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Research Evaluation 

  

 Over the last five decades, research has played a critical role in 

establishing, challenging, and questioning the nature of facts as well as their 

foundation. Numerous scientific theories and rational inquiry methods have 

been developed to advance the field of research. More importantly, 

professionals have further focused on creating a set of skills that will enable 

them to critique research studies systematically. Critiquing research articles 

involves identifying the strengths and weaknesses of the study to determine 

whether it applies to practice. This piece of writing addresses the particulars 

of two assignments. First, the paper will insightfully evaluate and critique a 

research article by Liu and Murphy (2007) titled A Qualitative Study of 

Chinese Wine Consumption and Purchasing: Implications for Australian 

Wines. The piece of literature will be critiqued based on the Silverman’s (2009) 

ideal description of a qualitative study. The second task will involve 

developing a research proposal on a topic that will be studied using qualitative 

data collection techniques.  
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The Critique of the Research Article’s Abstract  

 

Liu, F. and Murphy, J. 2007. A qualitative study of Chinese wine 

consumption and purchasing: implications for Australian 

wines. International Journal of Wine Business Research, 19(2), 

pp.98-113. 

  

 The primary purpose of the authors in the article is to bridge the 

existing gap in research by studying the attitudes of Chinese consumers 

towards wine. The intention of the study is clearly and precisely stated in the 

abstract. According to Green et al. (2006) besides the purpose statement, 

other fundamental components of the abstract include a brief review of the 

objectives, methodology, findings, and keywords. Liu’s and Murphy’s (2007) 

article incorporates these elements except for a specific statement of 

objectives which explains what the study seeks to achieve. The assumption 

made by the authors is that by mentioning the purpose of the research, then 

the audience will be able to identify the objectives. However, the omission of 

the latter makes the article deficient of precision. However, credit must be 

given to the authors for developing a concise abstract that summarizes the 

scope of the study. Moreover, the selected topic is interesting and inspires the 

readers to explore further. The variables – wine consumption and its impact 

on the Australian wine market – are clearly stated in the title.  
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Review of the Philosophy and Theoretical Perspective Employed  

 Liu and Murphy (2007) have focused on describing the cultural 

philosophy adopted by the Chinese in the production and consumption of 

alcoholic beverages, particularly wine. The authors draw their reference to 

China’s wine history which dates back to around 206 BC when the locals grew 

grapes for wine production. The country began the importation of wines about 

500 AD during the rule of the Tang Dynasty. However, drinking of wine was 

only limited to wealthy merchants, senior government officials, and emperors. 

From the authors’ view, due to the cultural and historical reasons, the Chinese 

traditions still dictate the occasions under which wine should be taken and the 

persons who should drink. From the Chinese perspective, wine is not only an 

image product but also a luxury drink that is largely associated with the 

wealthy, educated, or upper class. The philosophy of culture and traditions 

has been well advanced in the study to foster the research problem.  

  

Liu and Murphy (2007) employ the theme of cultural beliefs to show the 

existence of huge market potential for wine in China. Leaving the 

demographics aside, the researchers point out that most of the Chinese 

purchase wine only for important events. However, to manifest the potential 

growth of the Chine wine market, Liu and Murphy (2007) observed that 

despite the challenges motivated by culture and history, China still records 

high production of the beverage since the 1980s. Between 1980 and 2005, 

wine production has increased with an annual rate of 14% Liu and Murphy 

(2007, p.99). The consumption of the beverage is reported to have risen to 

420,000 tons by 2005 Liu and Murphy (2007). The government of China has 
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recently played a vital role in fighting the cultural philosophy of wine 

consumption in the country by reducing the import duty of wines. The move 

has enticed foreign wineries from Australia, the USA, and France to venture 

more into the market, making the commodity readily available to the Chinese. 

The authors of the article have successfully managed to employ the 

philosophy of culture in the study to build a strong argument supporting the 

potential for wine market despite the influence of traditions on consumption 

patterns of the locals.  

  

 Although Liu and Murphy (2007) have not linked any theory to their 

study, it is evident that the consumer culture theory has been applied to 

establish the consumption patterns of wine among Chinese locals. According 

to Arnould and Thompson (2005) consumer culture “denotes a social 

arrangement in which the relations between lived culture and social resources, 

and between meaningful ways of life and the symbolic and material resources 

on which they depend, are mediated through markets.” Furthermore, the 

phenomenon of consumption can be comprehended on sociocultural context. 

