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Research Methodology
A knowledge and comprehension gap was observed in the literature review about whether social media impacts a person's impression of the police. The technique used in this study and the rationales that drive these research decisions will be discussed in this chapter.
Gratton and Jones (2010) eloquently define research as being "a systematic process of discovery and advancement of human knowledge," which is echoed by Djellal et al. (2003) As they state research is the basis for increasing the store of knowledge, encompassing human, cultural, and societal understanding, as well as the use of this stock of information to develop new ideas.

Research is complex, as Schwartz (2008) explains that at a university level, he found that pupils could not comprehend how difficult research may be. Moreover, it is challenging to conduct adequate research to enhance and support their work. Understanding the difficulty behind conducting effective research is to understand what data collection is, "Kabir (2016) Defines data collection as the systematic collecting and measurement of data regarding variables in a study in order to answer a research question, test hypotheses and define conclusions. There are numerous methods of collecting data, such as questionnaires, interviews, observations, and social media monitoring. To name a few, these methods are widely used, and I will discuss them further throughout the methodology.
Arthur and Hancock (2009) created the idealized research process to guide researchers through conducting their studies (figure 1). this was created as four main steps with numerous subheadings, equally as necessary as the last. The formula they created allows researchers to be structured and methodical in their approach of undertaking the understanding of the research questions, data collection methods and forming conclusions, to name a few. This is a theoretical guide on how to best conduct research.
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Figure 1: An 'idealized' research process

A further concept of research was created by Saunders, Lewis and Thornhill (2019) where they created what is known as the research onion (figure 2). At its most basic level, Saunders' research onion illustrates the various considerations that ought to undertake while designing a research technique. As researchers work inwards from the exterior of the onion, researchers will come across a variety of options, ranging from notorious and philosophical to strategic and practical. 
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Figure 2: The 'research onion'

The primary purpose of this research is to answer the question of whether social media platforms have an impact or influence on the public's perception of the police. There is mindfulness towards utilizing these research methods to produce the fairest and most consistent result to answer the question. There is consideration towards the method of collection of the data.

Data collection methods can fall under two categories of collection, Quantitative and Qualitative data. Albers (2017) defines quantitative data as numerical data which must be examined to make inferences from the data collection. This is also confirmed by Goertzen (2017), who states that it is a research method that, at its most basic level, are focused on gathering and evaluating organized data that may be represented statistically. Qualitative data, on the other hand, is defined by Shank (2006) as "a form of systematic empirical inquiry into meaning", which is co-operating with Agius's (2013) definition where he states it is an analysis of human social conduct. Its overall goal is to construct ideas that aid in the understanding of sociological phenomena in nature instead of experimental contexts, to obtain a better knowledge of human perspectives, attitudes, and conduct, as well as the meanings associated with them.

Understanding the data collection methods, quantitative data would be more prevalent in answering the research question posed as this is provides a less biased and more scientific answer as a significant quantity of data is gathered and objectively examined. This almost eliminates bias, and if other academics analyzed the data, its results would always be the same.
The research strategy will be to create a survey that underlines pertinent questions to provide to any age demographic; this is chosen to produce results bracketed between ages, allowing more specific results. Jones et al. (2013) concluded that survey research is a unique technique to collect quantitative data from many people. Surveys provide several advantages, including high sample size and hence increased statistical significance, the capacity to collect vast volumes of data providing direct results. Ponto (2015), however, raises the concerns for surveys as she states survey research, like any study, has the potential for a range of causes of error. Practitioners can better identify how and whether the results from a survey research study relate to practice if they are mindful of the potential causes of inaccuracy and measures to enhance survey research. This returns to the earlier research models discussed enforcing a correct methodology when beginning the research to reduce such errors.

The survey will consist of closed questions, allowing the data collected to be concise, direct, and minimal. Hyman and Sierra (2016) explain that closed questions have the advantage of allowing participants not to struggle when undertaking the survey stating it would be more engaging and yields quick results. Consideration needs to be taken when designing the survey. Khandelwal (2021) found numerous issues as to why participants do not answer but mainly that the surveys were too long, and the designer was asking too much from its participants. Therefore, consideration has been made to keep the survey to approximately fourteen questions with few responses to each question. The questions will include asking participants if they use social media, their thoughts on the use of social media, information surrounding views on policing on social media. The survey will be constructed on the website surveymonkey.co.uk and posted on social media spaces giving the best possible chances of gaining results pertinent to the research question. It will also be shared amongst the users to allow social media users to share the survey with their peers to obtain an enormous scope of participation. The survey will run for approximately thirty-one days, and answers only within the thirty-one-day period will be collected. Rice et al. (2017) found that online populations provide a unique viewpoint and exposure to a different demographic, each with its own set of constraints and limits. It is vital to understand the benefits and drawbacks of employing different populations for research, just like it is necessary to understand the benefits and drawbacks of any study. Certain studies would not be viable or suitable to conduct with online audiences; however, it is incredibly pertinent to focus on social media users for this study.

