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Introduction
Business ethics and corporate social responsibility (CSR) are important in modern organisations, especially in industries with a strong environmental and social impact like the automotive sector. Business ethics is about the values that guide organisations to act in a fair and responsible way, while CSR is about how businesses deal with their impact on society and the environment.
In recent years, the automotive industry has been under increasing pressure to improve sustainability, reduce carbon emissions, and follow ethical practices in areas like production, safety, and supply chains. In the UK, organisations are expected to follow standards of transparency and accountability, which are important for building trust and responsible business behaviour (Financial Reporting Council, 2024). Companies such as Tesla, Toyota and BMW are expected not only to be profitable, but also to act responsibly when dealing with stakeholders, including customers, employees and the wider community.
This essay will explain business ethics and CSR using relevant models and will look at how these ideas are applied in the automotive examples. 

Corporate Social Responsibility (CSR)
Corporate social responsibility (CSR) means how organisations take responsibility for the impact of their activities on society, the environment and the economy. It goes further than making profit and focuses on working in a way that is ethical, sustainable and beneficial for stakeholders (Institute of Business Ethics, 2023). In the UK, CSR is closely linked to responsible business practices and long-term sustainability, with organisations expected to consider their broader social and environmental responsibilities (Department for Business and Trade, 2022). 
CSR is important because it helps organisations gain trust, improve their reputation and create long-term value. Companies that adopt CSR practices are more likely to meet stakeholder expectations and reduce risks related to environmental damage, unethical behaviour or poor working conditions (Financial Reporting Council, 2024). This shows that CSR is not only about social responsibility, but also about maintaining business success over time.
In the automotive industry, CSR plays a key role due to the environmental impact of vehicle production and emissions. Companies are expected to reduce carbon emissions, improve energy efficiency and ensure responsible sourcing of materials. For example, BMW has focused on reducing emissions and investing in electric vehicles as part of its sustainability strategy (BMW Group, 2023). This demonstrates how CSR is applied in practice and why it is essential for modern organisations operating in environmentally high-impact industries.

CSR Models 
Corporate social responsibility can be better understood by using different models that explain how organisations manage profit, ethics and sustainability. One important model is Carroll’s CSR Pyramid, which includes four levels of responsibility: economic, legal, ethical and philanthropic (Carroll, 1991). The economic level focuses on making profit, while the legal level requires companies to follow laws and regulations. The ethical level goes further by encouraging organisations to do what is right, even when it is not required by law, and the philanthropic level involves contributing positively to society.
Another important model is the Triple Bottom Line, developed by Elkington (1997), which looks at three key areas: people, planet and profit. This model emphasises that organisations must balance financial performance with social responsibility and environmental protection to achieve long-term sustainability. In the UK, businesses are increasingly expected to improve environmental responsibility and reduce environmental harm as part of responsible business practices (Department for Business and Trade, 2022).
These models are important because they help organisations understand how to handle different responsibilities and meet stakeholder expectations. For example, in the automotive industry, companies such as BMW must deal with profitability, environmental responsibility and social impact at the same time. This shows that using CSR models can support better decision-making and long-term sustainability.

Automotive Industry Examples
Corporate social responsibility and business ethics can be clearly seen in the automotive industry through the actions of major companies. Different organisations use these principles in different ways, depending on their priorities and strategies.
For example, Tesla focuses mainly on environmental responsibility by producing electric vehicles that reduce carbon emissions. This aligns with the “planet” aspect of the Triple Bottom Line model, as the company aims to reduce environmental harm and promote sustainability (Tesla, 2023). However, Tesla has also faced criticism related to working conditions and employee treatment, which shows that focusing on one area of responsibility may lead to limitations in others. This demonstrates that strong environmental performance alone is not sufficient for a fully effective CSR strategy, as organisations must balance all aspects of responsibility.
In contrast, Toyota takes a more balanced way of working by focusing on long-term sustainability, product reliability and continuous improvement. Toyota invests in hybrid technology and tries to reduce environmental impact while maintaining strong organisational values (Toyota, 2023). This reflects both ethical responsibility and environmental understanding, showing how companies can use CSR in a more consistent way.
Similarly, BMW integrates CSR into its overall business strategy by focusing on reducing emissions, improving energy efficiency and ensuring responsible sourcing of materials (BMW Group, 2023). BMW also promotes innovation in electric vehicles and sustainability practices, which shows a strong dedication to both environmental and economic responsibilities. This also aligns with Carroll’s CSR Pyramid, as BMW not only focuses on economic performance but also addresses ethical and environmental responsibilities. This highlights the importance of using CSR models to guide decision-making and improve overall performance (Department for Business and Trade, 2022).

Conclusion
In conclusion, business ethics and corporate social responsibility (CSR) play an important role in how organisations function in modern industries. However, the effectiveness of CSR depends on how well organisations balance economic, environmental and social responsibilities rather than focusing on only one area. Ethical actions help companies make responsible decisions, while CSR focuses on managing the impact of business activities on society and the environment. These concepts are especially important in the automotive industry, where companies must think about issues such as environmental impact, safety and sustainability.
The use of models such as Carroll’s CSR Pyramid and the Triple Bottom Line helps organisations understand how to manage different responsibilities and meet stakeholder expectations. These models show that businesses must not only focus on profit, but also consider legal, ethical and environmental factors.
The examples of Tesla, Toyota and BMW demonstrate that companies apply CSR in different ways. Some focus more on environmental responsibility, while others aim for a more balanced approach. Overall, ethical practices and CSR principles support long-term success and help organisations build trust and sustainability.
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