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[bookmark: _Toc109232572]INTRODUCTION
The presented assessment will contain two components. In the first one, an essay will be prepared addressing the idea chosen on the basis of the needs and the problems of people in the society, broader community and the world with the help of initial market research findings. In the second component, personal development will be reflected to showcase the skills and knowledge gained from participation in this module.

[bookmark: _Toc109232573]1) ESSAY
[bookmark: _Toc109232574]NEEDS AND PROBLEMS
[bookmark: _Hlk108225247]While choosing the problem, my main concern revolved around the problems that have arisen in the world and the UK after the COVID-19 pandemic. There are many the problems that did not exist before the pandemic but have originated due to it. May of the trivial things which were not even addressed previously have been affected significantly, and now those things are being taken more seriously than ever. It is notable that the areas of consumer spending have changed significantly due to COVID-19. People across the world faced lockdowns introduced by different governments in all the countries for different durations. This made consumers everywhere, including the UK, cut off their spending on different leisure and travelling activities and put them on groceries, in-house leisure and savings (Jones, 2020). People refrained from their houses and any outdoor activities were suspended. People followed the lockdown rules due to the risk of getting infected and this made significant changes in their lifestyles. Such people, who used to daily or very frequently eat out were made to eat at home. There were no hotels, restaurants, cafes or coffee shops open to serve them. In fact, they were the very first ones to be shut down during the pandemic for controlling the spread of the infection. An overall increase of 38% was estimated concerning the increase of meals to be had at homes in the UK (AHDB, 2020). Further, the continuously down-moving economic trail also added to the situation. Many people struggled economically and this caused them to change their eating habits even if involuntarily (AHDB, 2020).
[bookmark: _Hlk108227809]As people of the UK refrained from eating out, there was seen an increase in food sharing, home cooking and attention to the diet. People significantly started reconsidering their eating habits and started taking eating for building a stronger immunity seriously. Previously, the meals were usually rushed and brought to suit the convenience. The pandemic made the people slow down and reconsider their choices. They gradually started to shop for healthier foods and changed their food habits in a positive manner (Newby and Wills, 2022). Though the people of the UK loved to dine out the pandemic made them shift from eating in public places to eating at home as they got aware of the risk of infection in public places. More than one-fourth of the consumers were sure to continue this habit even after the pandemic (Deloitte, 2020). However, around 14.1% of the people reflected their plans to return to their old habits after the pandemic to support the local restaurants (Deloitte, 2020). This was mainly seen in respect of the young customers who were eager to return back to restart their social lives and gather back in public places like cafes, restaurants, bars, etc. so that they can compensate for the time they had spent during the lockdown (Deloitte, 2020). 
[bookmark: _Hlk108228234][bookmark: _Hlk108228719]Apart from these, a long-term change in consumer preferences was seen in the in the terms of organic food. People started to demand and prefer organic and sustainable foods to support their immunity. A hefty increase in the sale of organic foods was seen due to the pandemic which could be quantified as an increase of around 25% across the nation. The main reason behind it was the people's awareness of the relationship between health and nutrition. Organic foods started being recognised as better, safer and healthier options over the conventionally available alternative food (Askew, 2020). It is notable that with continuous growth, the organic market of the UK has grown to £3.05 billion which has mainly been supported by the increasing interest of the consumers in building and maintaining health (SPECIALITY FOOD, 2022). 


[bookmark: _Toc109232575]CHOOSING THE IDEA
After studying all these facts and data, I recognised that no matter how much people refrained from going out and kept away from outside food, they somewhat missed eating out. I cannot be denied that the outside food was more relishing to many, but they decided to not save it at the cost of their health and life. While people wanted to eat out but were also significantly concerned about their health. This idea of establishing a business that can serve the outside food to the people of the UK but still as per their requirements without making a compromise on their health. People were more interested in organic foods and this clicked the idea of introducing a place serving foods and beverages made out of organic ingredients. This idea seemed to be worth working upon as people have significantly gotten concerned about their health since the pandemic. The idea also seemed viable in terms of the availability of organic ingredients as with the increasing demand for organic foods, their number of suppliers has increased with continuously growing market size at affordable costs.
However, there was a small doubt about ensuring that people do not feel insecure while dining out and my business must not fail in any way to prevent people from getting infected at my place. I did not want to take any risks in that respect and wanted to ensure that customer  enjoy the best of their meals at my place. Thus, I decided to design a takeaway café which will allow the customers to take away their orders and dine wherever they want to or find safe. For the initial stage of the business, I found that starting with a café would be a better option which will be preparing snacks and beverages from organic ingredients and allow the customers to relish healthier and fresh food at their choice of place. All these reasons together made me decide to progress this idea for Assessment 2.