Once results are collected, they will be displayed as raw data in graphs, which will allow for direct and easy feedback to display. The data collected will allow the author to draw inferences and make clear conclusions. Kelly (2020) defines this as data analysis and explains it as the process of cleansing, transforming, and analyzing raw data to obtain usable, relevant information that may help the researcher make better conclusions.

However, there are some possible limitations concerning the specific study; as stated previously, there was thought into numerous ways of collecting data such as interviews, social media monitoring, and observation. Due to the time constraints of this study, it is thought to be impracticable to conduct these data collection methods and, in some considerations, unethical to do so. As explained by Sociology Group (2019), interviews can be highly time-consuming and not cost-effective and provide information that could be obtained by the questionnaire in a fraction of the time even though Michigan.gov (2012) produce the argument that it would be easier to clarify answers and provide flexibility.

Thought has been given to potential problems underlying the questionnaire. The participants will need to want to engage, and there may not be any participant engagement yielding improper results. Kennedy and Vargus (2001) concluded that surveys are robust and found that people's cultural and emotional biases influence non-participation, which will need to be taken into consideration by the researcher concerning the sampling pool and accessibility to the survey.

To summarise, the research conducted has been done methodically and structured following guidance from predecessors. The data collection will be using quantitative data collected via an open public forum survey. The demographic of people who can access this is not determined. However, age groups will be defined in the survey. This allows an enormous scope of people to answer and provide accurate findings, which will allow the researcher to draw inferences from the results. After consideration, this method is deemed the most feasible and ethical way of collecting raw quantitative data in the research under such time constraints.
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Chapter 4 Understanding research philosophy and approaches to theory development
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Figure 4.1 The ‘research onion’
Source: ©2018 Mark Saunders, Philp Lewis and Adrian Thornhil

4.2 The philosophical underpinnings
of business and management

What is research philosophy?

‘The term research philosophy refers to a system of beliefs and assumptions about the
development of knowledge. Although this sounds rather profound, it is precisely what you
are doing when embarking on research: developing knowledge in a particular field. The
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research potentially undertaken (Bryman and Bell)

Saunders et al. (2015) created the research onion, which discusses research as having many
different layers directing a researcher through the process, approaches, methodology, and
data collection. Each layer of the onion is as important s the last in research design and
allows for the researcher to track progress and be directed in the next steps (Saunders et al).
The research onion is important in this research as it underpins the process being undertaken
by the author, ensuring understanding between the philosophies, approaches, strategies, and

choices. The research onion directs the researcher in order to maximise the potential of their

research.
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Figure 1: An ‘idealised” research process

A further concept of researching was created by Saunders, Lewis and Thornhill (2019) where they
created what is known as the research onion (figure 2). Saunders' research onion, at its most basic
level, ilustrates the various considerations ought to undertake while designing a research
technique. As researchers work inwards from the exterior of the onion, researchers will come across
a variety of options, ranging from notorious and philosophical to strategic and practical.

‘These types of methods can fall under two categories of collection, Quantitative and Qualitative
data. Albers, (2017) defines quantitative data as numerical data which must be examined in order to
make inferences from the data collection. This is also confirmed by Goertzen (2017) who states that
itis a research method that at its most basic level, are focused with gathering and evaluating
organised data that may be represented statistically. Qualitative data on the other hand is defined
by Shank (2006) as “a form of systematic empirical inquiry into meaning” which s co-operating with

‘Agius (2013) definition where he states it is an analysis of human social conduct. Its overall goal is to
construct ideas that aid in the understanding of sociological phenomenon in natural instead of
experimental contexts, in order to obtain a better knowledge of human perspectives, attitudes,
and/or conduct, as well as the meanings associated to them.

Data collection s extremely important when conducting research s the quality of collection can
dictate the conclusion of
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