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The Youth Climate Strike, which took place on March 15 2019 in over 100 countries, showed how important environmental protection is for the young generation. It is also an important signal for the hotel services industry (Youth strike 4 climate, 2019).
As a consumer group, Generation Z is growing stronger and will pay more attention to health and ecological practices applied by brands, including hotel brands (chain and independent). In order to stand out and attract attention, city and resort hotels must think about it now when planning their development strategies or opening new facilities (HotelTechReport, 2022).
Among the important initiatives, the following should be mentioned: the zero-waste trend in gastronomy,  upcycling,  reduction of plastic, restricting products with palm oil as an ingredient, and the circular economy.
People stay in hotels for many reasons. Although the hotel is primarily a place to sleep, it has many more functions than just accommodation (Sattar et al., 2022).
Global trends indicate a growing interest in everything related to health and well-being, and the value of the market for wellness products and services is growing at a rapid pace (Luxury Hospitality Magazine, 2021).
Ecological cuisine is one of the ways to get to know the country, the region and its culture. Fashion for eco ceases to be just a fashion and becomes a way of life ex. zero waste may be an interesting alternative for those who discover and use food that usually goes to a bin. A culinary experience should affect all the senses. Something we won't experience at home (Mesbah, 2020).
The basis of well-being is comfortable sleeping, the disorders of which are experienced by a huge number of people. Sleep problems lead to an imbalance between different states. Darkening curtains, soothing light and, of course, a high-quality mattress, are no longer enough. Luxury hotel brands are implementing new amenities and programs to ensure healthy sleep.
The Six Senses Hotels Resorts Spas brand has launched a pilot program “Sleep with Six Senses”. In the selected hotels, guests are assigned to the Sleep Ambassador. Before arrival, guests fill out a questionnaire so that the therapist can understand the problems associated with the sleep disorder and properly prepare for their arrival. In addition to satisfying the personal preferences of guests, the rooms and suites are equipped with organic pillows and duvets, and Naturalmat brand mattresses made of 100% natural materials, which are characterized by cooling zones to ensure the ideal temperature during sleep (Six Senses, 2022).
Guests expect authenticity, originality and cosines. Interiors in unique hotels should be equipped with elements made of natural wood, stone, concrete, and metal, pleasant to the touch fabrics. Hand-made by local artists, created in the process of upcycling or vintage equipment. Interiors in which there is no shortage of living plants and pleasing to the eye works of art (Rogoz, 2018).
The hotel is supposed to be a comfortable second home where the guest wants to stay, especially in the common areas, and not a soulless space.
The roofs of hotel buildings are gaining importance and are receiving new functions.
Hotels understood that thanks to the arrangement of this space for the needs of guests, they can not only attract guests but also increase income. Roof-top with seasonal roofing can be used as an observation deck (the most popular are in cities built with skyscrapers), event and gastronomic space, a relaxation zone (yoga exercises) with a swimming pool, a cinema under the stars, and even as a garden with a chef's greenhouse (Toddy, 2019). 
During my student placement, I noticed that Premier Inn promotes healthy sleep. The hotel's motto is "we guarantee a good night's sleep" and it is expressed in the hotel front office. Health and well-being also apply to the hotel staff, although this is a topic for another publication, it is worth keeping in mind, because only a relaxed and happy employee is able to provide good quality service.

We are busy and flooded with stimuli by the real and virtual world that surrounds us. We need more and more silence, a sense of intimacy and private space. A hotel room should be such an oasis of peace, ensuring acoustic comfort (windows, doors, walls).
And although we are dependent on modern technologies that are to make our lives easier, we care about contact with other people. A hotel room stuffed with technologies is not 100% what the guest actually expects. Guests may choose the hotel once due to curiosity to use a tablet to control the room or Alexa to order services, but they will return to that hotel because of the relationship they have built with human service, to a hotel that provides comfort and follows the eco trends.
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