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ABSTARCT


The current study is based on the evolution of tourism management with focus on Event Tourism. The chosen organisation for the present investigation is Marriot Hotel, UK. The literature review section of the dissertation include the secondary information about the meaning of concept of tourism management, importance of evolution of tourism management, challenges faced by Marriot Hotel as well as the strategies used to overcome the challenges. The methodology used to carry out the following research is qualitative in which in-depth information about the topic has been collected and examined. The researcher used secondary sources such as books, journals and scholarly articles for collecting the information for the research. The researcher used thematic analysis method for examining the raw information for the research. The findings of the research stated that evolution in tourism management is important for the Marriott hotel to gain success and growth in today's competitive environment. It has been identified that by employing various technologies, organisation can effectively manage various tasks while providing services to tourists. 
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1.0 CHAPTER 1: INTRODUCTION

1.1 Introduction 

The evolution of tourism defines as continuing development of tourism activities from past to present and to continue in future. The evolution of tourism is important for boosting the economy revenue, developing infrastructure of company, creates numbers of jobs and more. The tourism industry contributes in socio-economic welfare of citizen in form of direct and indirect employment (Bakas, Coetzee, and Cuffy, 2020). The present tourism involves leisure and it is sophisticated result of globalization. Tourism management defines everything which relates to hospitality and travel industries that offers extensive training opportunities for management position in travel, accommodation & food industry. It also involves working with the agencies which is directly involved with tourism services. 

1.2 Background of study 

Tourism is considered as social, cultural and economic phenomenon that entails the movement of people to countries or places outside the usual environment for purpose of personal or professional. It is process of spending money in pursuit of pleasure, recreation and relaxation. For the growth of economy and development of nation tourism is considered to be important. Tourism management is multidisciplinary field which includes all activities that relates to tourism and hospitality industries (Getz, 2022). Tourism management involves major area of business administration, management theories and principles and tourism industry. To attract tourists marketing efforts are implemented for travel to specific destination. The event act as motivator of tourism in which every year number of tourist are attracted by several sort of events throughout huge variety of destination around the globe. Hence, development of tourism in specific destination is direct concerned with development of event management (McGrath, and et.al., 2020). The Marriot hotel is selected in current research which is international brand of full service hotels & resorts founded in 1957. In June 2020 there were 582 hotels and resorts with 205.053 rooms operating under the brand.

1.3 Problem statement 

The problem is being recognised within Marriott hotel, UK in which company face difficulty in ineffective evolution of tourism management in event tourism which affecting in attracting tourists. There are several tourism destinations which are not prepared for visitors. The tourism industry faces the problem in fluctuating rates and cost inflation. The pandemic created short-term destructive effects on the tourism industry (Qiu, and et.al., 2022). Lack of job security is other problem faced in evaluation of tourism management when there is large influx of tourists from all over the world. For the growth of tourism security is considered as major problem as improper law and order terrorist attack affecting sentiments of foreign tourists. 

1.4 Research aims, objectives and Questions
Research aim 
To examine the evolution of tourism management with focus on Event Tourism. A case study on Marriott Hotel, UK. 
Research Objectives:
To analyse the important of evolution of tourism management within Marriot Hotel, UK

To identify the challenges faced by Marriott Hotel dues to evolution of tourism management

To determine the strategies used by Marriott Hotel for overcoming the challenges related to evolution of tourism management
Research Questions:

What is the important of evolution of tourism management within Marriott Hotel, UK?

What are the challenges faced by Marriott Hotel dues to evolution of tourism management?

What are the strategies used by Marriott Hotel for overcoming the challenges related to evolution of tourism management?

1.5 Research rationale 

The reason of conducting present research is to gather detail information regarding the evolution of tourism management and its importance in event tourism (Rogale-Homika, and Gunare, 2021). Whereas as other reason of conducting research is to attain both personal and professional objectives. In personal researcher had gained deep understanding on topic to enhance its knowledge and develops several skills. In professional researcher is able to develop professional career by applying its knowledge. 

