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Understanding of personal Employability Skill and The Key Learning points
It has been a life-changing experience for me to take the "Changemakers: Building a Personal Brand for Sustainable Employment" module, which has given me priceless knowledge about networking, building a strong personal brand, taking advantage of opportunities, and achieving professional fulfilment. Through the module's four parts "Brand You," "It's a Small World," "Opportunity Knocks," and "The Pursuit of Happiness", I have gained a deeper grasp of personal employability abilities and how they align with the requirements for professional practice. 
Unit 1 was based on personal branding. Gujarati (2018) states that in order to stand out, a person's personal brand needs to be distinctive. The right associations with other people are consequently necessary for a positive brand. Thus, embracing admirable virtues like honesty, reliability, dependability, openness, and compassion is essential to building a successful brand. According to Chan, (2018), developing a purpose is the first of several guidelines that govern branding. Furthermore, a person should be sincere when establishing realistic goals, which suggests that one should be prepared for failure or a delay in achieving the objectives. Biro (2013) outlines five fundamental elements for self-branding, including starting with the soul, heart, and mind, doing a personality inventory, being honest to ensure that one does not undersell or oversell, and bringing the best version of oneself forward.
There are specific place where a person can promote their brand in order to network and contact possible employers such as LinkedIn, which is a social media platforms that allows a person to publish their employment skills, history and desired professional path. LinkedIn is used by recruitment companies and is seen as a key place for job hunting. 
The primary challenge I found with personal branding was that I needed to write my CV more effectively, if I wanted it to be read favourably by employers. I've discovered that my skills, experiences, values, and objectives all make up my own brand. The course placed a strong emphasis on the value of authenticity, or remaining true to oneself while presenting a positive, polished image. I came to understand that maintaining a consistent personal brand can increase credibility and trust in both professional and social contexts. In addition, I developed the ability to recognise my advantages and disadvantages and use the former to set myself apart. Personal branding requires an important level of self-awareness and self-reflection. This understanding relates to the need for workers who are aware of their capabilities and potential for improvement in the workplace. I realised the need of clear communication in representing my own brand, whether it be through written materials, social media, or in-person contacts.
In unit 2 – It’s a Small World, the importance of networking and a sense of global awareness was clarified. I gained understanding of how linked today's world is, where opportunities are frequently determined by connections and relationships. Since they can result in partnerships, mentorships, and career improvements, the programme emphasised the value of maintaining professional ties. I learnt how networking can help with employment, collecting knowledge, and keeping up with market developments. I mastered the technique of networking both offline and online these are  Techniques for offline networking:  Attend trade fairs, seminars, workshops, and conferences in your industry. By attending these events, you can network, learn about the newest trends, and meet people in your field.
Local Meetups and Networking Groups: Look for neighbourhood professional associations, get-togethers, or groups that are concerned with your line of work. These events give people the chance to meet others who share their interests.
 Career Fairs: Attend career expos or job fairs to network with employers, learn about available positions, and meet representatives in person.
Attend alumni activities put on by your alma mater. Alumni networks are excellent tools for networking and mentoring.
 Informational Interviews: Make contact with experts in your selected field and ask for informational interviews. These gatherings can offer perceptions into  the sector and may result in recommendations or employment openings.
 Professional groups: Become a member of any organisations or groups that are pertinent to your industry. These organisations frequently provide networking opportunities, conferences, and internet forums for social interaction.
 Volunteering: You can network with experts and give back to your community by volunteering for events or causes relating to your field.
However, Techniques for Online Networking:
LinkedIn: Establish a solid LinkedIn presence and engage with industry experts. Participate in debates, join appropriate groups, and get in touch with others to establish virtual connections.
Professional Social Media: Use websites like Twitter and Instagram to follow professionals in your field, join discussions about related topics, and demonstrate your expertise.
Online Forums and Communities: Take part in forums, message boards, and community websites that are relevant to your business. Talk to other enthusiasts and establish ties with them.
Online Conferences and Webinars: A lot of conferences now provide online choices. Attend webinars and online conferences to gain knowledge, meet people, and network with industry experts.
 Blogging and Content Development: Create a blog or write guest posts to share your knowledge. This can draw the interest of others in your industry.
Networking Apps: You can connect with professionals depending on your hobbies and industry using apps made exclusively for networking.
 Email Outreach: Email professionals to introduce yourself, convey your interest in their work, and ask for a virtual meeting.
Online Portfolio: If appropriate, set up an online portfolio that features your projects, work, and successes. This has the potential to be an effective tool for networking online.
To widen my network of contacts in the business world. The unit's emphasis on cross-cultural awareness also fits with the increasingly international character of business and employment, where being able to grasp many viewpoints is a highly valued talent. 
In my own current Network skills it is computer networking skills, like having good computer network skill help me to have a good  way of sharing resources located or provided by network nodes. Which help me good communication protocolar over digital interconnections.
Attending lecture in class in another networking event that helping me to be punctual to help improving network skills and stay on.
Practicing my own networking skills will be the best ways to improve.
Networking events as help me to communicate and attending event build the knowledge and skills lots of industry professionals from different backgrounds which help me over the period of my life time now. As I continue Study future development during my course BSc  Health and Social . In the use of networking this include: Instantaneous communication: others in the UK may now instantly contact others all over the world thanks to the internet and cell phones. Real-time communication has been made possible by video calls, social networking sites, and messaging applications.
Travel: People in the UK can now readily visit far-off nations for business, pleasure, or education because to improved access to air travel and other forms of transportation. As a result, there are more cross-cultural relationships and interactions.
 Global Economy: The UK has a significant presence in the international market. Global commerce and cooperation are crucial since businesses in the UK frequently have foreign partners, suppliers, and customers.
Cultural Exchange: The UK is renowned for its multicultural cities and diversified people. This variety has grown even more International professionals, students, and immigrants have further enriched this diversity, resulting in a diverse mingling of cultures and viewpoints. 
Online Learning and Collaboration: The growth of remote work and online education has made it possible for people in the UK to cooperate and learn from people all over the world without having to physically leave their home country.
 Social media and networking: Websites like LinkedIn, Twitter, and Instagram have made it possible for people in the UK to interact with peers, influencers, and professionals around the world, opening up new possibilities and opportunities for cooperation.
Global Challenges: Problems like public health problems, climate change, and economic volatility serve as a reminder of how interdependent the globe is. The UK may be affected by events elsewhere in the world, and vice versa.
In Unit 3 - Opportunity Knocks we taught how to spot and seize opportunities. I realised that chances can come up out of the blue and that being prepared in advance is crucial. As progress frequently happens outside of one's comfort zone, this unit taught me to be open to venturing outside of my comfort zone and taking measured risks.
The unit emphasised the value of flexibility and lifelong learning. This is especially true given the quickly changing nature of the work market today, where having a wide range of skills and remaining current with new ones are crucial. Additionally, the unit placed a strong emphasis on resilience in the face of obstacles, a quality that is highly valued in professional contexts where difficulties are regular.
Unit 4 was based on The Pursuit of Happiness, which is the ultimate goal. The relationship between fulfilment on a personal level and success in one's career was explored in this last unit. I discovered that a sense of purpose and happiness may be attained by matching my professional choices with my interests and core beliefs. It was recommended to prioritise work-life balance and develop meaningful goals in order to promote overall wellbeing. Given that other parts of life are important, the pursuit of happiness transcends the workplace, which can have an impact on a person's ability to achieve their job goals (Mérida-López et al,. 2019). Accordingly, finding a balance in life can help a person to be happier. 
The search for happiness taught me the importance of engaging in activities that provide personal fulfilment at work. According to Kirkendall (2013), due to various personalities, backgrounds, and experiences, the things that make people happy can vary. I understood, for example, that one of the main reasons I selected health and social care was because I currently take care of my son who has autism and my mother who suffers from ill health. When they were both cared for and felt comfortable, I would feel content, which led me to view care as a noble thing. 
The knowledge I learned from this course represents the paradigm shift in modern workplaces, which increasingly value employee well-being. As they are more likely to be engaged, productive, and stay with the firm, organisations today place a premium on individuals who are not only skilled but also fulfilled.
Conclusion and Analysis
Finishing the Changemakers module has significantly improved my employability skills and their alignment with professional practise. I improved my self-awareness, communication, and honesty through the "Brand You," unit; skills which are essential for productive job connections and personal development. furthermore, my perspective on networking and world awareness has changed as a result of the "It's a Small World" unit. –yes, This has changed Since the idea of distance and isolation has changed, it is now simpler for people in the UK to interact with the rest of the world. The phrase "it's a small world" so perfectly sums up the sense of interconnectedness and shared experiences that technology and globalisation have brought to the UK and the rest of the world.                          .

