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INTRODUCTIONINTRODUCTION

6 MONTH OBJECTIVES:

This report is to analyse past marketing strategies
and recommend new strategies for the
forthcoming release of DELLA NOVA's self-titled
album.

Radioplay 10k Streams Merch 4k Followers 100 Subs Mini-UK Tour



DELLA NOVA - Della Nova (Album)

Release date: October 6th 2023

10 track album (3 tracks are

interludes / instrumentals)

3 singles already released, with 1

more single to release in August

before the album
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Band ProfileBand Profile

Alt-rock / heavy rock trio based in
London, UK

Alex (lead vocals & guitar), Joe (bass)
and Karl (drums)

Formed in 2020, first single released in
January 2023

Interesting backstory around the
band's name
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1.3k Spotify streams across 3 releases

(the most popular DSP)

Streams on other DSPs (Apple Music,

Tidal, Deezer, etc.) are less than 10 each

Spotify will be the primary DSP for all

CTA campaigns
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Source: Spotify for Artists (DELLA NOVA), July 2023
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Slow but positive growth across all
social channels

TikTok launched January 2023

Twitter is least engaged platform, so is
considered less of a priority
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SOCIAL MEDIA
OVERVIEW
SOCIAL MEDIA
OVERVIEW

467461 62 28 37

1k Followers

11k Reach (past 30 days)

3.6k Video Views (past 30 days)



BEST PERFORMING CONTENTBEST PERFORMING CONTENT

1.1k Views (YouTube) 1.3k Views (TikTok) 50 engagements

Paid Organic Organic



Listener ProfileListener Profile



Gen Z and Millennial audience segments

(engaging with younger audiences means

fans set for life - more £ in merch, streams, etc.

over a longer duration)

Male Skew

Lives in a major city around the UK

Listens to likes of QOTSA, Royal Blood, Foo

Fighters and Alice in Chains 
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DISTRIBUTION & DPS MARKETING STRATEGIESDISTRIBUTION & DPS MARKETING STRATEGIES



Chosen Digital Distributor for all
previous releases and for the
forthcoming album

Pitch to playlist via 'Playlist Spotlight'

Winning tracks are added to DistroKid
playlists (300k followers)

Sharable link to get fans and followers
to vote
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Listener ProfileListener Profile

Editorial Pitching (must be done
before release day)

Canvas video loop for music (145%
more likely to share a track if there’s a
visual, 5% more likely to keep
streaming and 20% more likely to add
the song to their personal playlists)
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PR AND INFLUENCER MARKETINGPR AND INFLUENCER MARKETING



Low cost PR strategies to help build
momentum on a micro level:

Groover

MICCO

Select relevant curators, influencers,
media outlets based on genre,
audience size and trends
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USING ANALYTICS TO
DETERMINE INFLUENCERS

USING ANALYTICS TO
DETERMINE INFLUENCERS

Choose destination,
vertical and time frame

Determine relevant hashtag and
research influencers from there
(e.g. #goodwood > car drivers)



Investing in a Music Press campaign to
achieve radio play

Using The Unsigned Guide to
determine the best agencies

Shortlisted agencies:
- Blinding Talent
- Additive PR
- Hart Media
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DIGITAL MARKETING STRATEGIESDIGITAL MARKETING STRATEGIES
GOOGLE ADS AND SOCIAL MEDIAGOOGLE ADS AND SOCIAL MEDIA



A combination of Google Ads (YouTube) and
Meta Ads (Facebook and Instagram) will be
activated to drive multiple KPIs

Different bursts of activity serve different
KPIs:

ALWAYS ON - Awareness
TACTICAL - Traffic and Conversions

Implement pixels on all campaigns to allow
for retargeting

Optimise between multiple creative ads and
captions to best performing
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Image Source: SproutSocial (n.d.)



TARGETING INTEREST
SEGMENTS AND KEYWORDS
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Google Ads to set up YouTube
campaigns

Targeting the most relevant audience
and interests

Pre-Release Promo Video (Awareness /
Video Views)

Out Now Promo Video (Traffic)
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1.8k views
 59.8% VTR

Spend: £19.86
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Meta Ads (Instagram and Facebook)
will be launched in the pre release and
post release stages

Targeting strategies implemented

Always On - Awareness (creative
changes on release day)

Pre-Release - Traffic (to pre-save link)

Out Now - Traffic (to stream)
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Ensuring all promotional material is
optimised for all placements on all
social media platforms (news feeds,
reels, stories)

Multiple creative ads produced to be
set up in multiple ad sets and allow for
optimisations of best performing
campaigns
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Ensuring all cover photos are branded
with the album artwork and release
dates:

Cover Photo

Pinned Posts
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INNOVATIVE MARKETING STRATEGIESINNOVATIVE MARKETING STRATEGIES
EXPERIENTIAL, OOH AND PARTNERSHIPSEXPERIENTIAL, OOH AND PARTNERSHIPS



Playing impromptu acoustic performances in
3 key London parks in creative boroughs -
Brockwell Park, Victoria Park and Burgess Park

Approach groups of friends and play them a
song

The "stunt" is recorded and uploaded onto
socials

Aim is to generate WOM
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Mysterious QR Code Posters in key
cities and venues (free locations such
as venues, cafes, pubs)

Entice passersby to scan for a free
track

QR codes typically used for promoting
music, tours (The Great Escape
example to left)

Mysterious QR Code Posters in key
cities and venues (free locations such
as venues, cafes, pubs)

Entice passersby to scan for a free
track

QR codes typically used for promoting
music, tours (The Great Escape
example to left)

QR CODE POSTERSQR CODE POSTERS



Beavertown x Queens of the Stone Age

Amplifying DELLA NOVA's passions and
connections to Tottenham and Tottenham
Hotspur by producing promotional video of
band performing in the local area and at
Beavertown Brewery
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MERCHMERCH



T-Shirts with band logos

QR Code lighters

Direct to Customer on website and at
gigs
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MINI UK TOURMINI UK TOUR



4 Dates across UK cities with existing
connections to band: London, Milton Keynes,
Brighton and Bristol

200 Cap Venue, with support from local acts

Social media promotion and posters in venues
/ nearby
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COSTS & TIMINGSCOSTS & TIMINGS





£4,080£4,080

PROJECTED
COSTS

PROJECTED
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