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	Introduction






Le Relais & chateaux Nuku Hiva pearl resorts, having 20 bungalows divided into three different categories.
Located between the sea and the mountains, majestic mountains profiles, sublime lagoons, reef islets called Motus whit immaculate sand or silent bays,
The French Polynesia Island of Nuku Hiva is an extraordinary part of the world where a traveller can be as far from the crowds as its possible to be.
Set on the hillside in a lush tropical garden and offers an unobstructed view of TAIOHAE BAY. The overall flow of the resorts is great, the main lodge is spacious but still feels intimate.
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1. Marketing Mix –

Product – the features and appearance of the features and appearance of good service available at hotel different activities are being organized by the hotel giving opportunities to discover the island and the history of it.




Price – prices from £237, they also depend on categories and rates
Garden view bungalows from $414.00
Bay view bungalow from $449.00
Premium bungalow from 496.00
This rates per night depends on a double currency also applying 20% to 30% discounts of minimum 4 to 5 nights.




Place – made of 12 islands only six of which are inhabited. The Marquesa's islands native name is Henua Enena or land of men. 
Nuku Hiva is the largest island and the archipelagos administrative capital.




Promotion – 

The Marquesa's islands are in a different time zone than the other islands of French Polynesia. The official language is French everywhere in French Polynesia. However, between themselves most often speak Marquesan which differs from Tahitian. (“Le Nuku Hiva by Pearl Resorts - 3* lodge in Nuku Hiva ...”) Marquesan is recognized as a regional language of France and subdivided into two distinct dialects from the northern and southern groups of islands 





















2. The Marketing Environment (Micro-SWOT) – 




STRENGTH - daily air links, sanitary service, banking service, small family hotels offered by Marquesan still totally imbued, a classified hotel overlooking the bay and village of Taiohae, a show of culture and nature, following Melville's track in Taipinai valley, incredible dives. 
The mystical island. (3 good reason to stay in Niku Hiva) page 178 to 183.




WEAKNESSES - average daily rates, occupancy, event activities, revenue per available rooms.





OPPORTUNITIES –unique luxurious experience, offer free cancellations and full return up a few days just in case any inconvenient. Lots of activities in the island for families and particular activities. like biking, hiking, horse riding and more.
  





TREATS – tris paradise place is one of the remotes places on the planet, 1 of 10 words most beautiful islands, dining under the stars also natural wardens.
Wonderful waterfalls rushing down the basalt rock, forbidding mountains, archaeological sites and breath, taking panoramas, this is richness of island, magical lovely if you are a nature lover. 
 









3. The Marketing environment (Macro) PESTEL – 



      POLITICAL – current tax policy in Nuku Hiva French Polynesia has Created economy Many other French Possessions. Its legal status is that of an overseas department or territory. (“What type of government does the French Polynesia have ...”) The Constitution provides for our unicameral legislature, The French Polynesia assembly, which is elected by universal adult suffrage and choose countries President from among its members. The head of government is the. President of Pauline Asia who is helped by a cabinet called Council of Ministers.



 ECONOMI - The economy in French Polynesia. 2% (2015 Est) Current account off $207.7 million
main industries are the main one is tourism, pearls, agriculture owning, handicrafts and phosphates.

SOCIAL - Many elements of traditional Polynesian culture and arts, such as dancing, music, tattooing, region, disappeared in large part under the influence of missionaries, who began arriving in the latest 18th century and suppressed the traditional culture. It's also been miss presented and to expand reduced to a short of folklore by the romantic image that Europeans adopted.

TECHNOLOGICAL – level of innovation tech 4 islands, smart Polynesia, digital project context, 
Internet availability ACI internet connection, association, SME, digital inclusion, digital grant.
Technology change, digital business project content, ministry of charge in digital, Ape Tahi app, hiking app, cultural experience app. Ministry of tourism (31 March 2021) page 1 to 16.
 
LEGAL – health and safety recommendations and sanitary guide, provide in awareness program including information about covid 19. Consumer safely in 2020 the events were cancelled due to the pandemic, and in 2021 has organized the first virtual edition of allowing sellers. Ministry of tourism (31 March 2021) page 14. 

ENVIRONMENT – the best times to visit Nuku Hiva are October 1st to 21st or October or December 10th to December 30th (the national oceanic and atmospheric administration).










4. Creating Customer Value & Engagement – 

Connectivity after price and location mays may very well be the most crucial factor. Excellent value, mobile check-in and check-out, authentic service, sustainability, emotional connection. (“What Do Guests Expect from Their Accommodation Provider ...”)



“In a hotel, guests expect a comfortable bed, a good shower, clean rooms and corridors, a reliable Wi-Fi connection and complimentary toiletries.” (“What do hotel guests expect?”)
Also, people what do they problems be resolved at soon Is possible.

A few examples of costumer's expectations are. Speed, authenticity and care.








5.  Effective Use of digital Marketing – 200 words

Most effective digital marketing channels. “All digital marketing channels play a role in the solution for a business and harmoniously play off one another.” (“EFFECTIVE DIGITAL MARKETING CHANNELS FOR YOUR BUSINESS GROWTH”)
Video marketing, email marketing, content marketing, social media marketing and SEO and PPC. All this depends on how you use it t could be the best friend or the worst enemy.

Digital marketing is the most powerful form of marketing. Using digital marketing tactics is the most cost-effective way to market your business. Digital marketing is the most measurable form of marketing. One of the greatest benefits of digital marketing is that it allows you to target your ideal buyers. (“Top 10 Benefits of Digital Marketing - LYFE Marketing”)



 Google has suggested a more insightful model as part of its micro moment strategies. This strategy has uncovered five separate phases that travel customers flow through: (“9 Effective Hotel Digital Marketing Strategies to Increase ...”)
Dreaming – the customer wants to get away, but they don’t know precisely when or where. Captivate and inspire them rather than trying to sell to them Planning – the customer is actively researching. This is the moment to focus on your USP – specific features which make you a better choice than your competitors. (“9 Effective Hotel Digital Marketing Strategies for Direct ...”) Booking – the customer is ready to book but may need to be convinced. Fear of missing out, customer reviews and time-sensitive offers can help seal the deal. Experiencing – gone are the days of carefully planned itineraries. Now guests can research and book on the go. Add value by offering ideas and activities during the stay. Sharing – the customer shares their experience via social media and review platforms. Sharing user-generated content can make guests feel valued and encourage others to book. (“9 Effective Hotel Digital Marketing Strategies for Direct ...”)








Conclusion – 








In conclusion of the marketing strategy the purposes were to show the function plan. Proper guest service approach was very essential in the hospitality sector. Also included in this project was a discussion of the variety of hospitality services and facilities availed in relation to the changing nature of customer expectation.
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