1.6 Summary of chapter 1 

It is concluded from the above that present research is based on evolution of tourism management with focus on event tourism as to offer better services to tourists. The information is gathered how tourism management help tourism professional to perform job effectively in dynamic environment. The research has covered background, aims, objectives, rationale, scope related to topic along with dissertation structure.
2.0 CHAPTER 2: LITERATURE REVIEW

2.1 Introduction

In this chapter, the investigator is used different sources to collect the previous research papers and information related to the management of tourism. Managing tourism and travel activities plays an important role in the growth and success of an organisation. It aims to provide effective training to the employees who are looking at and managing different tourism activities in the event tourism industry (Cronjé and du Plessis, 2020). 

2.2 Concept of tourism management within event tourism industry

According to Hoang and et.al. (2021) tourism management refers to the travel and tourism activities and planning for tours as per the tastes and preferences of customers. It covers transportation, accommodation, events, food, conferences and many other trade associated activities. It is an area of study that focuses on the planning, organising and marketing of tourism associated services. It mainly focuses on the understanding of the wants and needs of travellers in order to develop experiences that are both profitable and enjoyable. Managers in this sector work mainly with the airlines, hotels attraction providers, tour operators, transportation companies and other tourism connected businesses to make sure their operations run smoothly. This kind of industry that gives people with the training, expertise and skills necessary to attain management positions in tourism and accommodation (Ulker-Demirel and Ciftci, 2020). The management of tourism comprises three aspects such as business administration processes such as finance, marketing and human resources. It also covers principles and concepts of management. Along with it, some topic associated to tourism are also covered such as tourism organisations, motivation to travel and environmental aspects.

On the other hand, Gössling and et.al. (2023) stated that tourism management is defined as the multidisciplinary field that covers all activities connected to the tourism and hospitality sectors. It prepares individuals with the training and experience need to hold managerial positions in accommodation, tourism and food industry. There are basically three areas of tourism management and that are business administration (human resources, finance and marketing activities), management theories and principles, along with tourism industry (environmental factors, travel accommodation and tourism organisations). It also comprises working in entities or agencies that are closely involved with tourism services. The tourism industry is essential for the goodness it brings and due to its role as a commercial activity that evolves demand and growth for multiple more industries. Tourism not only contributes to the society and support economic activities of a country, but it also evolves more jobs, revenue and play a vital role in the development. Economic progress is one of the advantages of tourism management. The tourism management supports and helps foreign exchange reserves. It benefits the country in developing foreign currency. Every year a huge amount of tourists visits destination places where they stay, visit, explore and shop in the destinations. This contributes to a major amount of foreign currency generation. Apart from that, tourism is a great source of income for private and public income (Dileep and Pagliara, 2023). The government charges many types of taxes which is known as government revenue. The income generated through these taxes is the public income. The revenue generated by a merchandiser, by selling items such as handicraft items or local artifacts to the tourists is called as the private income. It also helps in the employment generation to the local people. It evolved many employments particularly in the tourism industry, involving hotels, accommodation service provider, entertainment provider and many more.

2.3 Analyse the important of evolution of tourism management within Marriott Hotel, UK

From the opinion of Buhalis and Cooper (2022) tourism provides great opportunities for developing economics and evolving countries. It influences employment, contributes to the local infrastructure development, strengthens the local economy and can assist to conserve he natural environment along with traditions and cultural assets and to diminish the inequality and poverty (Goodwin, 2019). This only can be attained if the local people are able to gain advantages from the income possibilities increasing from travel and tourism activities. In a study, it is found that in 2022, there were 3.0 million tourists come to the UK by different sides of the world. It was an increase from 2.8 million visits in May 2022. Also, it is analysed that Covid-19 has negatively affected the foreign visits because pre-pandemic, the country has more visits, but pandemic and lockdown, fall visits 19% from 3.7 million in June 2019. It is also studied that overseas visits in the country spent Euro 2.7 billion in the year 2022 (Overseas travel and tourism: June 2022 provisional results). Thus, it can be said that tourism and travel activities support in the growth of national economy and companies in this sector need to analyse the needs and wants of tourists so that they can positively influence others to visit destinations in UK, which in turn, benefits national GDP.