Unit 3, "Opportunity Knocks strengthened my resilience and adaptability while also giving me the perspective I needed to spot and embrace possibilities. These traits are highly transferable and necessary in real-world situations where dynamic businesses call for workers who can thrive in the face of uncertainty. Finally, unit 4, "The Pursuit of Happiness”, provided a comprehensive method for developing a career that integrated success on the job with personal happiness. The importance placed on establishing worthwhile objectives and keeping a healthy work-life balance is consistent with the changing definition of success. Prioritising one's well-being is an appealing skill in a time when burnout and discontent are significant issues. 
Armed with a powerful personal brand, a global mentality, agility, and a deep sense of purpose, I am better equipped with these insights to navigate the ever changing world of sustainable employment.
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	Skills
	Current Ability
	Target Ability
	Development Opportunity
	Criteria to Assess Success
	Time Frame
	Evidence

	1st Priority 
	Networking Skills
	Currently network with other parents who have children with autism. This involves attending organised weekly support groups and share thoughts and ideas.
	Independently organise an online support group for parents with children who have learning disabilities.
	Volunteer with support group organisers. 
	Complete volunteer experience and gather advice/notes o how to create a support group. 

Create an online support group.
	6 months from now – March 2024
	Attendance from volunteer sessions & creation of online support group.

	2nd Priority
	Interpersonal
skills
	I am kind, truthful, open, and courteous, I can relate to them readily.
	my belief that it may require additional factors for outstanding collective performance, some of them including hard work, dedication, and tolerance (Obakpolo 2015), I aspire to be able to communicate constructively with individuals in the formal environment
	Attend workshops and seminars on interpersonal skills
Practise socially acceptable behaviour when interacting with people even outside the health and social care setting
Online training opportunities
	Better relationships with others

Pleasure experienced through interacting with others
	For the following 6 months, I will look for voluntary and go to online training classes, and I'll commit at least 4 hours per week to learning the material.
	Certificates of attendance at the workshops; 

Testimonials from clients and other industry experts

	3rd Priority
	Teamwork
skills
	I have been playing the role of a career. Assisting  role of decision making process
(Gander et.al,2020)
	Since it makes it easier to accomplish the desired result, I have determined that working in a team is necessary in the health and social care context.

Gaining knowledge on how to function as a leader or coach will enable me to contribute more effectively to teams (Ruch et al. 2018).

 I would try to learn more.
	Attending Seminars

Seeking for
Mentorships
	Improved results
	Participate in workshops over the following 2 months; 

Research ways to improve teamwork.
	Participation certificate

Peer recommendations and reviews


Personal Development Plana
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