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A rising number of businesses in the hospitality sector are adopting eco-friendly policies and procedures in an effort to both satisfy the demands of environmentally conscious customers and protect the planet. The present essay's purpose is to evaluate the Intercontinental Hotel Group CSR initiatives pertaining to environmental sustainability and the ways in which the Intercontinental Hotel Group implements the circular economy. In a circular economy, used commodities would be repurposed into new products, reducing waste and completing the life cycle of industrial ecosystems.  (Stahel, 2016). There are two types of circular economy business models. One kind encourages reusing and extending the life of products via processes including repair, upgrades, remanufacturing and retrofitting. The other type recycles the materials from old items to create new resources. (Korhonen et al, 2018). Managing and reducing trash is a big part of being environmentally friendly. Energy-efficient, recyclable, created from post-consumer materials, or cultivated locally are all examples of environmentally friendly products (Bader, 2005). Corporate social responsibility (CSR) ideas and the hospitality business go hand in hand, as both are quite popular. The hotel business is poised for both domestic and global growth, with many establishments implementing CSR programmes to gain an edge in the market. (Khan et al, 2022). Typically, CSR programmes aim to enhance three areas. To start, CSR encourages diverse groups of individuals to work together and learn about social problems as a method of addressing them. Secondly, eco-friendly practices and the preservation of the environment are priorities for socially responsible hotels. Last but not least, Corporate Social Responsibility programmes encourage decision-making and problem-solving in several economic domains. (Dhar and Mittal, 2016). A major obstacle to the implementation of the framework is the lack of knowledge about the hotel supply chain's circular value generation prospects. The regulatory landscapes of waste management, labour, finances, and the environment are all set to have an impact in the near future. Natural capital restoration may benefit from the creation, capture, and distribution of value throughout the downstream supply chain as a result of reduced and recirculated food waste. Saving money on operational expenses, such as energy use and trash management, also creates value. One way hotels may get an edge over their competitors is by adopting a circular branding strategy that goes beyond sustainability. This can help them stand out from the crowd and charge higher rates. (Wickhamet al, 2021).  The term "sustainability" refers to business models that prioritise long-term viability by including ecologically and socially conscious procedures. (Costa, 2022). Corporate Social Responsibility (CSR) refers to the set of economic, legal, ethical, and charitable obligations that society has for corporations at a certain moment. (Carrol, 1979).Corporate Social duty (CSR) is a perspective that acknowledges the need of companies to seek objectives beyond only maximising profits. It also recognises the duty of stakeholders to hold companies accountable for their activities. (Freeman, 1984)
The magnitude and speed of the reaction needed to lessen the worst effects of climate change are becoming more apparent to the globe. The United Kingdom is one of many nations that has pledged to achieve carbon neutrality by 2020. According to climate scientists, cutting emissions is not enough to avert global warming. The climate will alter more as this takes longer. The 2018 Special Report on Global Warming of 1.5°C (SR15) was released by the Intergovernmental Panel on Climate Change.   It Results showed that ecosystems and human health and welfare would be less negatively affected if global warming was limited to 1.5°C. (IPPC, 2023). But if temperatures rise by 2 degrees Celsius or more, we run the danger of a wide range of consequences, including but not limited to: more intense weather events, higher sea levels, less Arctic sea ice, bleached coral, and the destruction of ecosystems. (Hermansen. et al. 2021). Additionally, SR15 demonstrated that emissions must decrease by 45 percent from the levels of 2010 by 2030 and reach zero by roughly 2050 in order to keep global warming below 1.5°C. To achieve net-zero emissions of greenhouse gases by the year 2050, the government of the United Kingdom must comply with the Climate Change Act 2050 Target Amendment. (IPPC, 2023). Through its digital sustainability platform, IHG Green Engage, IHG is working to lessen its environmental effect in the sustainability sector. In order to help hotels regulate and manage their usage of energy, CO2 emissions, water use, and waste generation, this platform provides a global standard that the entire group can adhere to. It does this by providing green solutions and implementation plans that aim for revenue while lowering the environmental impact. Water conservation is one of the main goals of IHG Green Engage. So, it provides methods and technology that suggest water-specific ecological solutions. (IHG, 2024),  Whether it's during development or ongoing operations, the hotels in the group may use green solutions. For every environmentally friendly option, there is a full description of what the hotel should do (for example, switching out the incandescent light bulbs in each room) and how to do it. (IHG, 2022). With these suggestions, we may lessen our impact on the environment by cutting down on carbon emissions, water and energy consumption, waste, and operating and maintenance expenses while simultaneously making our visitors' stay more pleasant and healthier. Ecological solutions include things like using energy-efficient light bulbs and controls, installing water-efficient plumbing fixtures, storing rainwater, using alternative energy sources, making indoor air quality better, managing waste better, and planning events in a sustainable way. (IHG, 2024). Regarding Corporate Responsibility as a strategic business issue, IHG views it as fundamental to their operations and an integral aspect of their Responsible Business practices. They believe that CSR is rational only if it supports their vision of becoming a world-class company through the creation of Great Hotels Guests Love. It's about the community involvement and environmental responsibility of IHG and its hotels. (IHG, 2022). The circular economy (CE) presents itself as an alternative to the current socioeconomic paradigm, which has shown a high degree of pollution, depletion of natural resources, and negative impact on society. The concept may be defined as a zero-waste regenerative system that operates on the principle that waste generated by one company can be recycled and used as a valuable resource by another company (Khan et al, 2022). Annually, the planet produces roughly 300 million