On the other hand, Buhalis and Cooper (2022) perceived that tourism management is important because travel and tourism activities helps in generating employment in the country. The rapid expansion in the international foreign tourism has led to vital generation of employment. From hotel managers to cleaners, to theme park operatives, tourism develops many job opportunities. It supports approx. 7% of the employees across the world (21 reasons why tourism is important – the importance of tourism, 2023). Further, it is also analysed that in the year 2021, the travel and tourism sector in the UK, develop directly and indirectly approx. 4.11 million jobs for the local employees. But pandemic had also influenced the employment opportunities in UK and country is still did not able to touch pre-pandemic levels of employment opportunities (Total contribution of travel and tourism to employment in the United Kingdom (UK) 2019  

2.4 Challenges faced by Marriott Hotel dues to evolution of tourism management


According to the viewpoint of Wei and et.al. (2023) challenged facing tourism comprise travel promotions, taxations, cross-border set of laws, infrastructure, safety and many more. The majority of tourism destinations are not ready for tourists, Travellers and tourists might at times regard travel marketing as overstated.  Another key challenge in the tourism management is related with the cost increase and unpredictable rates. One of the core challenges that that tourism organisations faced is the fluctuations in currency exchange rates. The inability to understand the value of a currency signifies that long range tourism prices are difficult to predict along with the fallout from the monetary instability is already influencing the overall business gap.  Inflation is rising at its pace and restaurants and hotel business have had to increase prices or reduce their services. Transportation businesses also have been majorly influenced. Airlines rely on both the food industry along with fuel industry. Already remain on the margin, these companies can do nothing more than reduce the services and increase the prices (Dedeoğlu and et.al., 2023). In turn, it keeps leisure travellers stay away from costly vacations which further hits the whole tourism sector.  


However, Gonzalez-Perez and et.al. (2023) mentioned that the challenges facing by organisations in the tourism sector will only be met successfully only by well-trained, well-educated, entrepreneurial workforce, bright and multilingual employees who acknowledges the nature of tourism along with have professional training. High quality of professional staff members in tourism will enable organisations to attain number of competitive benefits and cater added value with their service. High quality tourism employees can only be attained through high standards of contemporary tourism training and education. It involves the education and training of tourism involving communication of concepts, knowledge and techniques that are particular to the field of tourism, but which draw upon the main principles and themes of areas of finance, geography and marketing (Serravalle  and et.al., 2019).  Safety will also be a challenged faced by the organisations. Safety of tourists will always remain be major concern for the tourists and travellers. Safety has been a main difficulty for the development of tourism for several years. Unacceptable law and order, politics turbulence, terrorist attack s negatively harm the outlook of foreign travellers. In spite of the economic development, tourism is hypersensitive to unforeseen events, artificial and ordinary crises that influence the confidence of tourists in the tourist destination. Along with this, the tourism is also influenced by the natural disasters such as tsunami, pandemic, floods, earth tremors, landslides as well as volcanoes. 

2.5 Strategies used by Marriott Hotel for overcoming the challenges related to evolution of tourism management

From the perspective of Luković, Kostić and Dajić Stevanović (2023) the fact remains the Covid-19 pandemic has compounded the challenges that were already being faced by the managers in tourism industry. For instance, the digitalisation had also take place during pandemic, the companies also introduced the facilities of contactless travel and the employees are trained and educated again to deal with the changed occurred during pandemic. The tourism management needs to be improved by educating and learning employees about the changing customer needs and preferences post pandemic, where they can feel safer. It also evolves the right opportunity for the tourism management experts to focus more on the travelling experience delivered by their business associations together with ensuring a greater attention to sustaining the overall safety protocols (Arici and et.al., 2023). Meanwhile, it is also suggested to maintain the own service standards when offering best of travel experience to the customers. The tourism management should be based on the attainment of competitive benefits in the market. One of the great strategy is to improve and maintain the own service standards suitable to the current business environment, where everyone is aiming the same group of millennial travellers. The tourism company should conduct market analysis and specify the demand of customers from the company. 

Meanwhile, Wang and et.al. (2023) stated that social media should be used by the organisations to gain the market insights. They also offer the ability to encounter other professionals and investigators in the tourism sector by linking tourism groups and highly participate in the group discussion. Using social media tools such as Instagram, Facebook, Twitter, LinkedIn and more offers a real time look at the industry demand through the feeds from the perspective of traveller. Seeing posts with travel related trending messages or hashtags on social media profiles such as #DreamNowVisitLater or #Staycation, demonstrate about the desires of people to do and where they want go post pandemic situations (Bellucci and et.al., 2023). 