From the analysis of the case study article, the authors theorize the factors 

that drive the intake cycles of wine as well as the social logics influencing the 

drinking of the beverage on a macro and micro level. However, as Askegaard 

and Scott (2013) reveal, the contexts under which the consumption 

behaviours are examined are not an end to themselves. Liu and Murphy 

(2007) appear to agree with this position since they explore the opportunities 

for growth of the Chinese wine market regardless of the status of traditions 

and history as far as intake of the product is concerned. Although there has 
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been a scarcity of knowledge about the commodity in the country, the 

production and drinking rate has been increasing over time since the 1980s. 

The authors have the reasons to believe that exporting wine into the country 

is a prospective venture for foreign wineries since the sociocultural context for 

the consumption of the beverage in the country is changing gradually.  

 

The Data Collection Methods Used  

 Liu and Murphy (2007) adopted a qualitative method to conduct the 

study due to the complex nature of the topic. Silverman (2009, p.1) observed 

that “if you are concerned with exploring people’s everyday behavior, the 

qualitative methods may be favoured.” The research design has been proved 

to be the best fit for consumer and organizational research studies. The 

method enables researchers to understand sophisticated phenomena which, 

according to Goulding (2005, p.301), “may not be implicit in surface 

responses.” For data collection, the scholars used a semi-structured 

questionnaire and in-depth interviews. The latter was deployed to participants 

who were friends to Liu and Murphy (2007) and, therefore, the responses 

were provided openly and frankly. The decision to use interviews on the friend 

participants was informed by the idea that such subjects tend to share 

intimate thoughts about the issue being investigated. The number of the 

interviewees was balanced on the grounds of income, gender, and age. Out 

of the fifteen subjects selected, six were female, and nine were male (Liu and 

Murphy, 2007). Two were aged 50 years and above, five in their forties, four 

in their thirties, and four in their twenties. The researchers experienced 

challenges categorizing the participants according to their income levels 
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because of different income disparities in varied areas. Since the study was 

based in Guangzhou, the scholars decided to classify the population in three 

categories. They included those who earned below 300 dollars monthly, 

between 300 and 530 dollars in a month, and more than 530 dollars monthly 

(Liu and Murphy, 2007). They were sought for selection on the account of 

their availability and wine consumption.  

  

 From Silverman’s (2009) view, the use of tapes is one of the 

recommended tools for collecting information in qualitative studies. The case 

study article employed tape recording in gathering information through in-

depth interviews that were carried out in the official language of China. The 

interviews were administered in the course of the Chine New Year, between 

January and February 2006. The application of interviews as a data collection 

method during an official holiday has three critical advantages. First, the 

subjects did not limit their time for the interview. Secondly, they were in a 

good mood and thirdly, wine was available in the events and, therefore, they 

felt comfortable commenting and responding to questions that touched on the 

product present in their midst. The questions were designed to investigate 

whether the subjects knew the difference between red or white wine. They 

sort to find out whether the interviewees could differentiate wine from other 

alcoholic beverages. Furthermore, using the interviews as the instrument of 

collecting information, the scholars aimed at examining the attitudes and 

perceptions of the participants regarding wine.  
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Critique of the Methods Used  

 The fact that the authors used qualitative research design was a good 

choice because they intended to collect the participants’ responses through 

recording, interviews, and a questionnaire without their interpretation or 

influence (Silverman, 2009).  Additionally, the scholars had an advantage in 

the endeavour to collect information because they were two interviewers. 

Conducting the investigation independently helps study to make a comparison 

of the notes taken. The authors were assured of the credibility of the 

interviews because there were prolonged engagements and the interviewees 

were friends of the researchers. However, it was unfortunate that the authors 

did not provide the interview questions, therefore, raising concerns over the 

viability of the responses. From the interview questions, the audience would 

have observed more clarity in addressing the study’s purpose. Establishing 

how the data collection instruments were developed would improve their 

reliability and validity. Liu and Murphy (2007) have failed to describe the 

process of creating the information collection tools and as a result, making it 

difficult to figure out whether the instruments measured the variables. 

According to Woods (2005), any apparatus utilized in qualitative descriptive 

study should be briefly described. Furthermore, the function of the tool need 

to be further explained. The procedure of deploying the apparatus, including 

provision of the instructions to the subjects should be explained step by step 

(Woods, 2005). Lack of this fundamental components hampered the validity of 

instruments.  
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 Moreover, the scholars failed to provide any information regarding the 

application of a questionnaire in the study. Liu and Murphy (2007) mention 

that the tool will be utilized in collecting information, but they do not provide 

further details on how the questionnaire was administered. There was no 

clear rationale indicating how the apparatus was instrumental in obtaining 

information from the participants. Instead, the researchers concentrated more 

on the administration of the interviews. From the analysis, it is evident that the 

questionnaire mentioned in the review was not employed in the gathering data. 

