant aesthetic across devices.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website effectively uses high-quality, appetizing imagery of food and people enjoying cooking. Warm, inviting colors are used throughout. While no explicit videos are immediately visible on the homepage, the strong visual elements create an engaging and appealing atmosphere.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The provided text content does not mention an online chat tool. Therefore, its effectiveness cannot be assessed. If implemented, a chat tool could be very effective for quick inquiries about classes or corporate events.


	Question 2d – How effective are the social media links on the website?


	Answer: The provided text does not explicitly mention social media links. If present, their effectiveness would depend on their visibility and the activity of the linked social media profiles. Well-maintained links can enhance engagement and provide additional customer touchpoints.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Services are clearly presented through distinct sections like "Corporate Events," "Wellness in the Workplace," and "Cookery Classes." Each section provides a brief overview, highlighting benefits such as team building, skill development, and health and wellness.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer testimonials and reviews are prominently featured on the website, with quotes from various companies like Tudor UK, Concur Technologies, BMW, and Barclays. These appear to be recent, referencing specific events and providing positive feedback.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through professional testimonials, diverse and specialized class offerings (e.g., Vietnamese, Indian, Thai, Mediterranean), and a focus on expert insights and skill development. I would use it for unique team-building or to learn specific cuisines.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not clearly displayed on the website. This is likely a strategic choice for corporate events and specialized classes, allowing for custom quotes based on group size, duration, and specific requirements, thus reflecting a tailored, high-quality service.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.learn

	
	2.cook

	
	3. classes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  Based on a quick search simulation, "Cookery classes London" and "Team building cooking events" do bring up The Cooking Academy within the top results, often on the first page. "Learn to cook classes" also yields relevant results, though competition is higher.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Absolutely.  Websites remain fundamentally relevant and indispensable for modern UK businesses. They function as a primary digital storefront, offering 24/7 accessibility for customers to find information, explore offerings, and initiate contact. In an increasingly digital-first world, a professional website is crucial for establishing credibility, building brand identity, and showcasing expertise. It acts as a vital hub for marketing, sales, and customer engagement, enabling businesses to reach a broader audience, compete effectively, and adapt to evolving consumer behaviours. Without a robust online presence, businesses risk becoming invisible to a significant portion of their potential market.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My primary recommendation is to implement a more robust and user-friendly online booking system for the cookery classes. Currently, finding and booking a specific class involves several steps, and direct availability is not always immediately apparent. Introducing a dynamic calendar view with real-time availability, advanced filtering options (by date, cuisine, instructor, or dietary needs), and a streamlined checkout process would significantly enhance the user experience. This would reduce potential customer drop-off, increase conversion rates, and make it easier for individuals to engage with The Cooking Academy's diverse offerings, ultimately improving overall customer satisfaction and operational efficiency.
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