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Introduction
Analyzing the role of CSR or “Corporate Social Responsibility” in terms of promoting a sustainable approach within the hospitality industry is the main focus of this entire task. In this task, the key areas will be the CSR initiatives that can have the most significant impact on the organizational sustainability practices in the hospitality industry. Apart from this, exploring the key challenges and opportunities relevant to the implementation of required CSR policies is the focus area of this task. 
Thesis statement: 
CSR practices within the hospitality industry promote sustainability by reducing environmental impact and social well-being which is required to build a positive brand image in front of target stakeholders in today’s continuously transforming business environment. 
Main Body
Role of Corporate social responsibility (CSR) in promoting sustainability within the hospitality industry
Corporate Social Responsibility (CSR) is regarded as a business model that aims to contribute towards the attainment of societal goals of an organization without impacting the people and the planet. As opined by Fatima and Elbanna (2023), implementation of CSR in an organization has several steps such as considering CSR awareness, implementation of CSR activities, communicating regarding the CSR approach, evaluating the approach, and finally inclusion of CSR activities. With the advent of globalization in the business world, it has been observed that maintaining CSR helps every business sector, especially the hospitality sector to attain sustainability while improving tourism and eventually the revenue structure of the business. In recent years, CSR has helped in attaining sustainability within a globalized economy (Ng and Tavitiyaman, 2020). The non-financial reports of an organization including their CSR reports, integrated reports, and sustainability reports help in the identification of operational practices that are necessary to satisfy the expectations of associated stakeholders. In addition to this, strategies of the hospitality sector regarding their CSR approach help to impact the working conditions of employees by providing decent employment opportunities to migrant and local communities, ensuring health and safety at the workplace, providing recognition as well as adequate compensation, work-life balance and offering online training as well as development opportunities (Camilleri, 2020). By critically analyzing the above arguments, it can be inferred that Corporate Social responsibility plays an important role in promoting sustainability within the business structure of the hospitality sector. As per Peña‐Miranda et al. (2022), CSR is considered to be business activities that ensure a positive impact on society. The CSR practice involves several practices including considering philanthropic action to volunteering as well as reflecting sustainable behavior such as reduction in externalities and waste and environmental protection among others. Critical analysis of the CSR approach has shown that organizations practising CSR are able to address the existing loopholes in the attainment of corporate, social and environmental responsibilities and promote a sustainable business model. 
As per the views of Camilleri (2020), the "strategic CSR behaviors" of the hospitality business can enhance the working conditions of the employees. It allows the hospitality businesses to fetch required improvement in the regular working process of employees. As obliged by Yousaf et al. (2021), CSR plays a great importance in terms of developing organizational performance, especially in terms of developing performance of the environmental area. In this stage, it is necessary to mention that the lack of CSR initiatives and practices can reduce the potential of organizations such as Hilton to reduce environmental impact and enhance customer services. As discussed by Latif et al. (2020), the CSR strategies of companies can “incorporate the societal and environmental obligations of companies towards their stakeholders”. This implies the significance of CSR strategies for satisfying organizational targeted stakeholders who are primarily responsible for driving the entire business operations by contributing financial and non-financial efforts. According to Akbari et al. (2021), the CSR activities of a hotel brand have a significantly direct connection with the brand position and a significantly indirect connection with the “intention to revisit through identification”. In this context, it is important to mention that the lack of organizational CSR practices can affect the brand positioning of hotel brands such as Hilton by reducing its brand image in front of target stakeholders. Hence, it can be perceived that CSR activities within the hospitality industry play a significant as it can promote the well-being of stakeholders along with lower environmental impact which is a high requirement in today’s changing business era. 
CSR initiatives at Hilton  in promoting sustainability
Hilton has an ESG strategy named "Travel and Purpose". Hilton is the first hotel company that started science-based targets to minimize greenhouse gas permissions in line with the Paris Agreement (Hilton, 2024). The hotel company has partnered with Clean the World, which is a non-profit organization for recycling discarded hygiene products and soap from their hotels. Hilton's proprietary Light Stay system is effectively used to estimate and analyze the social and environmental impact of their hotels. Hilton also offers training and development opportunities for young individuals using their Youth in Hospitality program. The hotel company actively seeks to work with a diverse range of suppliers involving minority-owned, LGBTQ+ and women-owned businesses. The hotel company partners with leading NGOs and global entities to develop their CSR initiatives and achieve their 2030 goals. The company involves strategic partnerships with the World Wildlife Fund (WWF) and the International Youth Foundation (IYF) (Hilton, 2020b). At the time of the COVID-19 pandemic, the hotel company collaborated with American Express and other hotel owners to contribute an amount of one million hotel room nights for the United States frontline medical professionals. Hilton also collaborated with the World Central Kitchen to offer meals for these frontline medical heroes staying in their hotel rooms (Hilton, 2021). The company involves a Watts, Water and Waste program which focuses on energy efficiency, waste reduction and water stewardship. Responsible sourcing is one of the major priorities maintained by the hotel company. The hotel company's commitment towards diversity, equity, inclusion and belonging involves increasing funding towards local or community-based organizations and revamped grant application and prize nomination processes that influence greater inclusion. Hilton community investment involves participation in food donation programs and supporting hotel-led social and environmental impact projects in the community.       
