Digital skills 
[bookmark: _8hhcant8z1eg]Social and Digital media 


[bookmark: _kt5y4m4swc6v]

Table of Contents
Introduction	3
Importance of social media and digital media	4
Strategies for using social and digital  media	5
Challenges faced in using social and digital media	5
Conclusion	7
References	8




[bookmark: _Toc181112509]Introduction 
Social and digital media have been regarded as the emerging source for reaching a broader customer base. A wide range of customer behaviors are associated with online platforms, which have initiated businesses to adapt digital marketing strategies to reach their targeted customers and harness their potential. The report is based on learning about the impact of digital and social media in reaching out to wider customers. The strategies and challenges associated with enhancing its reach will be analysed. 
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Enhanced accessibility
It is associated with making it easier for its users to reach and use something. In association with social and digital media, enhanced accessibility helps businesses to connect with a wide range of populations on online platforms (Rana et al., 2020). This widespread coverage is the biggest advantage for businesses as it provides them an opportunity to reach out to a diverse range of clients and buyers. There are platforms like Facebook, Instagram, Twitter, and email that help share targeted content with customers all across the world. Traditional media can be expensive and only penetrate a limited reach unlike digital media is a direct communication tool with the intended audience at rather lower costs.
Targeted Marketing
It is associated with the strategic approach that deals with delivering refined advertisements to a specific group of customers based on their interests, online, and demographics. By effectively using the data available on digital platforms such as Instagram, Facebook and Google, the business will be able to segment its targeted customers into distinct categories such as gender, age, purchasing habits, and locations. As per Statista 2023, over 4.9 billion people are adopting social media all across the world (Rana et al., 2020).  This helps the companies to design ineffective messages that meet the demand and preferences of their targeted customers, upgrading the likelihood of conversion and engagement. Advanced targeted marketing could also help the advertiser to reach the users who have interacted with the brand previously which in turn helps in retaining their customers along with enhancing the effectiveness of campaigns.
Customer Communication
One of the benefits of social media is the open communication between the brands and the consumer. This dynamic also contributes to the build-up of community and customer loyalty as customers can comment, message, and post to companies. Addressing the questions and comments can ensure better and more trusting relations with the target audience, improving the image of enterprises and stimulating word of mouth. Social media provides business to enhance open communication among their customers which helps in identifying the current trends along with customer tastes and preferences.
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There are various strategies to enhance social and digital media.
Content Marketing
Content marketing is regarded as a powerful technique of getting in touch with audiences through providing content that is informative as well as useful. Some of the communication tools that help businesses develop quality content alerts include Blogging, Video, Social Media Posts. As per Hubspot, businesses believe that blogging is 13 times effective in achieving a positive ROI (Perifanou et al., 2021). When making their offerings attractive to customers, companies must present them as being from market leaders.
Influencer Marketing
Influencers are related to those people who have large accounts on social networks. It is really an efficient approach to extend brand awareness among its targeted customers. Influencers control large followership, which helps in enhancing brand recognition among their followers (Perifanou et al., 2021). For instance, a skincare firm can work with beauty influencers for to endorse their products in the form of videos or blogs, which in turn will allow the firm to access the influencer's audience base.
Social Media Advertising
Sponsored posts on different social media sites is a useful approach to additional exposure for a business. Facebook, Instagram and Twitter have several ad types, sponsored content ads, story ads, and video ads that help the business to enhance their marketing strategy as per their clients needs and demands. Ad platforms can be used alongside A/B testing where businesses test out which specific ads work best for their target market and improve the overall performance of the campaign. The advantage of engagement and conversion rate tracking through the analysis is that advertising strategies may be fine-tuned on a regular basis.
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 Intense Competition
Due to the rise in the adoption of digital platforms, more organisations activate themselves on social media platforms, it becomes complicated to capture the target audience's attention. A brand has to bring something new or interesting all the time in order to get cut through in the clutter. The brand faced much competition in delivering an effective message for its brands to attract customers' attention and engagement. 63% of brands believe that standing out has become one of the biggest challenges (Boulianne and Theocharis, 2020).
Managing Negative Feedback
On most occasions, feedback that is given on social media platforms is open to the public. Sometimes being negative could have an adverse impact on the brand image. Companies need to find ways how to effectively respond to complaints and be proactive in maintaining and enhancing a positive image online.
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Social and digital media aims to provide powerful tools for businesses to enhance their productivity. It helps in reaching a wider customer through its online platforms. By adopting strategies like content marketing and influencer business would be able to engage its customers. Despite its challenges, it tends to provide its users with a wider range of platforms driving brand awareness and loyalty. 
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