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Organisational culture is the traditional and customary way of doing things, it is the set of shared values, beliefs, and behaviours that guide how people in a company work together, make decisions, and achieve goals. It affects leadership, teamwork, ethics, and how well a business responds to change. A strong culture helps employees understand expectations and work towards a common mission, while a weak or misaligned culture can block progress and innovation.
This report looks at the culture of John Lewis Partnership, a well-known UK retailer that owns department stores and supermarkets. John Lewis is unique because it is employee-owned staff are called “Partners” and share responsibility for how the business runs. Its culture is based on integrity, empowerment, excellent service, and sustainability, which shape its decisions and long-term plans.
The report will explore:
· What John Lewis’s culture looks like in everyday work
· How culture affects its structure and decision-making
· How models like Schein, Hofstede, and Handy help explain its culture
· How culture helps the company respond to external challenges
· What cultural barriers might slow down change or innovation
· How culture influences performance and ethical behaviour
The goal is to assess how effective John Lewis’s culture is and suggest ways to strengthen it for the future.
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John Lewis has a unique and people-focused culture. Because it’s employee-owned, staff are called partners and have a real say in how the business runs. This creates a strong sense of trust, fairness, and teamwork across the company.
The company’s main purpose is to make its Partners happy through meaningful work in a successful business. This goal shapes how decisions are made and how employees are treated. It also helps build strong relationships with customers, who feel valued and respected. (Geraghty, 2025).
John Lewis’s culture is based on seven key values, including:
· Being honest with customers
· Acting with integrity in business
· Supporting local communities
These values are part of everyday work and help guide how the company behaves. For example, most employees say they enjoy working there, and most customers say they feel appreciated when shopping.
Research also shows that employee-owned businesses like John Lewis tend to grow faster and create more jobs during tough times. This shows how a strong culture can help a company stay successful even when the economy is struggling. (Storey and Salaman, 2017).
Overall, John Lewis’s culture helps it perform well, treat people fairly, and stay true to its values.
John Lewis Partnership’s culture strongly supports ethical behavior and social responsibility. As an employee-owned shared business, it promotes fairness, transparency, and care for stakeholders. The company’s code of ethics guides employees to act with integrity, treat customers respectfully, and support local communities (John Lewis Partnership, 2025). This culture encourages ethical sourcing, fair wages, and inclusive practices, which help build trust and long-term loyalty. According to Mullins and Christy (2016), ethical values influence motivation, job satisfaction, and decision-making. 
At John Lewis, these values are part of everyday work from how products are chosen to how staff are treated. The company also shows environmental responsibility by reducing waste and supporting sustainable suppliers. These actions reflect a culture that goes beyond profit and focuses on doing what’s right. By embedding ethics into its culture, John Lewis strengthens its reputation and creates a positive impact on society.

[bookmark: _Toc213597636] Influence of Culture on Structure and Decision-Making
John Lewis Partnership’s organisational culture is deeply rooted in shared ownership, fairness, and ethical values. Because all employees are co-owners, known as “Partners,” the company has a flat and democratic structure. This means that instead of decisions being made only by top managers, employees are actively involved through councils and forums. This structure encourages open communication, shared responsibility, and a strong sense of belonging.
The culture also shapes how decisions are made. Choices are guided by values like honesty, integrity, and sustainability not just profit. For example, the company often invests in ethical sourcing and community support, even if it costs more. Employees are regularly asked for feedback and ideas, which helps the business stay connected to what’s happening on the ground. This inclusive approach also makes it easier for the company to adapt to changes in the market or economy, because staff are already engaged and informed. (John Lewis Partnership, 2023).
Theories like Schein’s model help explain this culture, as John Lewis shows all three layers: visible practices like Partner forums, shared values such as fairness, and deep beliefs such as collective ownership (Schein, 2010). Handy’s model also fits, as the company blends role culture, with clear responsibilities, and task culture, which emphasises teamwork and problem-solving (Handy, 1999). Studies of the John Lewis Partnership confirm that its culture shapes both how the company is built and how it makes decisions, creating a workplace that is ethical, inclusive, and built for long-term success (Storey and Salaman, 2017).
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To identify the organizational culture at John Lewis Partnership, several key frameworks can be applied. Schein’s model reveals three levels of culture: visible artefacts such as the use of the term “Partner” and collaborative team practices; espoused values like fairness, empowerment, and service excellence; and deeper assumptions, including the belief that employees should co-own the business and be treated with respect (Schein, 1990).