Evaluation of the key areas where CSR initiatives presented the most significant impact on sustainability practices in Hilton
The organization Hilton have been seen taking major initiatives in hand to promote sustainability in business through which they have approached to reduce the impacts on nature. “Hilton is committed to reducing waste and driving towards a circular economy. Waste prevention, recycling, and food upcycling and donation are all key components of creating a greener hospitality industry. We have pledged to reduce our waste by 50% by 2030” (Hilton, 2022a). According to the studies it has been found that the UK hospitality sector produces approximately 920k tonnes of food waste annually (Business Waste, 2024). In relevance with that the sustainability initiatives of Hilton have been seen focused on the aspects such as waste prevention, recycling and food upcycling. This justifies the organization’s conscious approach towards minimizing the harmful impacts contributed by waste generation. Generation food waste is also an ethical issue that has been approached to address by the organization. Apart from that the organization have also taken initiatives such as the “Science Based Targets initiative (SBTi)” which is aimed at achieving a net zero economy and reducing greenhouse gas emissions (Hilton, 2022a). This justifies the organization's approaches to reducing carbon emissions and greenhouse gases from the business process which have been considered as one of the most affecting issues in reaching environmental sustainability. Increasing levels of carbon emissions are estimated to increase threats such as global warming and relevant that create stubborn threats for humans. In this context, the sustainability initiatives taken by MNCs such as Hilton can be fruitful in order to create a sustainable future on the level of the environment and people.  The organization has also approached to reduce scope 1 and 2 carbon emission intensity by 61% by 2030 (Hilton, 2022a). In addition to that Hilton stated "We made a strategic investment inFifth Wall's Climate Tech Fund to support its work to deliver innovative decarbonizing technologies to the real estate industry" (Hilton, 2022b). In current business environments, the aspects of reducing negative impacts from nature have been prioritized the most to increase environmental sustainability as well as create opportunities for long-term success in the industry.
CSR can reduce the risk of the business, develop a reputation and offer opportunities for cost savings. The efficiency of energy measures generates savings and makes a difference to the business (NI Business Info, 2024). CSR program of the company developed CSR program and initiatives, the company became more appealing to investors. Investors play an important role as the key stakeholders in the CSR. The company provides them with the information and considers their perspectives on sustainability (Business News Daily, 2023). The company is committed to halving the environmental effects throughout its value chain by decreasing the environmental footprint of supply chains and collaborating with the communities to invest in projects that contribute to resilience (Hilton, 2020a). The company sets the track carbon, water, energy and waste reduction goals for the hotels through their “Light Stay system” and uses it to manage and measure their performance, identify the areas and share practices and ongoing sustainability initiatives (Hilton, 2020a). CSR initiatives enable companies to connect with the communities. CSR give the business diverse options that are beneficial to the companies and community (Medium, 2021). Effective CSR activities preventing to shape the positive view of the customers and attract them. CSR initiatives make a significant impact on sustainability practices in Hilton. 
The challenges and opportunities associated with implementing good CSR policies in Hilton 
Addressing the challenges as well as capitalization on these opportunities primarily requires a holistic approach, with clear goals, effective communication ongoing evaluation as well as application of adapting CSR strategies in Hilton. Challenges included cost implication, globalization as well as diversified regulation, supply chain management along with challenges related to employee engagement and training along with public scrutiny as well as reputation management. In terms of cost implication, integration of the CSR policies primarily requires a good financial investment, that can strain resources, especially for the bigger 5-star hotels like Hilton. In terms of public security as well as reputational management, Hilton’s major actions are subjected to public scrutiny, as well as any sort of missteps can damage the reputation as well. It is reported that Hilton might be subjected to potential violations of laws or the policy. In response to this Hilton can address these major problems before they potentially become bigger ones (Hilton, 2022c). It is reported that in the year 2023, Hilton Park Lane has gradually faced a shortage primarily of experienced hospitality workers. This happens due to the Brexit and adverse impact imposed because of the COVID-19 pandemic (The Guardian, 2023). Thus, it can be entailed that the challenge that the hospitality industry is primarily facing is the recruitment crisis. However, Hilton has been significantly developing great opportunities mainly for young people mainly for those who are physically disabled people. 
Implementation of robust CSR policies can significantly improve the brand image of Hilton as well as its reputation. A robust CSR will also attract socially conscious investors and consumers. Therefore, by demonstrating commitment towards sustainability along with ethical practices, Hilton can gradually differentiate itself primarily from the major competitors along with reading the customer who prioritises CSR. In response to this, the global strategy of Hilton is all about "Travel with the Purpose" (Hilton, 2019). This creates ample opportunity for them, with the help of which they can are able to hold a strong grip on the market. As many hospitality companies are shifting towards sustainability with carbon emissions, Hilton has also framed a competent initiative in the form of ESG commitment. In addition to this, Hilton has significantly unveiled a huge series of new ESG commitments (ESG Today, 2022). This includes a target to gradually cut down the emissions footprint primarily of its portfolio of hotels. 
Conclusion
The study has focused on the role of CSR in promoting sustainability in the hospitality industry. CSR help hospitality companies to attain sustainability by improving their organization's growth in the global market. The impact of the CSR initiatives in the Hilton company by supporting their hotel-led social and environmental affect projects in the community. CSR reduces the risk of the business, develops a reputation and offers opportunities for cost savings. 
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