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FINAL GRADE

84/100

CUNE - the Marketing Mix
GRADEMARK REPORT

GENERAL COMMENTS

Instructor

Excellent use of  essential reading combined with
relevant material to chosen examples.

Very good knowledge and understanding of
Marketing Mix and wider Marketing concepts
demonstrated.

Very good analysis.  Some excellent points raised
which could have been expanded f urther but on the
whole, very good.

Well presented, very coherent and prof essional. 
Good structure and conclusion.

An excellent piece of  work.
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Additional Comment

This requires f urther explanation on how it enhances the overall Lidl PRODUCT of f ering
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Additional Comment

Is this deliberate as part of  Lidl's overall marketing strategy?
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