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	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2534140
	Student Name
	Tina Tamara Powell

	

	Website Chosen 
	The Cooking Academy

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loaded very quickly less than 2 seconds, many factors are considered when loading website such as the hosting server, location of the server, internet traffic and page size. The speed and quality of the hosting server greatly affect how fast a website loads. Higher speed servers and those that are closer to users reduce response time (Google, 2023).



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website does contain multiple sub-pages which are easy to navigate. multiple sub-pages are there to enable the website to organise information clearly and to improve user experience (MDN Web Docs, 2024).



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes customers do have the opportunity to make bookings on the website by browsing the available courses and selecting from the time slot option that is provided, which makes the process more convenient for customers as booking can be done while you are on the go or from the comfort of your home, which saves time for both customers like wise business owner.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: a lot of website improvements could be made for a much better useability for customers by including all the events under the same menu rather than under different subs, minimising the numbers of items in the menu section. A free lesson trials could be offered on bookings of three or more session, using website on a mobile could be larger for users with visual impairment as many users would prefer to use a handheld device than a computer. Booking process could be simpler. By making this improvement the website would be easier to use and attracts more booking which will generate more revenues in return.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website visual quality is very good on all devices includes mobile and tablet. Having high quality food image made a great impact on the website, the vibrant colours of the different cuisines make the site more appealing for users wanting to explore more. A good consistent design is essential for maintaining a wonderful user experience (Mozilla, 2024).



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website could improve on the use of colour to make it more culinary as it’s about food. The use of images shows dishes and cooking results making the site visually good and engaging friendly, which helps users to understand what can be created. Images are used to divide text and to improve readability, (MDN Web Docs, 2024). Videos can also be used on the website to demonstrate cooking, chef tutorials, to introduce the chef who will be teaching the classes and promotional clips. Videos help users better understand the learning experience and to make the lessons more interactive, however on the other hand too many or unoptimized videos can slow downloading speed (Google, 2023).




	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No the website did not make use of an online chat on the website. Having an online chat enables users to ask questions about courses, get information about pricing or availability, receive support without having to leaving the site. If present, this feature enhances communication between the business and potential customers (Google, 2023). The advantage of having online chat is so that users can get immediate answers, users would not need to send an email.



	Question 2d – How effective are the social media links on the website?


	Answer: The Cooking website uses social media platforms such as: Facebook, Instagram and YouTube which are accessible to users. Having social media increases users’ engagement and keep users updated with recipes, and announcements, social media platforms showcase food images and videos to keep users interesting. Likewise having an active social media make the business appear more reliable. Social media also helps to market and promote the business ensuring they reach a wider user base. Having an inactive platform reduces business credibility, leaving users not interested to return.





	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website uses multiple design and content to clearly sell its services to customers. The website also uses pages to show courses and classes to inform users what is offered. Each service includes an insight, duration, pricing, and level. Providing structured and detailed information helps users understand available services easily (MDN Web Docs, 2024). Services are accessible through the navigation menu at the top of the page. Well-organised navigation improves usability and helps users locate services quickly (Google, 2023).




	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews on the website are presented in several ways. At the bottom of the page showing testimonials from past customers, the course page also includes past review, likewise there are comments made by customers of their experience. There are some reviews, but the only recent review is from January 2025. The relevancy of the review all depends on how frequent they have been updated, to reflect the currency of the experience and the services that was offered.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service on the website is presented using high quality design, food content, professional and modern layout and organised each section differently while keeping the consistency, appearance and maintaining the use of colours. Video content gives the service a very professional appearance, courses have been explained properly on what and how task should be done. A well-designed website signals reliability and professionalism, and users often judge service quality based on design alone (Jones, 2025; Parmenter, 2026) There are several reasons I would use the company or recommend it to family or friends. The company provide a high quality of learning experience suitable for different level of learning, the description also informs you of what you can learn. The visual content lets users egger to experience the service, the website is also user friendly which makes it a bonus as that makes it much easier to navigate.





	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Pricing on the website is not displayed clearly on every page; prices do appear on the specific course. Users will have to go through many pages to find full details.
This can make it slightly harder for customers to quickly understand the cost of services (MDN Web Docs, 2024), The prices that are visible always shows for high quality experience. There are many reason why the brand may choose not to display prices such as to focus more on users engagement, the quality of the course and the impact users will leave with likewise prices will depends on time duration of the course.  




	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Professional cooking course near me.

	
	2.Culinary school in London.

	
	3. Cooking classes for all level in London.

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The company website has comes up in the top ten on google with only one of the three-word choice and that’s “Professional cooking course near me” the two remaining words did not come up in the search. Different factors may affect word search such as well-known competitors, website with stronger traffic so that the website with limited SEO will appear in the low search. The website may appear in search results, but not consistently in the top ten, which suggests there is room for improvement in its SEO strategy (Google, 2023).




	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, the website is highly relevant in the Uk business even with the growth of social media platforms. Having a website is essential where users can access detailed and accurate information about a company, such as products, services, pricing, and company goal. 

This ensure businesses present a professional image and build trust, which is vital for intended audience, to attract and keep customers. In fact, websites provide functions such as online booking, customer queries and online chat, making them an important tool for generating revenue and improving customer experience. 

While social media can be limited in structure a website provides full insight, branding control, content, and user experience. Even though social media can complement websites by driving traffic and increasing engagement.

However, businesses without a website may appear less credible or harder to find, especially when customers search online for services. Therefore, websites continue to play a vital role in digital presence and business success in the UK (Google, 2023).



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One key recommendation I would make to improve the website is to make pricing more visual on course pages, at this present user need to navigate through several pages to find full pricing which can be frustrating. This improvement is essential because clear pricing provide transparency and trust, ensuring user make quicker decisions about whether the service is suitable for them.
I suggested this improvement because clear and visual pricing is important for exceptional user experience when purchasing a service, when users cannot locate prices easily, they tend to become frustrated or leave the website. Being transparent with price make users feel they are being given all the necessary information straight forward. It also allows users to quickly decide whether services meet their budget.
 Improvement helps to reduce confusion, saves time for users, and makes the website more effective and attract customers (MDN Web Docs, 2024).
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