
DIG – ASSIGNMENT 3
Impact of social media on Reaching customers

 
Introduction to social media
/Social media is platforms that allows users to have conversations, share information, create web side and public your product.
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[bookmark: _Toc164595616]What is social media?
Social is technology that help people to sharing ideas, information, product. Social media help people to met hold friend and family We use social media to play a big role in many ways for businesses, communication, costumer, marketing. (Lutkevich, 2023)
[bookmark: _Toc164595617]How long do people spend on social media? 
Social media is a web side we can use for social networks as a sales and marketing use products or service to promote your products. Social media marketing has given as opportunities to have local businesses to attract costumer intention. People make money in social media. social media is very sociable to communicate. Social media is way to build an online presence directly with your customers.
People spend more time in social media daily to communicate met people for same news and information. The average daily time spent on social media worldwide, 4.48 billion people that use social media worldwide. Both statistics are looking at eligible audiences aged 13 years and above. (Lutkevich, 2023)


Which Gender Uses social media More by Platform?

The results of which gender uses which platforms are in:
                                                       Female user%                                 Male user
Snapchat                                                50                                                         38
Pinterest                                                 69                                                          20
Instagram                                               57                                                          40
Facebook                                                 40                                                          58
Twitter                                                      30                                                          67
LinkedIn                                                     49                                                       51
TikTok                                                          60                                                      51                                                   

[bookmark: _Toc164595618]The dangers of social media
Social media is a big part of our daily life, but it is also important to recognize the social media. Ca be come addictive and toxic to our life. social media can also be calm in the beginning but have I different n the end. Facebook TikTok myspace and lot more to name they all have different impact on your life they all can pose negative feedback on your life its can also pose danger to your life in certain aspect the world can be adding. (Anon., 2024)
The usage of social media could have dangerous outcomes if it regulated. Because it violates your privacy like never before, it is dangerous. Social media oversharing puts kids at risk by targeted by hackers and predators. Cyberbullying is another consequence that has an enormous impact on everyone. (Anon., 2024)

[bookmark: _Toc164595619]Benefits of internet and social media
The internet and social media provide young people with a range of benefits, and opportunities to empower themselves in a variety of ways. It also develops young people’s self-confidence and social skills. Especially when it comes to networking which is one the most powerful thing about the internet. Well cooperative research centre found that social networking services play a vital role for in young people’s lives even delivering educational outcomes. (Anon., 2024)

[bookmark: _Toc164595620]Strategies to expand your customer reach:  
Content marketing: create engaging and relevant content that resonates with your target audience. This can include blog posts, videos, infographics, and user-generated content.
· Social advertising: invest in targeted advertising campaigns on platforms such as Facebook Ads, Instagram ads and LinkedIn ads to reach specific demographics and increase brand exposure.
· Influencer partnerships.: Partner with influencers or micro-influencers in your industry to leverage their existing audience and increase their credibility to promote your products or service.
· Engage and interact: Actively interact with your audience by responding to comments, messages, and mentions. Conduct Anda sessions, surveys, and contests to encourage participation and increase community engagement.
· Consistent branding: maintain a consistent brand identity across all social and digital media channels to strengthen brand awareness and trust.
· Measurement and Analytics: use analytics tools provided by social media to track key metrics such as reach, engagement, website traffic and conversions. By analysing these metrics, businesses can measure the effectiveness of their social media efforts and make data-driven decisions to optimise future campaigns.
· Case studies: Nike used Instagram and twitter to display user-generated content, interact with customers and promote new product launches, increasing brand awareness and customer loyalty.
· Coca Cola: Used Facebook ads to target specific demographic and areas to promote their products, increasing brand awareness and sales.
Sephora: deployed influencer partnerships and interactive content on Instagram to provide makeup tutorials, beauty tips and product recommendation, increase engagement and sales.
In short, it can state that the power of social and digital media in expanding customer reach cannot overestimated. These platforms offer businesses unprecedented opportunities to reach their target audience globally. By using targeted advertising, engaging content, influential partnerships and consistent branding, companies can effectively reach a wider customer base, increase brand visibility and sales. In addition, the ability to measure and analyse key metrics allows for continuous optimisation of marketing strategies, ensuring maximum impact and ROI. In today’s digital age, the adoption of social media and digital media is not only affordable, but essential for businesses that want to succeed in a competitive market. (Anon., 2024)
[bookmark: _Toc164595621] Impact of social media marketing
Enhanced brand visibility: social media platform provides a global platform for businesses to display their products, services, and brand identity. Consistent and engaging content can significantly increase brand visibility and reach a large audience of potential customers. Targeted advertising: social media platforms offer advanced targeting options that allow businesses to reach specific demographics, interests, and behaviours. This targeted approach ensures that marketing efforts targeted to the most relevant audiences, resulting in higher conversion rates and Roi. Improve customer engagement: social media enables two-way communication between businesses and customers, which encourages meaningful interactions and relationships. Answering questions, addressing concerns, and soliciting feedback on social media can increase customer satisfaction and loyalty. 
Influence marketing: working with influencers or micro-influencers in relevant niches can strengthen a brand’s reach and credibility. influencers often have dedicated and engaged followers who trust their endorsements, making influencer marketing a powerful tool for reaching new audiences. data analytics and insights: social media platform provide businesses with powerful analytics tools that provide valuable insights into audience demographics, engagement metrics and campaign effectiveness. BY analysing this data, companies can make informed decisions and optimize their marketing strategies to achieve better results. Enhance virality and trending: social media can popularize content, spread quickly across various platforms, and reach millions of users in an abbreviated time. using trending topics, a viral content can significantly increase brand visibility and engagement.
Competitive advantage: businesses that use social media marketing effectively aften gain a competitive advantage by staying relevant, adapting to customer preferences. (Inc, 2023)

[bookmark: _Toc164595622]CONCLUSION:
Social media has opened many businesses and through social media various things are happening rapidly, school, university, individuals, politicians, all over the world are using it for their marketing, communications meeting people etc.
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