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I. Introduction
 Marketing blogs are considered as a content which is written on internet in order to facilitate different customers. The marketing blogs are effective way of passing crucial information about company's products and services.In the profesional and organisational life, it is essential for marketing management of a company to perform writing of effective blogs for systematic growth of company (Assis, Ferreira and Andrade, 2020). In the recent times , the importance of marketing blogs is increasing day by day in corporate world. Most of the successful international and national companies in the marketplace focus on writing blogs for the customers in order to target them for product selling. In the era of stiff competition between different companies, it is main function of a business to focus on blog writing. In this project example of BENUGO LIMITED Company is taken into consideration which was established in the year 1998 in London, UK. The company now is based in 300 THAMES VALLEY PARK DRIVE, READING,UK and believes in providing world class products and services.


II. Main body
In the field of marketing, it is always crucial function of marketing management to focus on developing and identifying target audience. Target audience of BENUGO are working class people in the high road cafes, families with kids coming to the London Zoo and parks. Big corporate companies when it comes to in house catering or corporate conferences, lunches, dinner parties. Part of BENUGO does Events : weddings, birthday parties and many more.

In the following blog there are posts about Benugo. “Good food for good people”

1. “Great services, great experience”

"Benugo offer great, simple food with friendly efficient service. When Benugo was founded in 1998 we had a vision of not just created superb, natural food, but of giving London something that was a real experience. This vision is still true today. The Benugo brand now stretches from our own award-winning high street stores to concession within some of the world's largest and most respected corporate organisations and public spaces."
Ben Warner, Founder 
It does matter what your needs are. That is why at Benugo there are wide range of services to customers. From private bespoke menu dinners to big corporate parties. From high end prices to high street unbeatable cup of coffee and handmade cake. 


2. “Price strategy”
This is a method for determining the price of a product or service.
Segments, resource consumption, ability to pay, market conditions, competitor actions, trade margins, input cost, demand and supply and other factors are all considered in a pricing strategy. As analysed by Kotler and Armstrong (2016) it is aimed at a certain group of clients as well as competitors.
Benugo has been making Londoners their morning coffee for over 20 years, whilst supplying them the option of hand baked cakes and tasty homemade lunches at the same time.
      There is big variety of products and different prices to choose from.


3. “Place strategy”

As per Kotler and Armstrong (2016) the process of making products and services available to business and target customers for buy , consume or use is known as place strategy. 
Benugo uses multi-channel distribution strategy to fulfil customer's needs and requirements. 
Benugo is founded by brothers Ben and Hugo with their first cafe in Clerkenwell in 1998, which is still open in the same location today. Since then Benugo operates more than 15 high street stores and station espresso bars, 50 business and industry locations in London, Manchester and Edinburgh. In addition to the high street business, Benugo also runs the cafes and restaurants in a number of public spaces, including the Victoria and Albert Museum. The company provides catering facilities in the Natural History Museum, The Science Museum and most recently The British Museum and Wellcome Collection in 2012 and 2013 respectively. In 2013, Benugo began planning a bar and café at the English National Opera. As of 2015, this development is not yet complete.
Benugo also operates ten restaurants in or next to other cultural and public spaces including at the Museum of London, the Bishopsgate Institute, in Hyde Park, at Westminster Abbey, at National Museums Scotland and in Lincoln's Inn Fields.



4. “Event marketing”

Benugo partnered with the House of St Barnabas in 2013 to run the club and restaurant as a way of supporting the charity's work. The charity helps former homeless men and women gain marketable skills to get them back into sustained employment in the hospitality industry. Benugo support their Employment Academy with courses in customer service, food commodities, barista skills, food safety training and hospitality knowledge.
Benugo also have taken part in the Islington Play Association Playday on the 7th of August 2019 at Paradise Park London. It is free event for the whole family. Benugo and their charity partners Kitchen Social and Reynolds provided healthy meals, water and a range of social development activities during the holidays to support children from low-income backgrounds.


5. “Good food solutions”

Benugo is to be collaborating with the Turner Prize 2021 nominated cooking sections on the long term becoming CLIMAVORE project and introducing new menu items using ingredients that can restore the planet. 
Becoming CLIMAVORE sets out a new way of eating in response to the climate emergency that has seen weather change and food prediction geared towards traditionally seasonal foods always being available. It's about reducing destructive and intensively framed ingredients and replacing with regenerative product.
At Benugo farmed salmon has been removed from menus in participating locations. And there are two new tasty products introduced:
- CLIMAVORE ocean greens wrap; 
-CLIMAVORE grains salad;
They are available to purchase at Benugo in a number of the UK's most cultural institutions across the UK. To find more about CLIMAVORE head to climavore.org 

6. “Promotion strategy”

This is a strategy that informs people about product or service. The goal is to raise awareness, attract attention and persuade consumers to buy the product over others. It clearly explains why they need to buy the product and why they should spend that price to buy it.
Benugo promotes its products to the target audience through social media marketing and digital ad campaigns.
They make sure that all communications are consistent and that the company's message is conveyed in a way that is compatible with its values, image and goals. 



7. “Sustainable choice”

From the 1st of December 2021 all coffee served at Benugo is carbon neutral. They have collaborated with climatepartner to create illustrated menus showing the carbon footprint of the most impactful drinks so you can make an informed choice, swapping for a less impactful cup should you wish to. Benugo have calculated the whole carbon footprint from the raw ingredients and their transport right up to the milks we add, the grinding itself and the takeaway cup. They are offsetting all carbon emissions trough verified carbon avoidance, reduction and removal projects. 
Also, the Benugo's espresso blend is brewed with beans that are 100% Rainforestalliance certified.


8. “Benugo is part of a bigger family”

Founded as a small High Street cafe in Clerkenwell , London in 1998.
In 2008 the investment company WSH ( Westbury Street Holdings) a contract catering founded in 2000 bought an interest in Benugo.
WSH owns Baxter Storey, Portico, Caterlink, Holroyd Howe, Benugo and Searcys. Alistair Storey is CEO of WSH. He has been awarded the Lifetime Achievement Award at the Cateys 2021.


9. “Advertising”

While some companies are throwing tons of money for advertising, Benugo have Justin and Hailey Bieber strolling the London streets with Benugo coffee cups in hand. What a better way to tell the world about their recently-launched carbon neutral coffee ? Have Justin model it for you and British Vouge to write about it. 



10.  “Public Relations”

Benugo sell 1.1 milion litres of water a year.Life water is an Ethical bottled water brand that supports their partner charity drop4drop, getting clean water to communities in need. For every bottle sold here they pay for 1000 litres of water to be brought to communities in need around the world.
Since starting selling Life Water in 2010, sales in Benugo have funded 20 clean water projects.With support of its customers Benugo have given almost 19000 people access to clean water by funding water wells in their communities.That gives women more time to work, children more time to go to school and improves hygiene for everyone.




III.   Conclusion:

[bookmark: _heading=h.gjdgxs]From the above stated it can be concluded that marketing blogs play a major role in development of a business by increasing sales and turnover. It can be concluded that it is major responsibility of marketing management to hire IT skilled workers and professionals for writing precise marketing blogs. The above concludes the role played by marketing blogs for business development and revenue increase.  Also the vital role of marketing blogs in facilitating communication mix of companies. Marketing blogs are the major sources of passing information 
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