[bookmark: _Toc109232576]2) REFLECTION
[bookmark: _Toc109232577]PERSONAL DEVELOPMENT
Participation in this module has really transformed me significantly as I inculcated some entrepreneurial traits in myself while being a student only. I had known this since ever that for being a successful entrepreneur, there are many skills and specific knowledge to be developed to make sure that the start-up survives the odds of the market, successfully operates in the industry and makes its way towards growth. Entrepreneurial skills can be recognised as the skills possessed by an entrepreneur. It is true that an entrepreneur is not always borne, but can be made with continuous learning. Thus, such skills can be developed by anyone who is firm towards being an entrepreneur. Different educational and training programmes, like this module, successfully help in advancing entrepreneurial skills (Galvão et al., 2020). This module helped me to build many entrepreneurial skills and learn many new things. The skills that added to my personal development are as follows:
· Curiosity: I must admit that I have become more curious about understanding how a business works. It is important to note that all the great entrepreneurs have remained remarkably curious concerning their business to solve the issues, avoid them and come up with better, more efficient and more innovative ideas, solutions and alternatives. This makes them explore niche opportunities and reconsider and redesign their business processes (Raine and Pandya, 2019). My passion for learning entrepreneurial skills made me step out of my comfort zone and study business cases and other related fields.
· Time management: I significantly got better at time management since I entered this module as I learnt that effective time management is one of the vital keys to the success of an entrepreneurial venture. I added elements like planning priorities, determining milestones, execution of the plan, etc. to time management to ensure efficient project management and getting the work done rightly (Selvaratnam, 2021). 
· Strategic thinking: I developed my thinking more as strategic thinking to ensure that I embed strategic choices in the activities associated with the entrepreneurial venture to ensure its success. Developing strategic thinking involved here learning to decompose a problem to reach its core and determine growth opportunities from the same. It assists in developing creative solutions to the problem in such a way that the issues are sorted and ways to exploit the opportunities are opened up during the available time and budget (AlQershi, 2021).
· Resilience: Resilience is one of the most vital traits to be possessed by an entrepreneur in my eyes. I greatly found that resilience is one of the key skills that I lacked and was really very important to be developed before the start of my career. This module definitely built a significant level of resilience in me. It included learnings the ways to handle rejection and failure, deal with stress and burnout, deal with the lack of focus and handle slow or delayed progress professionally. It is all about determination and eagerness to fight and grow while building resilience as an entrepreneur (González-López et al., 2019). 
· Networking: I never thought that networking could be a professional requirement, that too in respect of entrepreneurial ventures. This module made me learn how networking is an important trait to learn and adapt to in personality. Being able to network assists an entrepreneur to build connections for his business, make partnership deals, facilitate business opportunities, find contractors and employees, etc. It helps in broadcasting the message of the business in a better way (Klyver and Arenius, 2020).
· Financial management: Financial management skills are often considered to be significantly tough by many the students and amateurs like me. But it must not be forgotten that financial management can make or break a business. I developed some basic skills in financial management through this module as I understood that the financial objective of a business is as important as its ultimate aim. It included learning to determine the financial needs, fulfilling the financial requirements from the right sources, managing the resources properly, allocating the financial resources appropriately, analysing the investments and ensuring that the returns earned are sufficient enough to carry the business ahead towards the pre-determined organizational goals (Hatthakijphong and Ting, 2019).


[bookmark: _Toc109232578]CREATING SOLUTIONS
After developing so many entrepreneurial skills and developing theoretical knowledge about entrepreneurship, I found myself ready enough to go for the business opportunity I had recognised previously to be developed into a business plan and executed as an entrepreneurial venture. It will not just sustain as a source of earnings for the entrepreneur but will also address the needs of society on a large scale. Establishing the desired café will address the people's need for healthy and organic food at the eating joints outside. They will be free to relish their favorite snacks and beverages without hesitating towards their health and consume them without any guilt as they will be healthier versions prepared freshly with organic ingredients. Being able to take out the meals will make the customers eat safely at the place of their choice which they find safe and enjoyable enough. This way, significant problems of the people will be addressed by this proposed business idea. 


[bookmark: _Toc109232579]CONCLUSION
In the first component of this assessment completed above, the business idea of establishing a takeaway restaurant was developed to address the problem of people hesitating from dining out after the advent of the COVID-19 pandemic. In the second component, a reflection was included to portray the qualities that have been developed throughout this module and skills of entrepreneurs acquired in the line of developing the business idea and creating solutions. 
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