3.0 CHAPTER 3: RESEARCH METHODS AND METHODOLOGIES

3.1 Introduction


A research methodology refers as a way of explaining how a researcher intends to conduct the research. It is also considered as a systematic, logical plan used to resolve problem in the research (Merriam and Grenier, 2019). It is used to details the researcher's approach to the research in order to ensure valid and reliable results that address the aim and objectives of research. 

3.2 Philosophical position of the research


In the current investigation, researcher adopted interpretivism as a a philosophical position of the research. This philosophy is a research method that examines events in society based on the particular value system of the society and arise in (Aurini, Heath and Howells, 2021). The main reason for the selection of this philosophical position is to allow the researcher to find out the interpretation and meaning of the people attach to the whole world. 

3.3 Paradigm position of the research


Constructive paradigm position is selected by the researcher in the current investigation. The main reason for the selection of this paradigm position is it focuses on understanding the specific phenomena or situation in in-depth manner (Crabtree and Miller, 2022). It can help in forming ideas by collecting rich data for the research. This research paradigm believes that there is no one reality or truth but there is many realities. 

3.4 Position of research approach


Researcher has used inductive position of the research approach in order to generate new theories from the existing ones. This research approach is considered as a systematic procedure for examining the qualitative data that guided by specific evaluation objectives (Skinner,  Edwards and Smith, 2020). The main reason for the selection of this research approach is it allows researcher to examine the pattern and develop theory. This research approach moves from specific observation to general. 

3.5 Methodological stance of the research


The researcher used qualitative research method for gathering and examining the in-depth information related to the topic. This research method ensures deeper understanding of phenomena, experiences and context in relation to present research (Barkhuizen, 2019). It is used to obtain more detailed, rich and valid data. 

3.6 Stance of the research strategy and design


The researcher has used two kinds of research strategies for doing the present investigation. These are case study and systematic literature review for gathering in-depth information about the topic. The case study strategy allows researcher to explore the important meanings, characteristics and implications of the case (Myers, 2019). On the other hand, systematic literature review strategy allows researcher to collect many research studies as well as summarises them in order to answer research questions by using rigorous methods. 

3.7 Research sample and population


In the current research, researcher collects data from the secondary sources such as books, journals and scholarly articles for gathering reliable and valid data related to the topic. Thus, researcher used 4-5 journals and articles for gathering data for the current investigation. 

3.8 Data collection and data analysis tools/techniques


The researcher used secondary data collection method for collecting reliable data for the research. It allows researcher to use several books, journals, magazines and articles for gathering data for the research (Doyle and et. al., 2020). It helps researcher to gain ideas, opinion and concepts of other authors and researcher related to the topic. 


The data analysis technique used for the current investigation is thematic analysis that enables researcher to examine and analyse qualitative data for the research (Englander, 2019). This research method focuses on identifying the themes or patterns from the raw collected information in order to answer the research questions. 

3.9 Ethical consideration of the research


Ethical considerations are some ethical principles used to guides research practices and design. The ethical principles followed by the researcher in the current investigation are confidentiality, credibility, data protection and many more (Saltz and Dewar, 2019). By following these principles while doing the research helps researcher to maintain the academic integrity. 

3.10 Summary of chapter 3


From the above mentioned information, it has been summarised that the researcher used qualitative methods for doing the present research. This research methods allows researcher to collect and examine the in-depth information about the topic. The other methods used for the current study are interpretivism philosophy, constructive paradigm, inductive approach, case study and literature review strategy, secondary data collection methods and thematic analysis technique. 

4.0 CHAPTER 4: DISCUSSION

4.1 Introduction


The discussion chapter of the research focus on explaining and evaluating what researcher found, showing how it relates with the literature review or research topic as well as make an argument in support of the overall conclusion. In context of the current chapter, researcher used thematic analysis technique for analysing the information for the current research. 

