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	Student Number
	2429418
	Student Name
	Rafal Boguszewski

	

	Website Chosen 
	www.highfieldedgbaston.co.uk

	Insert hyperlink to website
	https://www.highfieldedgbaston.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 
Hotel website loads very quickly, almost instantly. I did not experience any delays. On first impression it looks amazing.

	Answer:
Hotel website loads very quickly, almost instantly. I did not experience any delays. On first impression it looks amazing.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes, it has many subpages. Main ones would be a “menu”, “book table” and many more. Those are clear and easy to navigate. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, customers have easy to navigate booking system, you can book a table, room and have wide choice of navigation.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
I cannot really fault this website on anything, there only improvement I would suggest is direct navigation link, that would take you to Map application 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
Website looks very professional. It is done o modern style. Uses very eye-catching font. Mobile version its capable of rendering same feeling g as computer one. Website is very well optimised for both types of devices. 


	Question 2b -  How does the website use imagery, video and colour? 
The only expression I can use is wow, website is beautifully balanced. Colour scheme is well chosen and appropriate for services offered, it creates worm feeling. I did not come across any video links. 


	Answer:


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
There is no chat tool available, however telephone number and e-mail links are provided.

	Question 2d – How effective are the social media links on the website?


	Answer: 
I am not entirely sure how effective the links are; however, two social media links are provided. Instagram and Facebook both placed at the bottom of webpage

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The wide choice of services provided by this hotel are clearly explained and easy to understand. Each of the options in wide selection is clearly priced and described. 

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Again, this website is great in providing this, both, thru social media links and direct link to review is available. Yes, the are up to date. 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Where do I start? Company is very clear with their prices, policies, times and offers. I would stay at the hotel and eat with my family at their restaurant. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are representing quality of services. These prices are very reasonable, on quick research is easy to determine that they similar to leaders of the market such as AllAccor  

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. hotel 

	
	2. restaurant

	
	3. weekend

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
No 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
A well-designed website gives businesses legitimacy. Consumers and clients often view a business without a website as less trustworthy or outdated. In the UK, where online comparison and research are common before purchases, having a website adds professionalism and visibility.
In the digital age, customers expect businesses—whether a local café or a nationwide service provider—to have an online presence. A website serves as a central hub where customers can find essential information like contact details, services, pricing, and FAQs.
Websites provide valuable data on visitor behaviour. This data helps UK businesses make informed decisions about marketing, customer needs, and product development—giving them a competitive edge.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
Again, would be unfair to fault this company on the services they offer on the websites both mobile and computer. Perhaps I would say that this is a model company. Someone to take an ideas from their business structure. 
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