There was no copy highlighting the details of the instrument in the appendices. 

Although the choice of the tools was good because they are best preferred for 

qualitative studies, there is a need to review more details pertaining to their 

application in the field. The critical appraisal of the instruments determines 

their strengths and weaknesses as well as ensures that they align with the 

study’s needs.  

 

 The failure to incorporate ethical issues have further jeopardized the 

credibility of the apparatus used by Liu and Murphy (2007). The procedures of 

collecting data in the study are costly and time-consuming. Additionally, the 

researchers will spend substantive time and money in analysing and 

interpreting the data. Ethical considerations are paramount in the process of 

gathering information as it helps in avoiding losing valuable information and 

wastage of resources. Consequently, this can lead to potential harm to the 

research and its findings. When designing the questionnaires and the 

interviews, the authors ought to have factored in the necessity for the 

information to be anonymous. Furthermore, to avoid bias, the questions 
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should be written carefully and shun from opinionating. The article needed to 

state that the subjects have the right to withdraw in the course of data 

collection without necessarily completing the particulars. Also, the authors 

should have guaranteed the participants that their responses would be treated 

confidentially to eliminate any doubt. The person in charge of the verifying the 

transcriptions and the data should consent to a confidentiality agreement. The 

article reviewed does not reveal these crucial elements of research ethics.  

 

Strengths and Weaknesses of the Article 

 Strengths  

 According to Ho et al. (2008), the quality of a research paper is 

reflected on the recency, relevance, and the study designs of the sources, 

both primary and secondary, utilized. Liu and Murphy (2007) have 

demonstrated effectiveness in their use of considerable knowledge from 

previously conducted studies. The researchers have made significant efforts 

to make a comparison between their findings and other discoveries on a 

similar topic. For instance, one of the outcomes from Liu’s and Murphy’s 

(2007) work is juxtaposed with Qian’s (2005) findings which revealed that the 

Chinese view wine as an image product. The nationals do not treat the 

beverage as a necessity product as it is in the case of western states, such as 

Australia. Scholarly materials have been used efficiently to support the 

arguments of the authors. The pieces of work from Jin (2004) and Wang 

(2006) cited in the study indicate that wine is a beverage mostly taken by the 

elite group in the country. Additionally, it is mainly consumed on special 
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occasions. The diverse information collected from other academic materials 

has strengthened the subject matter of the research.  

 

 The article has a desired level of coherence judging from the 

organization of the topics and the discussions beneath. The arguments made 

are precise and concise. The reader is saved from having to struggle in a bid 

to search for points. The findings and their implications for the wine industry 

are sufficiently discussed. The collected data has been presented succinctly 

through tables and charts. The targeted audience are able to draw remarkable 

conclusions from the article with ease. The model used to present the data 

allows easy access and retrieval of critical information by other scholars.  

 

 Weaknesses 

 The review has a significant problem of validity that raises the 

questions of reliability of the findings (Silverman, 2009). From the onset of the 

research methodology, the authors fail to justify the utilization of the 

qualitative design adopted. The same challenge is extended to data collection 

apparatus. The scholars provide minimal details on the interviews. There is no 

description of the questionnaire purported to have been used in the study. 

Lack of critical appraisal of the instruments denies the research the credibility 

that it deserves. The absolute absence of the ethical considerations curtails 

the study’s outcomes. There is a high likelihood that the responses were 

biased because the protection of the subjects’ responses and the 

confidentiality of their information was not guaranteed. The analysis of the 

findings is weakened due to its over-simplification. The data was neither 
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codified nor organized in thematic groups. Readers find difficulties 

establishing whether the findings addressed the purpose of the research. 

 

Conclusion 

 Article critique enables the reader to identify the strengths and 

weakness as well as the quality of a study. The piece of literature examined in 

the paper examined consumption habits of Chinese wine consumers and their 

implications to the wine industry. Despite the absence of a statement of 

objectives, the reviewed article incorporates a brief description of the research 

purpose, methodology, findings, and keywords in the abstract. Also, the 

authors failed to identify the philosophy and theoretical perspective of the 

study. But, it is evident that they employed the philosophy of culture and 

traditions. The researchers used tape-recording, interviews, and a 

questionnaire to collect data. These tools have been recommended as 

appropriate for qualitative studies. The arguments made in the article are 

concise and precise, although they lack proper organization.  
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