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INTRODUCTION


The marketing is basically referred to the set of various activities which is utilized by firm for promoting their product and services effectively in market. The activities which are includes in the procedure of marketing are online advertising, use of social media, email marketing, direct selling and others. For this essay the chosen hotels are Sheraton and Premier Inn hotel and the headquarter of both these hotels are situated in UK. The essay will cover an introduction of chosen multinational hotel brands (Atkinson, Sumnall and Meadows, 2021). It further covers compare the brands’ marketing strategies, i.e., the ways in which these organisations market their products and services, their current market positions and what marketing strategies they use now. 

MAIN BODY


In context to Sheraton (hotel and resort) this international semi-luxury hotel chain which is owned and handling by Marriott international. This firm operates around 447 hotels with 155, 617 rooms worldwide and in multiple locations. Those location involves North America, Africa, Asia Pacific, Central and South America, Europe, the Middle East and the Caribbean. In addition to this they always try to understand the taste and preferences of users. 


In context to Premier Inn, this is a British limited largest service hotel chain which is situated in UK. In number their hotel is around 800 and have more than 72, 000 rooms. The company was established in 1987 by Whitbread and also operates their hotel in multiple locations which includes city centres airports and suburbs. 
As already mentioned above the marketing strategies is basically defined as utilization various techniques for promoting their product and services effectively in market. In context to Sheraton (hotel and resort) management of this firm is utilizing specific marketing strategies such as use of social media, email marketing and others. The main benefit of these kind of strategies is that it is here company required very less investment and information’s are delivered quickly to users. In today's time social media and email marketing is one of those strategies which is highly consumed by customers in daily basis for searching various information quickly. 


But in respect of Premier they are tried to adopted various marketing strategies such as online advertising, sales promotion, digital marketing and others. But in this kind of marketing strategies investment is very high for organization. Due to having heavy investment some time awareness of product and services are spread in slow manner. The main benefit in this type of strategies is that here firm is able to repeat the aids many times as per their requirements. These strategies are worked in various devices also which includes TV, radios, smart phones and others. 
The STP is basically a one kind of method or framework which is used by both organizations for sustaining their reputation and competitiveness in customer mind effectively. With help of STP process firm is able to identify those users who are beneficial for their products and services. The steps which are involved in STP are segmentation, targeting and positioning. 


In aspect of segmentation, it is defined as the categorising the targeted customers into suitable criteria and the criteria is basically divided into four types (Hoque and Awang, 2019). Those criteria are geographic, demographic, psychographic and behavioural. In context to Sheraton (hotel and resort) they are running their hotel according to the criteria of geographic which includes country, region or city specific. Due to focusing on these criteria management is able to develop strong network globally in various locations. In context to Premier Inn Hotel, they are focusing on the criteria of demographic which includes gender, age, economic status and others. Due to considering all these elements company fixed competitive price and made diversification in their product at wide range. 


In aspect of targeting, it refers to targeting valuable and specific audience for enhancing the sale of product. In context to Sheraton (hotel and resort) they are targeting those customers who are lived in cities and who are belongs from lower class segments. But in respect of Premier Inn hotel, they target those users whose economic status is high and those who are ready to pay any type cost for their product and services. 

Positioning is the final step in STP procedure and it is referring to the use of various marketing tactics for positioning the image of firm in market. In context to Sheraton (hotel and resort) they are using email marketing and social media for reducing the impact of COVID 19 in their goods and services. In context to Premier Inn Hotel, management is using online advertising in various kinds of situations whether it is good or bad. It leads to increase the desires of clients at higher level from any location through visual mode. 

In respect of similarity the strategies which are using by both companies are worked through online mode. Due to the effective use of above-mentioned strategies hotels are able to deliver the information of their goods and services to users quickly in long term. The other similarity is that the aims and purpose of above-mentioned strategies are same like developing strong connection with clients and also understand their real wants and desires quickly. The last and major similarity is that with help of these strategies firm easily delivered reliable and meaning content to users quickly which leads to decrease their profit. 


There are various differences in the above-mentioned marketing strategies which are used by Sheraton (hotel and resort) and Hotel Premier Inn. The strategies which are considered by Sheraton (hotel and resort) is worked in form of online mode (Ihtiyar, Barut and Ihtiyar, 2019). In these strategies investment of firm is very less and due to this company did not require to worry any type of financial risk. But in respect of Premier Inn the strategies which are used by this firm is comes under the category of paid form. That means in online advertising and other strategies investment are very high for organization. Due to having huge investment is advertising financial risk are also increased for them 
The strategic approach of marketing is basically coming under the paid and non-paid form. According to the approaches of marketing this will assist to maintain effective relationship with clients in any location. The approach of marketing puts impression on people in both aspects whether it is positive or negative. Due to the effective use of these activities or strategies company is able highlight features of their services and facilities effectively in market and in customer mind

The message of Sheraton (hotel and resort) is to create a holistic and intuitive experience with spaces to connect, stay and being part of something. The advanced design balances a feeling of timelessness with modern atmosphere. Its main purpose is to create a space in which guest will feels comfortable at ease while relaxing or working.  


The message of Premier Inn Hotel is to facilitate quality, average or competitive hotel to their guest which assist them to work well and live to clients and also to positively affect the world around us. The important message by this firm is that we always provide healthy and hygienic food to customers which leads to sustain their health well in long term.  

During the time of COVID pandemic the above mentions hotels are used various marketing strategies for overcoming the impact of COVID in hotel industry. Some strategies which are used by hotel Premier Inn and Sheraton (hotel and resort) are online advertising, use of social media, upgrading technology, use of various apps and others. In COVID due to the effective use of these strategies communication with customers are highly increased regarding their product and services. Technology, apps, social media and others also assist them increase the convenience of users (Larsen and Wright, 2020). In this way customers are able to buy the product within low time. The green message of Premier Inn hotel is that always provide best quality and hygienic food to customers without any kind of compromise. But in aspect Sheraton (hotel and resort) Connecting millions of travellers in destinations across the globe, at Sheraton we bring people together.

In recommendation use of advanced technology is suggested to above mentioned firms in hotel industry. Because with help of high technology effectiveness are highly increased in their marketing activities. Due to this the distance between customer and organization are highly reduced for long time. With technology customers easily buy their desired product within low time. 
CONCLUSION 
After the analysis of above information, it concludes that use of effective marketing strategies will assist the both brands for sustaining their goodwill in market at the time of COVID also. The activities of marketing play the crucial role for developing strong relationship between hotel and customers within short duration. Due to this profit and market share of both companies are easily increased in market at higher. This essay will covers compare the brands’ marketing strategies, i.e., the ways in which these organisations market their products and services. It further covers an introduction of chosen multinational hotel brands. In last covers discussing the use of segmentation targeting and positioning as well as marketing communications with their target audiences.
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