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Today we are going to look and compare two international hotel companies, Moxy and Six Senses, both cater to different audiences. Moxy leads with the thought that guests are at the centre of the experience and lean away from the traditional style of hotels. Where every hotel in each area looks the same Moxy goes against the norm and each hotel is quite different from the other. Moxy's target audiences is millennials, and they strive and hit their target to draw them in each time. The second hotel we are going to compare Moxy against is Six Senses, Six senses is a more well-being lead hotels, with self-care made a priority and most if not, all hotels having their own spa. Six Senses target audience is the wealthy elder working person, who looks forward to time away from work and has a relaxing break, free from noise and clutter. 
As Moxy's target audience is the younger generation, they tend to lead towards more to social media and the digital approach as most if not all millennials are online. Moxy is very stylish and is perfect background to take pictures that can be uploaded to social media. Their moto is “play on at the Moxy” which tells you all you need. That this hotel is catering to the young and playful. Their rooms are small and stylish. As they are used for the millennials to crash after a night out. As read from their website “complimentary cocktail to go along with your room key” They differ from their competitors because they offer value for money with that extra luxury, most of their chains are situated near to city centres. Their current goals are to keep on doing what they are doing in attracts the clients they do and gaining a returning visit. The workers that offer services are also younger people, they also look presentable and will always give clients the best places to go on a night out. What makes them different from cheaper brands is the service they offer. They differ a lot from the other places within their price bracket such as Travelodge. As their rooms are considerably basic compared to those at Moxy's. This place gives good and fun vibes. Six Senses leads towards the wealthy elderly people, so your business owners, finance workers that type of clientele. Their whole strategy is based around well-being and taking time out and taking care of yourself, as their target audience is older wealthy people then tend to use newspapers, local advertising such as radio and have recently in the last few years opted to advertise on social media platforms. Historical Six Senses have offered services mainly towards the wealthy older clients but as they started to branch out into countries like China they have changed their style and course of advertising, “Id remiss not to mention the importance of China and we are very excited about opening our stunning property in Yangshun in 2019” With the expansion into none EU countries their style has to change. As many of their clientele are returning customers and have booked and grown with the brand within the UK and Europe. Their advantages are the countries in which they offer their services they are luxury destinations and have an idyllic scenery. Their current goals are to venture out into other countries and  regain their returning customers. Their workers are softly and well-spoken and offer an in-depth knowledge on how to keep your body healthy and encourage use of the spas and onsite relaxing classes such as yoga. They do not think they lack anything the only way they could drive more customers to them would be to price their services lower, and with the quality of services they offer that would most likely have a knock on affect to the service they currently offer. To gain more of the same clients that could offer leaflets to higher range car companies and also offer them in places like Waitrose. As the type of clients that attend this hotel would shop in the higher quality places as they have the money.
Now to investigate the marketing mix of both strategies, Six Senses is a luxury brand that targets the wealthiest of people. Their product is exceptionally clean cut and stands out against other brands in their area of field. Their hotels differ across each location and two are never the same but the quality and eye to details remains perfect. Their brand is geared towards healthy and mental well-being, they run yoga classes as well as having spas on sight which you are encouraged to use from the time of arrival. They offer a concheier service and can request anything at an extra cost of course. Their customer service is at the higher end of the scale hence the prices they charge for rooms and services. They offer freshly cooked meals and carter to all types of clienteles including different religions regardless of the location. Six Senses hotels are rated 5 stars across the board, most of their returning clients are spread by word of mouth. Now wenwill look at Moxy's brand, geared towards the millennials their hotels offer a faster pace of living, with amazing bars and food outlets. They are the perfect space for millennials to upload pictures of their favourite drinks to social media. “Moxy hotels are affordable fun and endless adventure in the hippest of destinations” Moxy is created for the youthful. Featuring small but smart rooms and vibrant social spaces. The brand identifies as stated is for the younger generation. They also offer superior quality customer services and offers drinks and food to rooms, although they do encourage clients to use the social spaces they provide. Customer services rated good on online search engines. Their value for is also decent, they offer smaller rooms so they can pack more rooms into spaces, hence their pricing system. They targeting strategy is not much different from the other to be honest. They both have an organic returning customer. Most of their clientele rebook as the service they are looking for they get from their chosen hotels. Moxy encourage clients tag themselves on places such as Instagram which acts as free advertising. When looking at Moxy's tags on Instagram they show a very party fun loving way of life. Drinks games and younger people having fun. Six senses run a similar thing, but they do not actively encourage their clients to tag them as such. When looking at the tags on Six Senses pages their tags are hugely different and include picturistic photo is of tropical islands and a very peaceful calming way of life. The two brands are vastly different in that senses with the audience that they target. If you are looking for a fun time which looks loud and exciting then book into a Moxy hotel, but if you are looking for a more peaceful break and wish to escape from the hustle, bustle of the world, and have the money then book into a Six Senses hotel.
Now we are going to look at the targeting and positioning of the two different companies, first we will look at Moxy. Moxy’s traffic has recently “dropped by 18.15%”  this could be due to the cost of living or other things could factor in. The countires which Moxy has the highest visitors is America, United Kingdom and Germany. With the outlook that Moxy has this isnt surprising. Moxy’s “main revenue is  direct at 20.08%, referrals stand at 9.88% and the highest revenue is organic search 68.35%”. Looking into Moxy’s satistics they would suggest that as the younger generation are a lot more last minute and don’t have much time for planning as their direct booking sits at 20.08% which seems on par with other cheaper hotels in their range. Also their organic search seems to be high also, this leads us to believe that when people book into the a Moxy hotel they know what and where theyre looking for. When looking at similair.com theyre didn’t seem to be much information compared to Six Senses just the overall figures. Next up Six Senses, Six Senses “global ranking has increased from 125,305 to 137,041”. They differ from Moxy in where their popluarity comes from, Their highest places visited are where some of the most beautiful beaches and tranquil places there are on Earth such as United States, India and Vietnam. They also hold statisics on males and females, “more males tend to visit Six Senses at 51.12% and women sit at 48.88%”. “The largest age group is 25-34 year old.”
As stated we have found that Moxy grabs its audience from the younger generation and works with the young people and encouranges their visitiors to tag Moxy, a quick look at their instagram will show you the dream life of the young millenial. The place is fun and upbeat and they have amazing customer service and their staff know where all the craziest places are to be. They can also point you in the right direction to find the best food places. Six Senses leads towards the more wealthy client and offers bespoke get aways in the most beautiful places. Six Senses really offers the most relaxing holidays with your health and well-being included in the price. The care and pratical outlook they have on the substainability of the planet really makes you take notice of them. Any stay with them would be worth the money. 
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