Handy’s typology further helps classify John Lewis’s culture as a blend of role and task cultures, where clear responsibilities are balanced with teamwork and problem-solving (Handy, 1993).
Hofstede’s cultural dimensions also highlight the company’s low power distance, collectivist approach, and employee‑oriented values, reflecting a culture that values equality, cooperation, and wellbeing (Hofstede, 2010).
Additionally, Johnson and Scholes’ Cultural Web illustrate how stories, rituals, symbols, and power structures reinforce the company’s inclusive and ethical culture (Johnson and Scholes, 1992). Together, these models show that John Lewis fosters a collaborative, value driven environment that shapes how employees behave, interact, and contribute to the organization’s success.
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The John Lewis Partnership draws on its inclusive, values‑led culture to navigate external pressures such as competition, regulation, globalization, and digital transformation. As an employee‑owned business, its structure encourages staff involvement and ethical behavior, enabling the organization to respond effectively to market shifts and evolving customer expectations (John Lewis Partnership, 2025; Storey and Salaman, 2017). 
For instance, when facing growing competition from online retailers, John Lewis leverages its strong customer service ethos and Partner feedback to refine its offerings. Its commitment to fairness and sustainability not only ensures compliance with regulatory demands but also strengthens public trust, while ethical sourcing demonstrates adaptability to global supply chain challenges. 
Denison’s Traits Theory provides a useful lens for understanding how culture underpins performance: involvement through Partner councils supports responsiveness to competition, consistency through shared values reinforces regulatory compliance, adaptability through staff and customer input drives digital innovation, and mission through a purpose‑driven approach sustains long‑term resilience (Denison, 1990). Taken together, these traits illustrate how John Lewis’s culture equips the organization to remain ethical, competitive, and responsive in a changing environment.
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The John Lewis Partnership has built a culture grounded in shared ownership, fairness, and teamwork. This approach has supported its long‑term success, but it can also act as a barrier when rapid change is required. Because decisions are made collectively and values are deeply embedded, the organization sometimes struggles to respond quickly to challenges such as online competition or declining profits (Tasoulis, Papachroni and Heracleous, 2023). 
Over time, the Partnership has preserved much of its traditional culture, which demonstrates a reluctance to alter its identity and can limit agility. Denison’s Traits Theory suggests that effective organizations balance involvement, consistency, adaptability, and mission (Denison, 1990). 
John Lewis performs strongly in involvement and mission, but adaptability is weaker, which slows its response to external pressures. Although the company has attempted to modernize through investment in digital tools and by reviewing its business model, these initiatives have progressed cautiously. This shows that while the culture reinforces fairness and teamwork, it can also constrain the speed of organizational change.
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Organizational culture plays a decisive role in shaping performance because it influences how employees behave, make decisions, and collaborate. At the John Lewis Partnership, the culture of shared ownership, ethical values, and teamwork fosters trust, motivation, and commitment among staff, which in turn strengthens customer service, employee engagement, and long‑term loyalty (John Lewis Partnership, 2025). This demonstrates a clear link between culture and performance: when employees feel valued and involved, they are more likely to deliver high standards and remain committed to the organization. A positive culture also encourages innovation and adaptability, both of which are essential for competitiveness in a rapidly changing market.
Denison’s Traits Theory highlights that, high‑performing organisations balance involvement, consistency, adaptability, and mission (Denison, 1990). John Lewis shows strength in involvement and mission through Partner councils, clear values, and a purpose‑driven approach, which supports productivity and alignment with strategy. However, adaptability is weaker, as slow decision‑making and resistance to change can limit innovation and responsiveness. The Organisational Health Index (OHI) reinforces this point by showing that performance depends on how well a company aligns, executes, and renews itself (McKinsey, 2024). John Lewis’s culture supports alignment and execution but needs greater flexibility to renew effectively.
Overall, the impact of culture on performance is twofold: it drives trust, engagement, and long‑term success, but if it becomes too rigid, it can act as a barrier to innovation. This evaluation shows that while John Lewis’s culture has been a source of strength, balancing tradition with adaptability is essential for sustaining high performance in the future.
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Summarise key insights from the report and offer any final thoughts or recommendations regarding cultural management.
This report has explored how John Lewis Partnership’s organisational culture
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