tonnes of plastic garbage, a quantity nearly equivalent to the whole population of the Earth. Improper management of this trash poses a threat to both human health and biodiversity. Based on the concepts, a circular system is present where all materials are reused, all energy is generated from renewable sources, activities contribute to the restoration of the environment, and they also promote human well-being and a thriving society. Enhancing the utilisation of natural resources, such as water and land, is a method used by the circular economy to safeguard the health of humans (Chen et al, 2020). Circular tourism encompasses more than just environmentally friendly tourism, since it aims to reduce the use and disposal of finite energy resources. Recovery, redevelopment, reuse, enhancing the value, and regeneration are essential concepts to consider when discussing circular tourism and its sustainability. (Girard and Nocca, 2017). Consequently, the whole tourist sector is under growing demands to reduce its impact on the environment, since sustainability (while also considering its social aspect) has become a crucial catalyst for transformation. Applying the concepts of Circular Economy (based on the idea that nothing in nature is wasted and all materials can be used as a source) to every aspect of the industry of tourism is a necessary and unavoidable commitment in this environment. Professionals in the sustainability field are now prioritising five key areas: managing waste, conserving water, energy conservation, sustainable buying, and people participation. The Circular Economy (CE) aligns closely with Sustainable Development objective (SDG) number twelve, which aims to promote sustainable patterns of consumption and production. While the CE is not directly addressed in the SDGs, it is closely related to this objective and so has significant relevance. Girard and Nocca (2017) emphasise the significant capacity of the tourist sector to contribute to the attainment of Sustainable Development Goals (SDGs), given its status as the third biggest economic and social activity in the European Union (EU). Without a question, it serves as a catalyst for progress, generating many beneficial effects. However, it also has the potential to generate a multitude of adverse effects due to its adherence to the linear economic model.
IHG conducted an assessment on the impact of promptly substituting all bulbs with LEDs, as opposed to the present approach of postponing the changeover for a prolonged duration. Except for the dorms, they replicated the impact of implementing occupancy and lighting management and changing luminaires over the whole building. While the savings alone would not be enough to justify the high cost, there could be a valid argument for doing so if the entire structure were to be demolished as part of a substantial renovation. Sustainability-minded hotel chains may consider installing intelligent panel boards for automated lighting control and room sensors in newly constructed buildings to enhance efficiency and sustainability. This option becomes more financially viable in such cases. In addition, ground or water source heat exchangers are efficient techniques for producing hot water. Heat recovery mode is very efficient in the summer. By integrating low-flow shower nozzles into low-flow connections, the amount of water delivered at the outlet may be decreased by around 40 percent, leading to a reduction in hot water use. Recovering heat from shower wastewater offers a substantial possibility to decrease the amount of hot water heating required. This technology has the potential to reduce energy usage by 30 to 40% by collecting and utilising waste heat from showers to prepare cold water. (IHG report, 2022). IHG is actively working to implement on-site renewable energy technologies that may make a substantial contribution towards meeting the remaining energy needs of the facility, while also reducing carbon emissions. IHG's operations are shaped by a culture that places a high value on strong governance, well defined rules, and a series of ambitious commitments described in their responsible business strategy, Journey to Tomorrow 2030. An example of such dedication is the aim to achieve 100 percent carbon neutrality or very low carbon emissions for all newly built IHG hotels by 2030. (IHG report, 2024). IHG is adding updated energy efficiency goals and design elements into the building guidelines for hotels that are currently in progress, as well as integrating essential efficiency improvements into their new construction brand requirements, in order to proactively tackle this issue. Concurrently, IHG has started a thorough examination into methods for decreasing operational and embedded carbon emissions by making changes to existing design and construction procedures. This will entail creating a preliminary model that allows for practical experimentation, enabling IHG to economically reduce emissions across all stages of hotel development, including construction, operations, supply chain, and visitor experience, while ensuring cost-effectiveness. (IHG report, 2022). In order to achieve its Journey to Tomorrow programme, IHG will effectively reduce the quantity of food waste disposed of in landfills by using a method that involves prevention, diversion, and donation. The first and crucial step in this attempt is to measure the amount of food waste generated inside IHG hotels, followed by an examination of its underlying cause. In order to streamline waste reporting guidelines for hotels, they collaborated with WWF, Greenview, and other industry partners to create the Hotel Waste Measurement Methodology. This initiative creates a uniform mechanism for measuring, reporting, and collecting waste data in the industry. It allows brands and properties to set meaningful goals, explore more efficient ways to reduce trash sent to landfills, and consistently track their progress. (IHG report, 2024).
In conclusion, the Intercontinental Hotel Group is implementing a circular economy to address environmental sustainability and meet the demands of environmentally conscious customers. This approach involves repurposing used commodities into new products, reducing waste, and completing the life cycle of industrial ecosystems. Corporate social responsibility (CSR) and the hospitality industry are intertwined, with many businesses implementing CSR programs to gain an edge in the market. CSR programs aim to address social problems, promote eco-friendly practices, and encourage decision-making in various economic domains. The UK is working towards carbon neutrality by 2020, and IHG Green Engage provides a global standard for hotels to manage their energy, CO2 emissions, water use, and waste generation. By adopting green solutions, IHG aims to reduce carbon emissions, water and energy consumption, waste, and operating costs while improving guest experience.
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