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SMART AR GLASSES: MARKETING STRATEGY PORTFOLIO

Product Overview

o Lightweight AR glasses for everyday use

* Key functions:
AR navigation, retal-time translation
fitness overlays, gesture + voice con-
* Seamiess integration with iPhone,
Apple Health, Siri, and Apple Maps

+ Focus on comfort, privacy, and portality

STDP Summary

Segmentation

o Age 18-38 urban, tech-savvy, students
and professionals

 Digital lifestyle usersin USA, Europe,
China, india, UAE

* Fitness-focused, travellers
productivity séekers

Differentiation

Functional: hig teso-display, real-time
AR overlays

Futuristicaidentity + Apple’s
aspirational brand

Marketing Mix (4Ps)

Ny, ®

Product Price
- Sleek design - $499-689 (value-
« Micro LED display based pricing)
- Privacy light * Student discounts
- Water resistant - Bundle with
- Intuitive gestures  Apple Fitness+

- Apple Stores, online.
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Low Quality
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Fitness-
-focused
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Positionisin Statement:
FifVision delivers everyday
augmented reality that enhances
mobility; productivlity, and
weliness- powered by seapniess
Apple ecosystem integration.

©

Place

w

Promotion

« Influencer campaigns
AR demo videos
Fitness & trovel

Apple Store-e-
commerce partners

- Demo,zones at partnerships
airports, utriversities, Experiential” Try FlVsion"
tech expos events