4.2 Discussion of the findings
Theme 1: Concept of tourism management within the event tourism industry

From the above mentioned information, it has been discussed that tourism management means the process of supervising and handling activities related to the tourism industry. It emphasises accommodation, transportation, food, events, conferences as well as several other activities related to the event tourism industry. This is an area of the study that emphasises on the organising, planning and marketing of services related to the tourism (Martínez-González and Parra-López, 2022). It is considered as the multifaceted industry that renders people with the skills, training and expertise essential to obtain management positions in accommodation and tourism. It may also cover the associations, enterprises and public authorities that market tourism services to potential travellers. It involves a set of techniques and disciplines oriented in order to keep the tourist system functioning. The main motive of a tourism management is to understand the needs and wants of travellers and find best way to fulfil that needs and wants in order to provide more enjoyable and profitable experience to them. In context of the event tourism industry, managers have to work with the tour operators, airlines, hotel attraction providers, transportation firms as well as other businesses connected with the tourism to ensure smooth operations of their business (Jovicic, 2019). The tourism management has been classified in three main parts that include marketing, finance and human resources. 

 SHAPE 




The Butler model of tourist is one of the main models for the development of tourism. This model focuses on finding the way that help Marriott Hotel to evolve and develop. It is known that the nature of tourism industry is dynamic and regularly evolving. Thus, the Butler model is one of the best way for the Marriott Hotel and resorts to see how they can effectively change and evolve within a certain period of time in terms of changing needs and wants to customers (Milano, Novelli and Cheer, 2019). This model involves five stages that aid Marriott Hotel to change and evolve with the time. The first stage of this model is discovery stage that focuses on discovering and exploring settlement by a small group of people who can share their experience with other people. The second stage of the model is growth and development in which people heard about the tourist places through word of mouth, articles and so on. The third stage of Butler model is success stage is which facilities are availed by the people (Lemelin and Whipp, 2019).  The fourth stage of the Butler model is problem-stagnation stage that tell people are not finding their services more exciting to visit again in order to search for the new places The final stage of this model is decline or rejuvenate stage that provides two choices to the company in order to either go into failure or grow or rejuvenate more sustainable practices relies on number of visitors. 
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Theme 2: Importance of evolution of tourism management within the Marriott Hotel, UK

From the above mentioned data, it has been outlined that evolving tourism management is important for the Marriott Hotel to gain success and growth in today's competitive environment. Tourism is considered as the best way that provides great opportunities for developing economics and evolving countries. It strengthens the local economy, influences employment, contributes to the local infrastructure development as well as can aid to conserve the natural environment including cultural and traditional assets along with the elimination of poverty and inequality in the country (Bui and et. al., 2022). It can only be achieved when the citizens are capable of availing advantages from the income opportunities raises from travel and tourism activities.  It has been identified that the speedy increase in the international foreign tourism is also creates the important generation of employment in the country. It has been develop many job opportunities from hotel managers to theme park operatives, to cleaners and so on. 
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In present time, many tour operators and tourists are equipped with the latest technology. Technology has change the way of managing and handling various activities related to the tourism. It provides the opportunity to the managers of Marriott Hotel to reach, explore and discover new places by offering online travel and accommodation bookings and so on to their tourists. It has been seen that tourists are using many mobile apps like online booking apps, world time apps, compass app, weather apps, language translation apps, currency converter app and so on their mobile device (Sigala, 2020). Most of the tourists have include their personal data to create protection on the Google Map as well as explore all the possible places in order to visit a location by taking use of Google Maps. Most of the  aid to find out cheap flights, plan the tour, eating joints as well as destination attractions. These new apps enhance the experience of tourists during, before and after the tour. It has been identified that investing on creating their own mobile apps is beneficial for the company to provide better travelling experience to their tourists. The app can help company to connect with the tourists on the trip, tack the route as well as get flying information of the tour (Carmela, Giuseppe and Siciliano, 2020). New and advanced technology brings an opportunity for the Marriott hotel to reach their potential clients in fastest way. Technology can help to promote their brand and services that increases their brand awareness, knowing the preferences of tourists as well as providing easy access to the products and services. The technology also provides benefit to the tourists also as they do not need to spend less time to plan in advance before travelling. 
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Theme 3: Challenges faced by Marriot Hotel due to evolution of tourism management

