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The culture of different regions and communities is known to have a great influence on the success and popularity of several organisations and enterprises. For organisations belonging to the hospitality and tourism industry, evaluating the culture of various potential guests can help the organisations to serve their customers better. The following report discusses certain aspects relating to cross-cultural interactions and norms that must be kept in mind by hospitality organisations while serving guests. 
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[bookmark: _Toc103190047]Introduction 
The culture that is present in an organisation is continuously changing with the introduction of new cultures being brought into the organisation by various individuals belonging to different cultural communities and backgrounds. According to Lowenthal, (2017), Understanding the culture of different individuals can help organisations to make provisions for improved Communication in interactions. One of the fields where cultural intellect and knowledge play an essential role in all business processes in the field of hospitality and tourism. For organisations that are present in the hospitality sector, understanding different cultural backgrounds will help the staff members of the organisation to make certain accommodations which help them to change their business approach to serve their customers in a better way. Often, cultural awareness is accompanied by the presence of foreign languages (Koc, 2020). Many individuals who visit different hotels and Hospitality institutions may have different cultural backgrounds and as a result of this have different languages. These organisations need to make provisions for translation and simple comprehension so that they can serve their guests efficiently. The following report discusses various aspects relating to cultural awareness that must be kept in mind by all staff members. 
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Hofstede's Cultural dimension theory 
One of the most commonly used cultural theories by several organisations to enumerate the differences between different cultural backgrounds is the use of Hofstede's cultural dimensions theory. Hofstede's cultural dimensions theory discusses 6 different aspects that tend to impact the cross-cultural communication between individuals and organisations belonging to different cultures. According to De Mooji, (2021), These cultural dimensions tend to impact the overall Outlook, values and beliefs of the individual. For organisations that are present in the hospitality industry understanding the various cultural dimensions is essential as it helps towards the improvement of communication and interaction between the employees and staff members of the organisation with the clients who are associated with the organisation. In Hofstede's dimensional theory the six dimensions are, individualism vs collectivism, power distance, masculinity vs femininity, uncertainty avoidance index, restrain vs indulgence and short term vs long term orientations (Beugelsdijk, Kostova and Roth, 2017). 
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Figure 2: Hofstede’s cultural dimensions
(Source: B2U., 2022)
[bookmark: _pd4ux86mgvt9][bookmark: _Toc103190049]The importance of cultural intelligence and sensitivity by Hotel personnel
In a hotel, There are several different departments and personnel that carry out different duties and activities. For instance, a hotel can have a financial department, a marketing department, housekeeping, restaurant services, valet services and so on. Each personnel that is working in these different departments is required to have a certain amount of cultural intelligence and sensitivity while serving guests who are associated with the organisation. According to Delpechitre and Baker, (2017),  the process of understanding different languages and cultural backgrounds and working in accordance with them to not offend the sentiments of any individual belonging to different cultural backgrounds is known as cultural intelligence and sensitivity.
In hotels, every personnel of different departments may interact with the guest of the hotel for different processes and activities. Seeing how the employees and the staff of the organisation have to interact with different customers regularly, cultural intelligence and sensitivity ensure that each member of the organisation is aware of the different activities and operations that are accepted by different cultures against the one that may or may not be appropriate (Lee et al., 2018). This cultural intelligence and sensitivity have importance to the organisation for two main purposes. The importance of cultural intelligence and sensitivity has been enumerated below.
1. To serve customers more efficiently- Cultural intelligence allows the members of the organisation in different departments such as Finance, housekeeping and even food service to understand the preferences of individuals belonging to different cultures efficiently (Lee, Weber and Rivera, 2019). By understanding the language and culture of different guests the members of the organisation can alter their services to help facilitate easier check-in and stay at the hotel
2. To ensure equal and inclusive services and benefits for guests and individuals associated with the organisation- ()States that no individual who has associated themselves with particular hotel organisations should be treated differently based on their cultural differences. Often the lack of cultural intelligence has resulted in unfair treatment and inequality for not just the guests of the hotel but also for the staff who are associated with it. Cultural intelligence and sensitivity in  Hotel organisations to provide their guests with equal benefit and service irrespective of their cultural background and differences.
[bookmark: _fznyi9qo5hfm][bookmark: _Toc103190050]Accommodation for guest cultural norms and requirements 
In every organisation that belongs to the hotel industry, The presence of inclusion for all cultural backgrounds is necessary not only for the success of the organisation but also for the overall experience for the guest to associate themselves with those organisations (Bharwani and Jauhari, 2017). To practice inclusion of all cultural backgrounds the members and staff of the organisation are required to make a competition for the cultural norms and requirements of all guests who visit the hotel. For instance, Olya et al., (2021) state that many guests belonging to different cultural backgrounds do not partake in certain activities due to their cultural norms and requirements. Keeping this in mind the organisation and the staff members of different departments have to work on making changes to accommodate the cultural norms of the guest and adapt to them immediately as well as use them in future situations. 
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	Do’s
	Dont’s 

	Do practice clear communication 
	Do not make assumptions 

	Do work on cultural intelligence and sensitivity.
	Do not focus on cultural differences

	Do ask questions, when in doubt
	Do not practice cultural appropriation. 

	Do make an effort to understand different languages.
	Do not learn informal phrases or sentences in foreign languages.

	Do make provisions for inclusive accommodations
	Do not work only on specific accommodations 
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Conclusion 
Seeing how culture can be a determining factor in the success of many organisations present in the hospitality industry, all staff members in individuals need to have a certain amount of cultural intelligence that will help them to alter their business processes and activities to serve the existing and potential clients of the organisation more efficiently. The major reason why understanding different cultures are essential in the field of hospitality and tourism is to avoid any kind of misconduct or culturally inappropriate activities. The following report has discussed cultural awareness that should be present in every organisation in the hospitality industry. Along with this, the importance of cultural intelligence insensitivity, the accommodations for gas cultural norms and requirements and an overall understanding of different International customs and cultures have been discussed. To provide a complete report, Hofstede’s cultural dimensions theory has also been evaluated.
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