Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Salah Uddin/ Student ID 2534821
Topic chosen: The use of social media to promote businesses
Title of source: The Potential of Social Media as a Means of Online Business Promotion
Author(s): Allyana Infante and Rahayu Mardikaningsih
Year published: 2022
How did you find this source?
(e.g. Google Scholar, library database, google)
I found the source through Google search.
Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? 
Yes, the source is relevant to my topic, as it explains how social media is used to promote businesses. Qualitative research was conducted to further explore this topic on social media promoting businesses online and as a result it was found that the use of social media makes sales easier for all type of businesses and it is less cost effective. 

Is this a useful article? 
Yes, I found this article useful, as it gives multiple of examples of how social media platform is used in the world of business, how research was conducted and explained the benefits of using social media as a platform to promote businesses, this gave me a better understanding of my chosen topic. 
Is this an academic source?
Yes, this is an academic source please see the reference below. 
When was it published? Is it recent enough? Why?
It was published in year 2022, Vol. 2 No. 2 (2022): Journal of Social Science Studies (JOS3).
Yes, it is recent enough as it was only published in year 2022.
Author Credibility Who is the author? What are their qualifications or expertise?
Author: Allyana Infante and Rahayu Mardikaningsih
Allyana Infante holds a Master of Science in Management from the ⁠University of Asia and the Pacific.
Rahayu Mardikaningsih is an academic researcher and management scholar affiliated with Universitas Sunan Giri Surabaya and Universitas Negeri Surabaya in Indonesia

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
Yes, this source is reliable as is a journal conducted by academic researchers, please see reference: 
Infante, A., & Mardikaningsih, R. (2022). The Potential of Social Media as a Means of Online Business Promotion. Journal of Social Science Studies, 2(2), 45-49. https://jos3journals.id/index.php/jos3/article/view/25

My Presentation
Introduce topic and source, HI everyone, Today I’m presenting my evaluation of an academic source for my research topic: The Use of Social Media to Promote Businesses. Source Overview & Retrieval I evaluated the article “The Potential of Social Media as a Means of Online Business Promotion,” published in 2022 in the Journal of Social Science Studies. I discovered it via a focused online search and verified its publication details to confirm it was a legitimate journal article.
Explain how I found this source I found my source through searching google reading articles to find reliable information.
Evaluate credibility (author, date, reliability) – To do so, you will need to respond to the above questions.I believe the authors  Allyana Infante and Rahayu Mardikaningsih are both reliable I as they are academic co-authors who are dome many research together. Publication Date: Published in 2022, which makes it recent and highly relevant for the fast-evolving ensuring the data reflects the modern digital landscape. 
Short reflection – What did you find difficult about this task. I found this task very time consuming and a little difficult, As I found myself doing a lot of reading and searching on Google to make sure the information I find is reliable and useful From this task.
What did you learn from this task? I learned how it is important to look in the right place and understand reliability I also learned basic key information on my topic and understood social media is a very big platform/stage to promote and makes sales for businesses growth.
Thank you for listening.