It has been identified from the above mentioned literature review that Marriott Hotel faced many challenges due to evolution of tourism management. It has been identified that tourism and travel industry is one of the volatile industries. It is because this industry is not resistant from economic, political and social shifts. Most of these factors are outside the control of Marriot hotel. But, knowing about these factors can help company to become more proactive and develop to adopt strategies in a quick manner. One of the major challenges that Marriott Hotel faced due to evolution of tourism management is taxation. Government of the UK imposed high tax on the tourism industry. Taxes paid on airline tickets and hotels rooms can adversely impact the tourism services of the company. With the rapid evolution of the tourism, the government has also increased the tax rates of tourism services and other services related to the tourism (Kazakov and Oyner, 2021). The increased rates in tourism services can affects its demand as it directly affects the customer willingness. Governments must understand that tourists already contribute more to local economy by making purchases and other expenses related to tourism. 
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The other challenge that faced by the Marriott hotel due to evolution of tourism management is travel marketing. Travellers and tourists can at times consider travel marketing to be inadequate, false or exaggerated. Marketing entities can change this perception by working towards making innovative marketing solutions that they can attract travellers towards their brand. The other challenge that Marriot Hotel faced due to evolution of change management is security. With the development of technologies, most of sensitive information are involve in this technology that can affects their security. The tourism offices of the company have not proper contact with the law enforcement departments. Many police departments also lack officers who are properly trained with the tourism related protection services (Dileep, 2019). The security issue can affect the brand reputation of the Marriot hotel as tourists are no longer to trust the brand regarding the security. The other challenge faced by the Marriott hotel due to evolution of tourism management is shortage of labour. It has been seen that many travel companies laid off or lost staff at the time of pandemic. However, inflation is increases the prices of travelling services and due to lack of proper staff make it difficult for the company to meet the expectation of tourists. The other challenge faced by the Marriott hotel due to evolution of tourism management is human resources and planning. It has been identified that highly skilled and potential individual hold a necessary part of the tourism company. A huge number of skilled employees with several levels are needed to sustain the growth of the tourism business. 
Theme 4: Strategies used by Marriott Hotel for overcoming the challenges related to evolution of tourism management

From the above mentioned literature review, it has been discussed that Marriott Hotel used many strategies in order to overcome the challenges related to the evolution of tourism management. One of the main strategies that used by the company is to offer competitive prices for their services. It has been identified that government of the country charges higher taxes on the tourism services due to which customers buying behaviour is affected. It is because there some low income group of people who cannot afford expensive services. Therefore, it is important for the Marriot hotel to offer competitive and reasonable services to their customers. It can aid hotel to attract large number of tourists towards their brand (McKercher, 2020). 
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The other strategy that helps Marriott hotel to overcome the challenges regarding the evolution of tourism management is to start using digital technologies. Digital technologies provide opportunity to the hotel to make their services more advanced and effective that offer more personalised experience to their clients. Automation is one of the advanced technologies that eliminate the needs of staff within the organisation as it helps in providing the better and fast services to the customers. The other strategy adopted by the Marriott hotel is to educated and trained employees to deal with the changes that arises in the business. The hotel must enforce their employees to learn about the needs and preferences of their customers so the better and excellent services has been provided to the customers (Buhalis, 2022). Another strategy used by the Marriot hotel is to use social media platform for gaining the market insight.  There are many social media platforms such as Twitter, Instagram, LinkedIn, etc. used by the company to promote their businesses and services across the whole world more easily. These platforms offers  a real time look at the industry demand by the feeds from the view of travellers. The other strategy used by the Marriot hotel in order to deal with the challenges due to the evolution of tourism management is to improve and maintain the own service standards suitable for the present business environment. The company can also conduct the market analysis and specify the demand of customers in the company. 

4.3 Summary of chapter 4


From the above mentioned data, it has been summarised that tourism management is changing rapidly with a motive to provides more enjoyable and effective service to their customers. The tourism management is mainly focus on handling and managing all those activities related to the tourism. The evolution of tourism management helps company to gain success and growth by providing the great and excellent services to the tourists. The above information also states that company faced many challenges due to evolution of tourism management. These are taxation, travel marketing, security, shortage of labour as well as human resources and planning. To deal with these challenges, company also employed many strategies that also helps in providing the better services to the customers. These are offer competitive prices, start using digital technologies, educate and trained employees, use social media platform as well as improve and maintain the own service standards. 

5.0 CHAPTER 5: CONCLUSION, LIMITATIONS AND RECOMMENDATIONS

5.1 Introduction

Tourism management is an involvement of many different activities that support country’s economic, financial and social growth. It is comprised with a range of activities that benefits and succeed the tourism management such as accommodation, transportation, conferences, events, food and much more. It is necessary for the tourism managers to plan, organise and marketing tourism associated services so that more and more customers gets attracted towards destination. 

