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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Loads fairly fast ,but layout feels dated.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: A few pages ,easy to move between using the menu.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No, only by calling or emailing.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: make online booking available for customer . An online booking system allows customers to schedule appointments or reservations at any time of day, rather than only during business hours. This is particularly important since many customers prefer booking in the evening. ,clearer prices, and mobile optimisation.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Simple design ,looks better on desktop then mobile.


	Question 2b - How does the website use imagery, video and colour?


	The website uses a limited number of images , mainly showing the spa facilities and treatments. There are no promotional videos to enhance engagement. The colour is soft , which matches the spa relaxing theme , but makes the site feel slightly plain . adding some images would make the website looks more pleasant.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, there is no online chat tool on the site. Online chat allows businesses to engage with visitors in real-time, answering questions and addressing concerns immediately. This interaction increases customer satisfaction and often leads to higher conversion rates (Smith, 2022).
This reduces costumer convenience as there is not immediate way to ask questions. Visitors must rely on phone or email , which may discourage quick enquiries and reduce overall effectiveness in costumer support. 


	Question 2d – How effective are the social media links on the website?


	Answer: Social media links exist but aren’t very visible or active.
They are small and places in less noticeable areas making them easy to miss .
Including social media links allows customers to interact with the business beyond the website. Businesses can engage in real-time conversations on platforms like Twitter, Instagram, or Facebook, fostering deeper connections and loyalty (Hughes, 2021).

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Services are shown but there’s lack of detail and prices clarity.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Reviews are shown online but not all are recent. I don’t think its updated,


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Positive reviews and friendly staff show high-quality service.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices partly shown and seems fair for the service they provides, also compare to other business that provide similar services.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Spa Harborne

	
	2.Massage 

	
	3. Beauty treatments Uk

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
No, the website does not appear in the top ten Google results for these searches

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer.

	Answer: Yes, websites continue to be essential for business in the Uk as they provide a trusted source of information and help establish credibility. Many costumers search online before making decisions ,and a clear well designed website can advise whether they choose to engage with a business . A professional website gives a spa business credibility. Clients expect to find a website with information about treatments, prices, and contact details. Without one, customers might question the legitimacy of the business (Hughes, 2021).


	
Question 5b-If you were to make one recommendation about how to improve the website of your chosen company, what would it be?Why have you suggested this improvement?

	Answer: 
The main recommendation would be to introduce an online booking system directly on the website. This would give customers the chance of scheduling appointments anytime without having to call which can save time. And interact more customers.



Reference List 
	Citikey. (n.d.). Eden Spa. [online] Available at: https://citikey.uk/display/eden-spa-ET7B5 [Accessed 10 Aug. 2025].
Hughes, R. (2021) How Social Media Drives Customer Engagement for Businesses. New York: SocialTech Publishers.
MapQuest. (n.d.). Eden Spa. [online] Available at: https://www.mapquest.com/gb/england/eden-spa-513968212 [Accessed 10 Aug. 2025].
Smith, J. (2022) The Role of Online Chat in Enhancing Business Websites. New York: BusinessTech Publishing.
Treatwell. (n.d.). Harborne Spa Clinic. https://www.treatwell.co.uk/place/harborne-spa-clinic/