5.2 Conclusions on each research issues/ objectives/ proposition

It is concluded that management of tourism considers all of such activities that help in meeting and satisfying the needs and wants of travellers all around the world. It focuses on the understanding of changing needs and requirements in context of tourism to cater best of tourism services experiences throughout the world. Tourism industry is a vast industry that covers many organisations and agencies to provide travelling and tour services such as tour operators, accommodation provider, airlines and more. It plays an important role in the growth of national economy as it provides many benefits such as employment, strengthens the local economy, contributes to the local infrastructure and also benefits to conserve the natural environment and cultural assets and traditions as well. It is also identified that tourism management helps in the development employees and workers in order to meet and greet the customers when they visit hotels in destination places. Meanwhile, it is also concluded that as the tourism industry contributes significantly to the growth of national economy but it also eventually creates some challenges that affects the evolution of organisation. Some of the key challenges analysed in this research are based on proficiency of employees when they welcome customers at the destinations, tax rates, pandemic and lockdown situations, inflation or any other crises situation. It is concluded that global pandemic had led the customers to be more focused while they travelling around the world which is quite safer and easier. Meeting all the changing needs of customers is one of the huge challenges in managing tourism activities, especially post pandemic. Also, the inflation also a big challenge due to which many organisations in industry reduces the activities and increases the prices to be charged from the customers. 

5.3 Conclusions on the research problem

It is concluded that managing tourism activities helps organisation to grow and attract number of customers towards destination and enjoy number of tourism services offered by the associations that are from food and accommodation to travelling. There are some challenges in the effective management of tourism activities that could be overcome when the company exploits number of plans and strategies associated to the tourism and travelling. 

5.4 Summary of the research findings and outcomes

It is summarised that tourism management is meant for the individuals who have genuine interest in the tourism industry. It involves number of activities from food to accommodation to hotel and event. It helps in giving training and education to the people who has intense interest in the travelling activities. This kind of management enable organisation to have best of the employees who can determine the changing trends in tourism sector, analyse the market fluctuations, analyse the changing demands and wants of customers and many more. From the findings, it is also concluded that tourism management helps in evolving many opportunities where people can get different kinds of jobs at different level in the society. It not benefits in favourable social impact, but also positive impact on the nation’s economy because evolution of tourism management helps in reducing joblessness in the country. The technology also supported organisation to run out smooth business operations and serve best of the tourism services. It also helps creating an ease in the management as employees are able to serve with convenience. It is also concluded with the rise in the tourism management, the companies in sector have face many challenges and affected due to many internal and external factors. By increasing in the tax rates, the companies also need to increase their prices and charged high from the customers. It is a challenge because it can minimise the customer base.
5.5 Original Contribution of the Research

The present research has significantly contributed to many stakeholders associated to this research activity. The scholars are benefitted due to the conduct of this study as they have acknowledged about the chosen concept. It helps in increasing deeper understanding of the scholars and they will be able to conduct this kind of research in future and utilise the data compiled in the present study. This research also contributed to the management in which they can address many challenges and issues facing by them and improve services associated to the tourism industry. 

5.6 Limitation of the research

The present study was based on the qualitative research methodology in which the researcher had attained in-depth and subjective knowledge related to the selected area of study, but they did not focus on the practical knowledge which could give scientific results based on the current research problem. Also, there had been use of secondary information which only helped in saving time and costs as data is easily available on multiple sources, but they did not provide accurate and reliable results due to the lack of direct involvement of researcher. 

5.7 Recommendations for further research

It is recommended that the researcher should focus on the more numerical and statistical facts, rather than just focusing on the qualitative information about the tourism management. There can be a lot to study in relation to tourism management in the event tourism sector which may be explored by covering data from large respondents who may share the opinions and viewpoints on the same. It is also recommended that the investigator should focus on the primary data which can be gathered themselves as it can offer credibility and accuracy in the results.

5.8 Summary of the overall chapter

It is concluded from the overall chapter that the researcher had concluded the things covered in the overall research project. They have critically examined the collected data associated to the chosen topic. Also, the limitation demonstrated the downsides of the current study. Lastly, this research had significantly contributed to the stakeholders such as scholars, management, organisations and more.
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